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The Fanner Furnace Poker 


A good heavy and durable poker. Let us tell 
you about it and give you prices. -s | 


Our latest illustrated catalog lists = 

our entire line. It describes the = 
largest and most complete line = 
of trimmings on the market. 

Vi rite for your copy today 
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FANNER 
STOVE and FURNACE 


TRIMMINGS 


: ELOW we list some of our main lines. Each line is ‘5 
complete in every way, each article being made in 
numerous sizes, styles and weights. We can always fill 


your orders, large or small, promptly. 


CHAPLETS STOVE KNOBS 

STARS—HARD IRON STOVE RINGS 

FURNACE DOOR STOVE HANDLES 
HANDLES ~ GRATE SHAKERS 

COAL SHOVELS STOVE COVER LIFTERS 


SCRAPERS POKERS 
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We operate our own malleable and gray iron foundries and 
can give you QUALITY and SERVICE on your next order. 


Write for our catalog and let us give you our prices now. 


HDAULMAI UNL ANiT RNa 


Manufacturers—write for samples of our Hard Iron Stars . | 


THE FANNER MANUFACTURING CO. 


_. BROOKSIDE PARK CLEVELAND, OHIO 
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2 QUICK MEAL 
: Blue, Black or White 
f Porcelain Enameled 


Coal Ranges 


are the most up-to-date 
ranges made. 


They will last a lifetime. 


Place your orders now. 


Quick Meal Stove Co. 


Division of American Stove Co. 
825 Chouteau Avenue 
St. Louis, Mo. 
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PEERLESS GRAVITY 
PIPELESS HEATER 


NEW improved furnace built 
as good as it looks, simple and 
yet complete in every detail. Made 
for Western trade and Western fuels. 


The price is consistent and deliveries 
prompt. The right furnace for you. 





‘‘THE STANDARD PEOPLE SELL STANDARD GOODS’’ 


A line from you will bring our catalogue. 


STANDARD FURNACE & SUPPLY CO. 


407-13 South 10th Street OMAHA, NEBRASKA 
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F. L. Klingensmith, vice-president of the 
Ford Company, makers of the “universal 
car,” states that the company 

Three Fords = broke all previous production 

Per Minute. records in October when 99,- 

967 cars were turned out. On 
October 26, 4,688 cars were built at the rate 
of one every 18% seconds. The company re- 
ports sufficient demand to absorb this enor- 
mous production which during the current 
fiscal year will total 1,250,000 cars. 

Production during November is being con- 
tinued, says Mr. Klingensmith, on a basis of 
4,000 cars every day in the month, and that 
orders do not warrant any letup. 

Evidently, the automobile business is not 
dead yet, and by the same token, there is no 
danger that the business of selling automo- 
tive accessories is going to die in the near 
future. 

Asa matter of fact, there is every reason to 
expect a greater demand for new and old 
specialties in this line during 1921 than in any 
previous year. 

With this in view, retail hardware dealers 
will not only strengthen their automotive ac- 
cessories department, but there will be a lar- 
ger addition to the ranks of retailers who 
will install such departments. 

The convention of the Automobile Acces- 
sories Branch of the National Hardware As- 
sociation which will meet in St. Louis, Mis- 
souri, November 30th to December 3rd inclu- 
sive, is certain to be of more than exceptional 
interest, because of the great exhibition of 
automotive accessories which will be held at 
the Coliseum at the same time. 

Wholesale hardware houses which have 
taken the lead in the distribution of this im- 
portant line will be in attendance in full force, 
and many retailers will no doubt take ad- 
vantage of this opportunity to see what is 
new in automotive accessories. 


During the past three years, practically 
every one who has been engaged in the manu- 
facturing or selling of mer- 

What Are You chandise of any sort has had 

Going toDo? the advantage of what we call 

a ‘sellers’ market.” There 
was little or no effort to create new custo- 
mers or find new outlets. It was in most 
caseS a matter of allotting what you made or 
sold to such of your customers as you 
“wanted to take care of.” 

Today conditions are altogether different. 
We are in a “buyers’ market,” and just at 
present there is very little buying going on. 
In many instances, orders that were placed 
three to six months ago have been or are be- 
ing cancelled. 

This does not necessarily mean that we 
are approaching a season of hard times. 

It does mean, however, that every one who 
makes or sells merchandise must be “on the 
job” and perform some real selling. 

We have been “taking orders” for three 
years. Now we must go out and “make 
sales,” and this applies to the retail hardware 
salesman as well as to the emissary from the 
factory or mill. 

Creative work must once more be done. 
The retailer is the one who is closest to the 
consumer, and for this reason, it is up to him 
to put on steam, so as to re-awaken the buy- 
ing desire in the public. 

In order to accomplish this, the retailer 
must re-establish in the consumer’s mind 
confidence in the market. He must convince 
the buyer that retail prices are once more 
reasonably well fixed, and this can only be 
done by making such reductions in the selling 
prices on such lines as he carries in stock as 
are commensurate with the present replace- 
ment costs—just as he advanced his selling 
prices during the past three vears in accord- 
ance with the rising figures in the wholesale 





14 
“ » 
market. 

Ini the second place, the retailer must go 
out after business. It will not do for him to 
wait for trade to come to his store. If he as- 
sumes that attitude, he is bound to lose out, 
for he will not only not gain new business, 
but other merchants—more progressive and 
more aggressive than he—will take away 
from him many of his old-time regular cus- 
tomers. 

It is a well established fact that even in the 
dullest times, there are retailers whose busi- 
ness prospers and grows larger. The only 
reason for their increased prosperity lies in 
the fact that they put greater effort into their 
work; more steam in their selling methods; 
more intensity into their selling campaign; 
more enthusiasm and fighting spirit into their 
sales forces. 

Take a lesson from the hard times of the 
nineties. That was the period when the re- 
tail mail order houses gained their real foot- 
hold. 

They spent thousands of dollars to tell 
their story to the consumer while the aver- 
age retailer pinched pennies and would not 
spend anything at all or only pitifully small 
sums for advertising his wares to the very 
same people. 

The retail mail order houses today are over- 
stocked with high cost merchandise. They 
are sacrificing profits, in order to raise money 
to pay their bills. But at the same time, they 
are using their difficulty as an opportunity to 
gain new customers by the low prices they 
are quoting! 

Retailers can not expect to clear their 
shelves of the high cost stock they have on 
hand, without sacrificing some of their 
profits, and the sooner they realize this fact 
and the sooner they act on this fact, the 
quicker will the consumer start buying again. 

So far as business in 1921 is concerned, that 
will depend to a very large extent on the at- 
titude of those who have merchandise to sell. 
If their attitude is that of “watchful wait- 
ing,” business is going to be dull—very dull. 

But if they go out after business, with a 
real determination to get business, there is 
going to be plenty of work for those who 
want to work, and that means that we shall 
once more be back to normally prosperous 
times, with a reasonably liberal amount of 
money to spend for necessaries and luxuries. 
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Are you going to put vour shoulder to the 
wheel, or are you going to act as a drag on 
the load which you ought to help push over 
the top? 

We hope that you have already placed 
yourself in the first group, and that you have 
made or are making plans for a really aggres- 
sive campaign for business during 1921— 
first, by re-adjusting your selling prices, and 
second, by placing orders to keep your stock 
in complete condition, so that you can con- 
tinue to serve the people in your community 
as they have a right to expect to be served by 
you. 

® ¢ & ¢ 

In a few weeks it will be Inventory Time in 
hardware stores. 

What basis are you going to 

Fictitious § = use in taking your inventory? 

Profits and If you take it “at cost” 

Income Tax. without any deduction for 

declining wholesale prices 

your profit will be largely of the sort of paper 
which is not convertible into gold or silver. 

In fact, pennies may be even too large ‘in 
denomination to show your actual profit. 

Also, keep this point in mind that your in- 
come tax return for 1920 must be made on 
the basis of your inventory and bank book. 

With these two points before you, is there 
any good reason why you should try to stave 
off the inevitable ? 

Is there any good reason why you should 
not take such advantage as the present situa- 
tion gives to you? 

You have in stock certain items—we hope 
only a small quantity—on which your cost 
price is much higher than present wholesale 
figures. 

Take your loss on them now! 

And by taking the loss before January 1, 
1921, you accomplish two important objects. 

First, your inventory and balance sheets 
will not show a fictitious profit, on which you 
will be required to pay a tax to Uncle Sam, as 
well as to your city and state treasuries. | 

Second, you will have cash in the bank in- 
stead of merchandise on your shelves or in 
your warehouse. ist 

With that cash you can buy and pay for 
seasonable merchandise at lower prices, 
thereby keeping your stock investment in the 
proper proportion to your retail’ selling 
profits. 
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Random Notes and Sketches 


By Sidney Arnold 





My good friend, J. H. Christian, Sales Manager of 
the Milwaukee Corrugating Company, has joined the 
ranks of the benedicts. Having had some twenty years 
experience as a happily married man I am glad to 
extend to him my hearty congratulations in which his 


many friends will no doubt join me. 
* ok Ox 


In Philadelphia where Disston Saws are made there 
lives a man who because of his writings has become 
known in literature as “The Optimist.” His name is 
Leigh Mitchell Hodges, and you will agree that the fol- 
lowing statement of his comes about as near being true 
as anything in this world of flabby, wishy washy, gen- 
eralities that we find in the so-called literature of today. 
It appeared in the October issue of the Disston 
Crucible: 

“The biggest work in the world is the work that is 
best done, and the truest measure of fame that comes 
to any man or woman is the consciousness of having 
done any work as well as it can be done or a little 
better than it ever before was done.” 

- 

When making promises, it is well to state the con- 
dition under which one is ready to fulfill them. 

However, one should not be too meticulous as in 
the case of the country convert, full of zeal, who of- 
fered himself for service at a prayer meeting, in this 
wise: 

“IT am ready to do anything the Lord asks of me,” 
he declared, “so long as it’s honorable.” 

* * * 

There is always a sting in flattery, says my friend 
C. G. Barth, of Rehm Hardware Company, Chicago. 

He narrates the incident of the newly appointed su- 
perintendent of a lunatic asylum. 

A few weeks after assuming the duties of the posi- 
tion, the superintendent was strolling around the 
grounds. 

One of the inmates came up to him and, touching 
his hat, exclaimed: 

“We all like you better than the last one, sir.” 

“Thank you,” said the new official, pleasantly. “And 
may I ask why?” 

“Well, sir,” replied the lunatic, “you see, you are 
more like one of us.” 

i 

Harvey J. Fueller, of the Detroit Vapor Stove Com- 
pany, was making a demonstration in a retail hardware 
store one day in a very “dry” town in Pennsylvania. 

One of the farmers in the group that witnessed the 
demonstration made a remark to Harvey that his stove 
was all right, but that he thought the price was too 
high. 

To this Harvey, of course, had the proper reply and 
this is how he made the sale: -_ 

Mr. Smith, I take it that you like a little ‘snifter’ 
once in a while. -In the old days you could get a quart 
of good Rye or. Bourbon for about $2.00. Today, if 
you can get it at all, you gladly pay at least $8.00 for it. 


“You don't think that $8.00 is too much for a quart 
of good whisky under present conditions? 

“Say that you get 25 good drinks out of that quart. 
That would make each drink cost you 32 cents. 

“The price of this three-burner stove is $41.00 and 
your wife will use it at least 1,095 times during one 
year, thus making the cost for each time a little less 
than four cents, even if she used it only one year, while 
as a matter of fact she will have the comfort this stove 
will give her for ten to fifteen years. You don’t really 
think that $41.00 dollars is too much for that stove, 
do you?” 

Mr. Smith allowed as how he did not and bought 
the stove. 

The secret of Harvey's little speech, however, was 
not known to the rest of the audience. Mr. Smith 
had told him before the demonstration, in great secret, 
that he had just had the good luck of getting two cases 
of whisky, 24 quarts, at $8.00 a bottle! 

x * 


It takes a long time for some folks to get the right 
idea of a thing, says my friend Josiah Borden, of the 
Jorden Stove Company, Philadelphia, Pennsylvania. 

He makes his meaning clear with this veracious tale: 

Rastus, a colored fellow with a record previously 
clean, was arraigned before the bucolic justice of the 
peace for assault and battery. 

“Why did you beat that man up, Rastus ?” questioned 
the squire. 

“He called me sumpin’, jedge.” 

“What did he call you?” 

“He called me a rhinoceros, sah, a rhinoceros!” 

“A rhinoceros! When did this occur?” 

“Bout three years ago, jedge.” 

“Three years ago! Then how did it happen that 
you waited so long to resent it, Rastus?” 

“Lawd, jedge, I ain’t never seen no rhinoceros till 
dis mawnin’.” 

*k x & 

On general principles, familiarity with modern opera 
is desirable, says my friend Tom Gallavin, of FE. C. 
Stearns and Company, Syracuse, New York. 

He submits this story by way of example: 

Two young ladies had been to the opera, and on the 
way home on the train one of them burst out gushing- 
ly as the conductor was about to take their fares, “Oh, 
I just love Carmen.” 

“Sorry, miss,” said the conductor. “Im married. 
You might try the engineer, though. He’s a single 
chap.” 

*k * * 

Paull Hayden, who writes “The Man at the Desk” 
column for the New York Commercial, has the right 
idea of the purpose of business, in the following verses: 

Business Is Business. 


Business is business, 

You say with a smile, 

But I have the laugh on you, 
For I have found out 

It is more than that— 

You can take my word as true: 
Business is love of 

A life worth while, 

Not merely accruing a treasure, 
It’s the joy of creation, 

A rest and a smile, 

Business is really a pleasure. 
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Up-to-the-Minute News Siftings 


Items of Interest to Dealers Gleaned from Many Fields. 
National and Local Business Plans, Problems, and Practices. 





LINE-UP OF STOVES WILL OFTEN 
INDUCE OR LOSE A SALE. 


“Tt all depends on the mood of the customer, some- 
times he will be easy to convince, and sometimes all 
the best selling arguments will fail to make him 
‘come across.’ ” 

That is the excuse of the poor salesman when he 
falls down on a sale. 

“It doesn’t make any difference how I arrange my 
stock of stoves and ranges. If Mrs. Jones is just 
looking, she will not buy anyway, and if she is in a 
buying mood, she will buy, no matter whether I have 
gone to the trouble of making a display like some 
others think is necessary.” 

That is the excuse of the shiftless retailer for not 
arranging his stock attractively. 

P. P. Stone, Assistant Secretary of the Cole Manu- 
facturing Company, Chicago, who make the well 
known Cole’s Hot Blast stoves and ranges, thinks dif- 
ferent, and he makes a very definite and helpful sug- 
gestion in the following: 

“Sample floors have won and lost many sales. Often 
a live prospect has walked into a poorly arranged, un- 
kept sample room and received such a shock at the un- 
attractive appearance, that he has been prejudiced. On 


the other hand, an uninterested prospect has walked — 


into the up-to-date, pleasant and attractive sample 
room with all the stoves having a ‘come hither’ look 
and has been easy to land, all on account of the first 
impression being a good one. 

“As a practical suggestion, I have often found that 
one of the most pleasing ways to line up a sample 
floor is to start in with the higher priced stove at the 
head, following with lower priced numbers in natural 
sequence. It is most always best to start the customer 
on the higher priced. This elevates their ideas and 
they will often purchase the highest priced stove in 
the store. Even if they purchase a lesser priced stove, 
they at least go away feeling that they have a bar- 
gain. 

“It is a splendid idea to have the stoves displayed 
on a platform from four to six inches high. This 
elevates the samples from the floor, giving a much 
better perspective to the display and serves to keep it 
clean when sweeping is done around the samples. 
Paint the platform an attractive color, preferably a 
dark red. A platform adds decidedly to the apparent 
size of the stove or range and if your stoves set on 
your floor and your competitor’s on a platform, you 
put your line at a great disadvantage in this regard. 

“It is best to leave enough space between each num- 
ber, so that the customer can view the sample from 
the back as well as the front. Have neat attractive 
cards on or near each range so that these signs serve 
as a silent salesman when the customer may be waiting 
for attention from the salesman on the floor.” 





E. V. Coulson Earns Promotion 
with Rock Island Stove Company. 

E. V. Coulson, who for a number of years has been 
in charge of the warm air heater sales of the Rock 
Island Stove Company, Rock Island, Illinois, has been 
promoted and will superintend the sales of Riverside 
stoves in addition to his other duties. 





Obtains United States Patent 


Rights for a Stove. 

George W. Myers, Lafayette, Louisiana, has pro- 
cured United States patent rights, under number 1,- 
358,570, for a stove described as follows: 

A portable stove comprising a 
casing open at the top and front 
thereof, a stove removably ar- 
ranged within the casing and 
spaced from the walls thereof to 
provide an intervening air space, 
said stove having an open front, 
a grate removably arranged 
within the stove, means for sup- 
porting the grate in spaced re- 
lation to the bottom of the casing, 
and door closing the opening of 
said casing and including a 
hingedly connected section, with one section hingedly 
mounted upon the base as and for the purpose specified. 

















Stove Company Plans to 
Enlarge Its Foundry. 

The steady growth of its business makes it neces- 
sary for the Engman-Matthews Range Company, 
South Bend, Indiana, to increase its foundry facilities 
at Goshen, Indiana. Plans are being drawn with that 
purpose in view. 





Patents Stove Oven Entry. 

Under number 1,355,868, United States patent rights 
have been obtained by Herman J. Trenkamp, Cleve- 
land, Ohio, for a stove oven entry described as follows: 

A stove comprising 
an oven, a_ vertical 
partition thereacross, 
a door carried by said 
stove and affording 
entry to both sides of 
said partition, and a 
pair of doors carried 
by said first mentioned 
door so as to be mov- 
able away from said 
partition and each affording entry to only one side 
thereof, said pair of doors being movable in unison 
with the first or independently either of it or each 
other. 
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The Week’s Hardware Risse 


What Retailers, Jobbers, and Manufacturers Are Doing. 
Laiest Selling Methods. Experiences of Successful Men. 





CALLS ATTENTION TO A 
BIG OPPORTUNITY. 


Retailers as well as manufacturers have within their 
reach a big opportunity for increase of sales in a field 
heretofore sadly neglected. 

According to an article in the Sales Manager Week- 
ly by General T. Coleman DuPont, Chairman of the 
Board of The Inter-Racial Council, New York City, 
there are 16,000,000 foreign born and 20,000,000 per- 
sons of immediate foreign descent who have been al- 
most completely ignored in planning sales campaigns 
for American products. 

Through lax thinking, most Americans have re- 
garded these people as “immigrants,” “wops,” “hunk- 
ies” or “polaks.” 

But the man with goods to sell might consider them 
seriously today as customers and very profitable cus- 
tomers, at that. 

They form a potential market, 


which formerly went for liquor is now available for 
American commodities. 

The foreign born has the price. 
is to create the demand. 

High wages which prevailed during the war and 
up to the present, make the foreign born a far more 
desirable customer than ever before. 

With unskilled labor commanding wages that for- 
merly went only to high class mechanics, and with 
skilled workers drawing more pay than college profes- 
sors, the brawny sons of Italy or Hungary and other 
common laborers have plenty of money to spend. 

It is probable that $2,000 cash would be a fair esti- 
mate for immigrant families that have been here a 
few years. American families having that much ready 
cash are considered a desirable class to do business 
with. 

Americanization has done a great deal to make these 
people ready to buy our products. 

This movement which has 


All that remains 





the extent of which is not fully 
realized by any individual, but 
roughly speaking they form one 
third of the population of the 
richest nation on earth—and that 
is no market to be overlooked. 
The present time is most fa- 
vorable for securing their trade 
for this reason: Their buying 
habits have been broken since 





Your attention is directed to 
an exclusive feature of AMERICAN 
Artisan AND Harpware Recorp. 
It has the distinction of bein 
the only publication whic 
gives Western hardware and 
metal prices corrected weekly. 
You will find these prices on 
pages 38 to 43 inclusive. 


swept across the country of late 
years has begun the work of as- 


similation, that will eventually 
unite the diversified races in 
America. 


This work of assimilation has 
its importance to American busi- 
ness. 

When the immigrant learns 
our language, begins to adopt our 








1914 and new buying habits can 
be formed by intelligent effort. 

The causes which have broken the buying habits of 
generations are due: first, to the war ; second, to prohi- 
bition; third, to high wages; fourth, to Americaniza- 
tion, and fifth, savings are kept in America by break- 
down of economic machinery at home. 

The war shut off imports from the Old World, so 
that for the first time many aliens were obliged to re- 
frain from buying certain articles produced in their 
former homes, and either do without or accept a sub- 
stitute. 

The American-made product formerly had no chance 
to compete with the imported article in the face of stiff 
racial prejudice, but today it has a clear field. 

True, imports are again coming in, but Europe will 
have a hard time to supply its own needs for some 
time, and meanwhile the way is clear for American 
products. 

Prohibition made a vast difference in the table habits 
of the foreign born, also in the budget of the immi- 
grant. 

Table luxuries and soft drinks to take. the place of 
the prohibited beverages should be in demand as the 
limited private stocks are used up—but the immigrant 
must be told of them. 

As for the second point ; it is obvious that the money 


customs and generally “live like 
Americans” he becomes a most valuable customer. 

He begins by buying American clothes, shoes and 
hats for himself and his family. 

Then his table changes to conform to American 
ideas of food. 

Tne home is furnished and plans are made for a. 
real American dwelling to replace the squalid tene- 
ment quarters, and a piano or motor car is purchased 
next. 

Step by step, the immigrant advances in American- 
ism, until he is in the market for everything that a na- 
tive family of equal income desires. 

For that reason, it is sound business to codperate 
with the efforts now being made to educate our foreign 
born population in the English language, to teach 
them American ways of life, to familiarize them with 
our ideals and institutions and to make them realize 
that this country is a desirable place in which to make 
their homes. 

By encouraging the use of American products 
through advertising and sales campaigns directed to 
the foreign born, this process can be hastened. 

While acting as an alert business man, you, Mr. 
Sales Manager, can at the same time accelerate the 
assimilation of the foreign born. 

The Inter-Racial Council is at your service for facts 
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about the immigrant that would help such extension of 
your business. 





New Gasolene Lamp Has 
Good Selling Points. 


Even in large cities where electricity and illuminat- 
ing gas are in common use, there are many opportuni- 
ties for selling the lamp 
shown in the accompany- 
ing illustration. 

It is called the “Nulite” 
Match-Lite Lamp, manu- 
factured by the National 
Stamping and_ Electric 
Works, Chicago, Illinois. 

This lamp has no wick 
or chimney and it is said 
to be wholly free from 
smoke, smell, grease, dirt, 
trouble or danger. 

Often it happens in 
homes equipped with elec- 
Match-Lite Lamp tric lights that the current 
is turned off, particularly 





“Nulite” 
and Generator. 


in times of storm. 

In such circumstances, people of the household are 
reduced to the expedient of burning candles—a most 
unsatisfactory substitute. 

The “Nulite’” Match-Lite Lamp gives an illumina- 
tion equal to four hundred candles. 

There is a big opportunity for selling this type of 
lamp in farming districts. 

The lamp is equipped with a serviceable generator 
which requires no expert knowledge to handle. 

Particular stress is put upon its being dependable, 
durable, and safe. 

Hardware dealers will, no doubt, find it to their ad- 
vantage to write to the National Stamping and Elec- 
tric Works, 410-424 South Clinton Street, Chicago, 
Illinois, for descriptive literature and terms to re- 
tailers. 





Says Optimism Is the Key to 
Continued Prosperity. 

“The key to continued prosperity in America is in 
the keeping of the American business man,” said Vic- 
tor Murdock, chairman of the Federal Trade Commis- 
sion, at the convention of the American Specialty Man- 
ufacturerg’ Association in New York City. 

“The key is optimism,” continued Mr. Murdock, 
“and optimism in turn is that fine quality of balanced 
judgment which functions on a declining market as 
readily as on a rising market. When the sun is shining, 
it does not fail to remember the rainy day that is to 
come, it does not despair of the sun. 

“There are tens of thousands of optimists in the 
business life of America and they are the balance wheel 
of American progress. Their task is even greater than 
that, for in the world field, they can serve to give an 
equilibrium to all trade. 

“For the optimist today is confronted with a world 
wide problem in the form of huge national debts, in- 
flation, disturbed exchanges and price adjustments. 


“The optimist remains an optimist because he re- 
alizes that there are certain fundamental factors in 
trade which endure through all changes. 

“The relation of supply and demand changes, but 
the economic law which governs them does not change. 
The relation of vendor to purchaser varies, but the 
economic principles which move both are without vari- 
ation. 

“The conditions of credit are altered from time to 

time, but the law of loan and payment remains the 
same. ; 
“Tt does not follow and it will never follow that 
these fundamentals can be discarded because modern 
commerce is complex. Complexity may obscure them. 
It can not change them. 

“Neither can the complexity of modern commerce 
change the ethical relation of the merchant to his cus- 
tomer. 

“It is primarily a relation of service. The merchant, 
among other things, exchanges a ware for money. If 
he did that only, he would not be a merchant. He does 
the other things which make him a merchant. He adds 
to the ware the guarantee of quality and service. 

“When he does so, the transaction is no longer bar- 
ter, it is the highest form of business. For the modern 
business man is not exchanging wares for money. 

“He is trading quality and service for good will, and 
ware and coin are only vehicles for a fine relation be- 
tween fellow men, which is at the bottom of confidence 
and the security of society in general. 

“The law of our forefathers held that there was no 
fiduciary relation between vendor and vendee. That 
may have been true of barter. It is not true of mod- 
ern trade. 

There is today between vendor and vendee a rela- 
tion of trust, a mutual obligation which serves both, 
and what is of more importance, stabilizes the whole 
community. 

“For out of that relation is born confidence, upon 
which the whole social transaction proceeds and with- 
out which it must necessarily halt. 

“With the ware which leaves his place, goes not only 
the merchant’s guarantee of quality, but his good name, 
and his good will to serve. The ware is the vehicle 
which carries this purpose. Mere traffic in price alone 
can not carry it. 

“The highest expression of modern business then is 
Service is as fundamental an economic law as 
It is as elemental in a falling as 


service. 
supply and demand. 
in a rising market. 

“It is as needful in a day of over demand as in a 
day of over supply. Its presence or absence decrees 
permanent success or ultimate failure. 

“It equalizes the heights of good times and the 
depths of hard times. For in the day of trial, that 
which is not serviceable in trade must be inevitably 
weeded out, and that which is serviceable must survive. 

“Service does survive because it thrives only through 
an exercise of those factors which have built up our 
civilization. First and foremost among those factors 
is inviolability of contract. 

“A verbal pledge should remain a bond. The man 
who misrepresents in trade, in label, in advertisement, 
or in sale, has no place in this situation. The man 
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who cripples his competitors by unfair methods, is 
blocking the path of progress not blazing it. 

“And the men who are not moved by the impulse to 
serve the community, are sapping the foundation of 
confidence upon which their own and all other business 
rests. 

“The man who quickly over reached in the day of 
high prices is likely to prove the most destructive fac- 
tor, when the market price has turned. The profiteer 
of one market is apt to become the prophet of evil of 
the other market. He can not help. He can only hurt. 

“On the other hand the man who did not run away 
with a runaway market, will meet a calling market 
without gloom: 

“He will not haunt the barometer to Seecant storms 
which may never come. He will build up, not tear 
down confidence. . 

“His optimism will win for him, for trade, for 
Amefica:and‘in a troubled time, for all nations which, 
more_and more look to America, as the world’s pre- 
eminent point of stability.” . 





Assigns United States Patent 
Rights for Wrench Handle. 


Russell R. Coes, Worcester, Massachusetts, assign- 
or to Coes Wrench Company, Worcester, Massa- 
chusetts, a Corporation of Massachusetts, has pro- 
cured United States patent rights, under number 1,- 
357,848, for a wrench handle described 
in the following: 

In a wrench of the character de- 
scribed, a wrench-handle-frame having 
oppositely disposed edge-embracing 
members, and a tip-end disk formed in- 
tegral with the edge-embracing members 
of said handle-frame, and an outer grip- 
forming shell of wrought metal tubing 
mounted rigidly upon the handle-frame 
and having its outer end compressed 
and crimped inward solidly about the periphery of said 
tip-end disk. 








Prices Will Not Return to 
Before the War Level. 


“Stabilization on a new price basis does not involve 
a return to the pre-war price level,” says the National 
Bank of Commerce in New York. 

“For nearly two decades prior to the war prices had 
been rising steadily. On economic grounds this rise 
might reasonably have been expected to continue, had 
there been no war. 

“Moreover, the improvement effected in our credit 
and banking machinery since the inauguration of the 
Federal Reserve system now enables a given gold 
reserve to finance a greater volume of business at 
-higher prices than was practicable in the pre-war days. 

“The country’s present gold reserve greatly exceeds 
the pre-war reserves, and this enlarged and concen- 
trated gold reserve will have a sustaining influence on 
the new price level. 

“The actual level at which prices will be stabilized 
can only be worked out gradually on the basis of actual 
transactions over an extended period.” 


Consolidates Two Plants. 

Having acquired the entire equipment and business 
of the Bings Weedless Fish Hook Company of Mil- 
waukee, Wisconsin, the Frost Fishing Tackle Com- 
pany is consolidating the plants at Stevens Point, Wis- 
consin. 





Is Granted Patent Rights for 
a Fishing Reel. 

Under number 1,357,670, United States patent rights 
have been granted to Walter L. Adams, Akron, Ohio, 
assignor to Enterprise Manufacturing Company, 
Akron, Ohio, a Corporation of Ohio, for a fishing 
reel described herewith: 

A fishing reel, comprising a 
frame having a portion adapted 
for attachment to the rod, a spool 
rotatable therein and having an 
end head provided with a con- 
cave outer face, and a brake 
member pivotally mounted upon. 
said frame and free ‘to swing 
loosely in a cavity between the frame and_ spool head, 
said brake member having a shoe portion and adapted 
when near to the spool axis to exert. negligible brak- 
ing effect upon the concave spool head and upon a cast 
with the rod to move outwardly and,by frictional con- 
tact with the spool head to exert an-increasing break- 
ing effect. 








Organizes Enameling Company. 

The Atlantic Enameling Company,.New York City, 
has been organized with a capital stock of:$500,000, to 
manufacture enamelware products. . The ’incorpora- 





tors are N. Chasid, D. W. Armstrong, Jr., and J. 
Feldt. 
Assigns United States Patent 
Rights for Safety Razor. 
Everett D. Chadwick, Winchester, Massachusetts, 


assignor to Gillette Safety Razor Company, Boston, 
Massachusetts, a Corporation of Delaware, has se- 
cured United States patent rights, under number 1,- 
357,221 for a safety razor described in the following: 

In a safety razor, the combination 
¥ of a handle, a guard, stops for po- 
sitioning the cutting edge of the 
blade with respect to the guard, a 
blade-engaging member pivotally 
mounted on an axis parallel with 
the guard and provided in front of 
its axis with a seat adapted to sup- 
port the rear edge of the blade 
above a dead-center position with 
respect to said axis and to carry 
the blade downward through said 
dead-center position while its cut- 
ting edge is engaged by said stops, 
a spring arranged to the 
blade-engaging member toward the guard, and means 
for arresting the pivotal movement of said member 
after the blade supported thereby has passed through 
said dead-center position. 





press 
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Good Ideas for Window Display 


Practical Lessons from Exhibits in AMERICAN ARTISAN 
AND HARDWARE RECORD Window Display Competition. 
How to Get More Passers-By to Come into Your Store. 


WINDOW DISPLAY OF ROOFING 
STIMULATES SALES. 


In the early days the hardware dealer was merely 
an ironmonger. 

That is to say, his business was more or less strictly 
confined to the selling of things made of iron and steel. 

Indeed, the name is still used in England to desig- 


nate the hardware dealer. 
Traditions are strong in many trades. From force 


ing the scope of their stores to include whatever com- 
modities can profitably be handled for the good of the 
trade. 

A noteworthy illustration of this tendency is found 
in the hardware store of A. Deutz and Brother, Laredo, 
Texas. 

In the accompanying photograph is shown a window 
display of this Company exhibiting Certain-teed roof- 


ing. 


Ten years ago no hardware store owner would 





Window Exhibit of Certain-teed Roofing Material Designed and Arranged by H. H. Haynie for A. Deutz and Brother, 
; Laredo, Texas. 


of tradition, therefore, and also of habit, many hard- 
ware dealers do not venture beyond the old established 
lines. 

As a consequence their sources of profit are corre- 
spondingly few and circumscribed. 

They seem to be under the impression that they 
would be traveling outside the legitimate sphere of the 
trade if they were to go in search of commodities other 
than hardware to add to their stock. 

This state of mind is the outcome of the wrong 
conception of business. 

In reality, there are no jurisdictional limitations in 
business. 

In the organic law of our land, no laws forbid the 
hardware dealer to sell silk hosiery, violins, or mince 
pies, if his customers ask for them. 

The truth is that since the development of the phil- 
osophy of service as the central motive of business, 
hardware dealers in numerous communities are widen- 


dream of handling roofing products in connection with 
his business. 

Today the addition of this line of goods causes no 
surprise and very little comment. 

The window display under discussion was linked 
up with the national advertising campaign of the Cer- 
tain-teed Products Corporation. 

The floor of the window was laid off in squares b 
using slate covered shingles. 

Slate shingles were also used on the roof of the 
small house in the center of the display. 

The rest of the window contained nothing but full 
rolls of roofing. 

Natural preserved foliage was used to brighten up 
the display. 

Design and arrangement are the work of H. H. 
Haynie, who has produced many gainful window dis- 
plays for A. Deutz and Brother, Laredo, Texas. 

The firm reports a gratifying increase in the volume 
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of sales of roofing materials from this particular win- 
dow exhibit. 





Window Display Competition 
Increases Profits. 

No statistics are available as to the number of mer- 
chants who are in business solely for their health. 

It is highly probable, however, that the cleverest in- 
vestigator in the world would starve to death gathering 
instances of such merchants on a purely commission 
basis. 

You are in business primarily for profit. 

That does not necessarily mean that you think of 
nothing else, that you are not friendly to your cus- 
tomers, that you do not take satisfaction in giving 
them intelligent service, and that you fail to appreciate 
your relation to your community as one of the factors 
of its prosperity and development. 

You might be the most poetic of idealist but you 
could not continue to serve the people unless you de- 
rived profit from your store. 

Indeed, the more profit you earn from your busi- 
ness, the better are you able to serve your patrons. 

No matter from what angle you view the matter of 
profit, you will find that it is the essential thing. 

Without profit there can be no enterprise, no service, 
no progress. 

Whether you think of profit as end or as means 
makes very little difference. 

The fact persists that profits must be obtained. 

It becomes an object of considerable significance, 
therefore, to study the modes and methods of profit- 
making. 

Beyond cavil, profit-making involves the human 
equation and is emotional as well as commercial. 

In other words, we need pressure of some sort from 
without to sustain our ambitions and to keep them from 
sagging. ; 

In this respect there is much helpfulness in the win- 
dow display competition which is being carried on by 
AMERICAN ARTISAN AND HARDWARE Recorp. This 
contest supplies the outward pressure of motive and 
incentive. 

It shows by many examples of successful window 
exhibits how to increase the sale of one’s commodities, 
and, therefore, how to increase profits. 

It costs you nothing to join this competition. 

There are no entrance fees. 

The competition is for your benefit. It is designed 
to help you make better and more profitable window 
exhibits. 

Its rules are not complicated. You will find them 
below. 

Make up your mind to take part in this contest. 

Photograph your best window displays, write brief 
but comprehensive descriptions of them, and send the 
photographs and descriptions to AMERICAN ARTISAN 
AND HARDWARE Recorp Window Display Competition. 

Award of Prizes. 

The prizes will be awarded as follows: 

First prize, $50.00 in cash, for the best photograph 
and description received of window display of hard- 
ware or kindred lines ; 


Second prize, $25.00 in cash, for the photograph 
and description second in merit; 
' Third prize, $15.00 in cash, for the photograph and 
description third in order of excellence; 

Fourth prize, $10.00 in cash, for the photograph 
and description fourth in degree of worthiness. 

Conditions of Competition. 

The conditions of the competition are as follows: 

The photograph must be accompanied by descrip- 
tions of how the window displays were arranged and 
the materials used. The description is important and 
hence should be adequate. These photographs and 
descriptions may be sent by mail or express, charges 
prepaid, and must reach this office not later than Feb- 
ruary ‘15, 1921. Address all photographs and descrip- 
tions to AMERICAN ARTISAN AND HARDWARE RECORD 
Window Display Competition, 620 South Michigan 
Avenue, Chicago, Illinois. 

Each photograph and description must be signed by 
a fictitious name or device and the same name or 
device must be put in a sealed envelope containing 
the real name and address of the contestant. [his 
Kealed envelope is to be enclosed with me photograph. 
Contestants are permitted to enter as many photo- 
graphs of displays as they please. ; 

A Competition Committee of three will be ap- 
pointed. One of them will be an expert window 
dresser and one an experienced hardware man. This 
Committee will pass upon the merits of all photo- 
graphs and descriptions received, without knowing the 
names or addresses of the senders, and will decide the 
winners of the Competition. 

AMERICAN ARTISAN AND HARDWARE RECORD re- 
serves the right to publish all photographs and de- 
scriptions submitted. 





Describes Shotgun Which 
Makes an Ideal Gift. 

The shotgun that caused the most discussion during 
the recent tour of the Winchester Shooting Team 
through the New England States, was the little .410. 

The Wifichester experts demonstrated with the gun 
on midget and regulation targets. 

When the program was finished the interested people 
in the audience were invited to try out the gun, ladies, 
girls, men and boys in order. 

Day after day hundreds of persons used the little 
gun and shot at clay targets thrown from the midget 
handtrap. 

In several of the cities more than 500 persons shot 
the wonderful little gun. 

Those who tried it were fascinated and the query 
usually put to the shooter in charge was “when can I 
get one of these guns.” 

That proves the enthusiasm that the little gun 
brought out. 

Charley Spencer told the audience that the little 
wonder was a fine shooting piece for hunting squirrel 
or rabbit and demonstrated its carrying power daily 
by shooting at a balloon hung 100 yards away. 

When the balloon was punctured the audience as a 
rule were amazed for very few persons believed that 
the gun would do the things that were claimed of it. 

Then they watched the shooters break regulation 
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targets from the regulation firing line and then they 
knew that it was a regular gun. ; 

It was these facts, and the fact that the gun has no 
recoil, that brought out the hundreds daily to try the 
gun. 

Women who shot found something that they could 
handle and get a lot of sport from, found a gun that 
came with an equipment of targets, shells, hand trap, 
etc., all in a complete outfit, that could be carried very 
easily in an automobile, on an excursion, etc., and sim- 
plified trapshooting greatly. This gun and outfit puts 
trapshooting within the reach of everyone. 

Not only does this outfit offer a great day’s sport 
for every member of the family but hunters and trap- 
shooting enthusiasts find it very handy for practice. 

It is inexpensive to use and this means much in these 
days. There is nothing better for the hunter who gets 
into the field but four or five times a year than this lit- 
tle gun, for with it he can get additional practice, just 
enough to keep his eye in. 

It is a wonderful gun for the hunting of small game, 
especially by women. 

The gun and the outfit make an ideal gift for any 
one, for such a gift is useful and will provide a great 
deal of entertainment and pleasure at all seasons of 
the year, any place, any time. 





Offers Suggestion Regarding 
Nail Prices and Extras. 


In some parts of the country, grocery stores carry 
nails in stock although they do not always handle a 
complete assortment. 

_ This statement is made as a preface to full under- 
standing of the subjoined letter from the Guenther 

Hardware Company, Owensboro, Kentucky: 

To AMERICAN ARTISAN AND HARDWARE REcorRD: 

I am going to discuss a subject with you, though I 
do not know whether it has been discussed before or 
not. 

Probably it has been. The subject is the price of 
nails and the extras thereon. 

We will illustrate by saying that a retail hardware 
dealer would pay about $5.00 base price and would 
sell them for about $5.50 base, thereby making 9g per 
cent profit. 

Figuring on $5.00 to start out with the ordinary 
grocery store keeps a line of nails from 60 penny to 4 
penny inclusive. 

The average advance over base would be about 30 
cents on the keg. Of course, on this advance above 
base he would make no profit which would reduce his 
profit on nails below base sizes. 

An ordinary grocery store is never expected to 
carry any size other than from 60 penny to 4 penny 
inclusive, while a hardware dealer is expected to carry 
all kinds and sizes. 

We buy 8 penny Casing Nails and pay an advance 
of 50 cents, 6 penny nails and pay 75 cents advance. 

We sell 20 kegs of common nails to one keg of Cas- 
ing Nails. Your advance on '% inch Lining Nails 


would be $2.20, so that he would pay $5.00 plus $2.20 
base, plus 50 cents profit on % inch Lining Nails 
which would make the price $7.70. This would give 
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the merchant about 6 per cent profit instead of 9 per 
cent. 

Now going to Barb Car Nails 5 penny, there is an 
advance of 75 cents over base, just the same as 5 penny 
common nails. 

We will not sell nearly as many Barb Car Nails as 
common nails but since we are hardware dealers we 
are expected to keep a.stock of all kinds of nails and 
sell them off a printed card price list, no matter how 
long we have had them in stock or what we paid for 
them. 

We buy bar iron and bar steel at base price plus 
one-half extra. 

We sell at base plus full extras. Therefore, we get 
profit on advance over base and also get one-half ad- 
vance over price we pay. 

Don’t you think that a price such as is on bar iron 
and bar steel should be placed on nails? 

We do, and urge that the change be made so that 
we will get an advance above base and base price. 

J. Ev. GUENTHER, 
Guenther Hardware Company. 
Owensboro, Kentucky, November 23, 1920. 





Illustrates Value of Pictures 
as Trade-Marks. 


The following article about the value of a simple 
picture as a trade-mark in Mexico is from Commerce 
Reports, Washington, D. C. It contains suggestions 
which are also applicable to selling in America. 

While many articles exported to Mexico bear some 
sort of an illustrated trade-mark, many do not, znd of 
those who do a good percentage are not simple or out- 
standing enough. 

Retail merchants of Chihuahua state that their cus- 
tomers invariable ask for the, “rose” brand or the 
“deer” mark, for instance, whether they are calling 
for canned goods, a pénknife, a plow, or a piece of 
muslin. 

Using the words “Our Beauty” or a trade-mark not 
easily remembered or called is a poor substitute for 
the picture of an “Indian” or “Steamboat.” 

The poor, illiterate class of Mexicans call for an 
article by “picture,” and for this reason, also, firms 
advertising ‘their wares and using posters and signs 
would do well to illustrate their advertisements with 
a picture or an easily remembered mark, thus enabling 
the buyer readily to identify their products. 

In the United States the consumer asks for “Smith’s 
bacon” or “Jones’ saw,” but in Mexico he wants 
“Donkey” brand soap or “Star” brand hatchets. 

When the Mexican forms the habit of buying a cer- 
tain article it is difficult to persuade him to change to 
another or accept a substitute. 

A hardware dealer in Chihuahua some years ago 
undertook to introduce American-made files far su- 
perior to the European files then so extensively on the 
market. 

All his customers insisted on the “arrow”’ file, until 
finally after distributing several dozen American files. 
gratis, he convinced the blacksmith and carpenter that 
the American file was a better article. 

The color of an established article should not be 
changed unless absolutely unavoidable. 
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If a certain plow is painted green, the wheels of a 
wagon, yellow, the retail merchant is sure to experi- 
ence difficulty in selling an old customer the same plow 
and wagon if the color of the plow and that of the 
wheels are changed. 

An American manufacturer did actually, at one 
time, make the mistake of changing the color of the 
wheels of his high-grade farm wagon, and the farm- 
er was not easily convinced that the red wheels were 
“as good as” the yellow ones of his former wagons. 

Needless to say the complaints were many, and the 
old color continued after a short, costly interruption. 





Coming Conventions. 


Automobile Accessories Branch of the National Hard- 
ware Association, Coliseum, St. Louis, Missouri, November 
30; December 1, 2, and 3, 1920, headquarters, Hotel Stat- 
ler. T. James Fernley, Secretary-Treasurer, 505 Arch 
Street, Philadelphia, Pennsylvania. 

Southern Association of Stove Manufacturers, Evans- 
ville, Indiana, December 6 and 7, 1920. W. H. Cloud, Secre- 
tary, 216 Glendora Avenue, Louisville, Kentucky. 

National Association of Sheet Metal Products Manufac- 
turers, La Salle Hotel, Chicago, Illinois, December 6 and 7, 
1920. D. C. Jones, Secretary, 1016 Commerce Building, St. 
Paul, Minnesota. 

Texas Hardware and Implement Association, Adolphus 
Hotel, Dallas, Texas, January 18, 19, and 20, 1921. A. M. 
Cox, Secretary, 1808 Main street, Dallas, Texas. 

Western Retail Implement, Vehicle and Hardware Asso- 
ciation, Kansas City, January 18, 19 and 20, 1921. H. J. 
Hodge, Secretary, Abilene, Kansas. 

acific Northwest Hardware and Implement Association, 
Seattle, Washington, January 18, 19, 20, and 21, 1921. E. E. 
Lucas, secretary, Hutton Building, Spokane, Washington. 

Missouri Retail Hardware Association, Planters Hotel, 
St. Louis, Missouri, January 25, 26, and 27, 1921. F. X. 
Becherer, secretary, 5106 North Broadway, St. Louis, Missouri. 

Mountain States Hardware and Implement Association, 
Brown Palace Hotel, Denver, Colorado, January 25, 26, 27, 
ee W. W. McAllister, Secretary-Treasurer, Boulder, Col- 
orado. 

indiana Retail Hardware Association, January 25, 26, 27 
and 28, 1921. (Place to be announced later.) G. F. Sheely, 
Secretary, Argos, Indiana. 

Oregon Retail Hardware and Implement Dealers’ Associ- 
ation, Portland, Oregon, January 25, 26, 27, and 28, 1921. E. 
E. Lucas, secretary, Hutton Building, Spokane, Washington. 

Kentucky Hardware and Implement Dealers’ Association, 
Louisville, Kentucky, January 25, 26, 27 and 28, 1921. J. M. 
Stone, Secretary, Sturgis, Kentucky. 

American Society of Heating and Ventilating Engineers, 
Philadelphia, Pennsylvania, January 26, 27 and 28, 1921. 
—— W. Obert, Secretary, 29 West 39th Street, New York 

ity. 

West Virginia Retail Hardware Dealers’ Association, 
Huntington, West Virginia, February 1, 2, 3, 1921. James 
B. Carson, Secretary-Treasurer, Dayton, Ohio. 

Nebraska Retail Hardware Association, 
Omaha, Nebraska, February 1, 2, 3 and 4, 1921. 
Dietz, Secretary, Lincoln, Nebraska. 

Sheet Metal Contractors’ Association of Indiana, Feb- 
ruary 2, 3 and 4, 1921, Indianapolis, Indiana. Ralph R. 
Reeder, Secretary, 314 East Sixteenth Street, Indianapolis, 
Indiana. 

Wisconsin Retail 
Wiscorisin, February 2, 3 and 4, 1921. 
tary, Stevens Point, Wisconsin. 

Oklahoma Hardware and implement Association, Okla- 
homa City, February 8, 9, and 10, 1921. W. B. Porch, secre- 
tary-treasurer, Oklahoma City, Oklahoma. 


Hotel Rome, 
George H. 


Hardware Association, Milwaukee, 
P. J. Jacobs, Secre- 


The Michigan Retail Hardware Association, Grand 
Rapids, Michigan, February 8, 9, 10, and 11, 1921. Arthur 
J. Scott, Secretary, Marine City, Michigan. 

North Dakota Retail Hardware Association, Fargo, 


North Dakota, February 8, 9, 10, and 11, 1921. C. N. Barnes, 
Secretary, Grand Forks, North Dakota. 

Pennsylvania and Atlantic Seaboard Hardware Associa- 
tion, Incorporated, Convention and Exhibition, Philadelphia 
Commercial Museum, Philadelphia, February 8, 9, 10. 11, 
man Sharon E. Jones, Secretary, 1314 Fulton Building, Pitts- 
urgh. 

Tilinois Retail Hardware Association, Hotel Sherman, 
Chicago. Illinois, February 15, 16 and 17, 1921. Leon D 
Nish. Secretary: Elgin, THinois. 

California Retail Hardware and Implement Association. 
San Francisco, California, February 15, 16, and 17, 1921. Le- 
a Smith, secretary, 112 Market street, San Francisco, Cali- 
ornia. 


- 


_ Minnesota Retail Hardware Association, St. Paul Audi- 
torium, St. Paul, Minnesota, February 15, 16, 17, 18, 1921. 
H. O. Roberts, Secretary, Metropolitan Life Building, Min- 
neapolis, Minnesota. 

Ohio Hardware Association, Columbus, Ohio, February 
15, 16, 17 and 18, 1921. Hotel Headquarters, Deshler Hotel. 
Exhibition in Memorial Hall. James B. Carson, Secretary, 
Dayton, Ohio. 

New England Hardware Dealers’ Association, Mechanics’ 
Building, Boston, Massachusetts, February 21, 22, and 23, 1921. 
George A. Fiel, secretary, 10 High street, Boston, Massa- 
chusetts. ' 

Michigan Sheet Metal Contractors’ Association, Hotel 
Durant, Flint, Michigan, February 22, 23, and 24, 1921. F. E. 
Ederle, Secretary, 1121 Franklin Street, S. k., Grand Rapids, 
Michigan. 

lowa Retail Hardware Association, Savery Hotel, Des 
Moines, Iowa, February 22, 23, 24, and 25, 1921. A. R. Sale, 
secretary-treasurer, Mason City, Iowa. 

New York State Retail Hardware Association, Roches- 
ter, New York, February 22, 23, 24, and 25, 1921. John B. 
a Secretary, 607 City Bank Building, Syracuse, New 

ork. 

South Dakota Retail Hardware Association, Sioux Falls, 
South Dakota, February 22, 23, 24, 25, 1921. H. O. Roberts, 
Secretary, Metropolitan Life Building, Minneapolis, Minne- 
sota. 

__Panhandle Hardware and Implement Association, Am- 
arillo, Texas, May 8, 9, and 10, 1921. Troy Thompson, Sec- 
retary, Treasurer, Dalhart, Texas. 

Hardware Association of the Carolinas, Charlotte, North 
Carolina, May 10, 11, 12, and 13, 1921. T. W. Dixon, secre- 
tarv-treasurer Charlotte, North Carolina 

Southeastern Retail Hardware and Implement Associa- 
tion (composed of Alabama, Florida, Georgia and Tennes- 
see), Atlanta, Georgia, May 17, 18, 19 and 20, 1921. Walter 
Harlan, Secretary, 701 Grand Theater Building, Atlanta, 
Georgia. 





Retail Hardware Doings. 


Iowa. 

Coffman and Dunn have sold their hardware store to 
D. H. King at Mt. Pleasant. 

R. A. Soults and L. J. Hogan will open a hardware store 
at Williamsburg. 

Kansas. 

The Murdock Hardware Company, Baxter Springs, has 
plans under way for a new one and two-story plant 50x110 
feet, fronting on the tracks of the Frisco Railroad. 

Michigan. 

John H. Holes will open a hardware store at Armada. 

Charles Will has sold his hardware business at Coral t# 
R. J. Jennings. 

H. J. Lampen has been succeeded in his hardware busi- 
ness at Hamilton by T. B. Travis Company. 

N. J. Spaulding has purchased the Spaulding and Powell 
hardware store at Ionia. 

Charles Lawrence has been succeeded in the hardware 
business at Owosso by Aithan and Wever. 

, Minnesota. 

Seeley Hardware Company bought the Rich Hardware 
stock at Elbow Lake. 

John Becker purchased a hardware store at Northfield. 

B. Fietsam has sold his hardware store to Peter Kroll 
at Royalton. 

Montana. 

O. L. Thon and Oscar E. Jorstad have purchased the 

Hilstad and Kintzinger hardware business at Kenyon. 
New York. 

Wilder Hardware Company, North Tonawanda, has been 
incorporated with a capital of $15,000 by J. N. Litz, C. A. 
Helfer, W. I. Wilder, all of Tonawanda. 

Ohio. 

The Best Stove and Repair Company, Cleveland, has 
been incorporated with a capital stock of $15,000 by C. H. 
Rolf, C. A. Walder, L. Larkins, I. M. Ditser and S. Wyman. 

Oklahoma. 

The Spooner Hardware Company is selling out its stock 
hardware at Hollis. 

The building constructed by Dan Tillman at 114 South 
Main Street at Altus for a hardware and harness store has 
been completed. Mr. Tillman will open the store for busi- 
ness as soon as his stock arrives. 

Texas. 

Mrs. Frank Hutchings, Sr., has sold her interest in the 
Hutchings and Bates hardware business to F. W. Bates, who 
will take over the business on January Ist at Cuero. 

A. C. Wiesbusch and Company has been chartered with 
a capital of $10,000 at Waco by A. C. Wiesbusch, K. E. 
Blumberg, W. H. Teague. 
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Selling Automotive Accessories 


How Hardware Dealers Can Increase Their Profits by 


Handling Standardized Automotive Accessories. 


Facts 


and Suggestions to Aid Them in Giving Better Service. 





AUTO ACCESSORIES JOBBERS 
WILL MEET NEXT WEEK. 


A highly instructive program has been arranged for 
the third annual meeting of the Automobile Accessories 
Branch of the National Hardware Association, which 
is to be held November 30 and: December 1, 2, and 3, 
1920, in the Coliseum, St. Louis, Missouri. The 
schedule of the sessions is as follows: 


Tuesday, November 30, 1920—10 a. m. 
Opening Remarks—President A. H. Decatur, Decatur and 
Hopkins Company, Boston, Massachusetts. 


Annual Address of the Chairman—A. H. Nichols, Buhl Sons 
Company, Detroit, Michigan. 

Roll Call. 

Address of Welcome—Honorable Henry W. Kiel, Mayor of 


St. Louis. 

Address—“The Business and Financial Outlook for 1921"— 
A. L. Shapleigh, Shapleigh Hardware Company, St. Louis, 
Missouri. 

Report of St. Louis General Committee—Chairman H. W. 
Geller, Geller, Ward and Hasner Hardware Company, 
St. Louis, Missouri. 

Address—“Saint Louis’”—Charles F. Hatfield, General Man- 
ager, St. Louis Convention Bureau. 

Discussion—“Probable Developments in the Accessories 
Markets During 1921 from the Wholesalers’ Standpoint.” 
H. E. Hulburd, The George Worthington Company, Cleve- 
land, Ohio; W. H. Terstegge, Stratton and Terstegge 
Company, Louisville, Kentucky; R. O. Smith, W. A. L. 
Thomson Hardware Company, Topeka, Kensas. 

Discussion—“The Accessories Market from the Viewpoint of 
the Manufacturer”—J. C. Stearns, Culver-Stearns Man- 
ufacturing Company, Worcester, Massachusetts. 

Discussion—“The Present Condition of Accessories Stocks” 
—W. S. Isherwood, Champion Ignition Company, Flint, 
Michigan; R. L. Wilkinson, Klaxon Company, Newark, 
New Jersey. 

Adjournment—12:15 p. m. 

Wednesday, December 1, 1920—9:45 a. m. 

Address—“The General Outlook for 192]”—W. D. Biggers, 
President, American Hardware Manufacturers’ Associa- 
tion, Detroit, Michigan. 

Address—“Assisting the Retailer’—Rivers Peterson, Editor 
National Hardware Bulletin, Argos, Indiana. 

Discussion—“Some of the Evil Results of Quantity Price 
Schedules”—D. D. Akers, King Hardware Company, 
Atlanta, Georgia. 

Discussion—“The Advantages of Quantity Price Schedules.” 

Discussion—‘How Manufacturers Can Assist in Catalogue 
Compilation”—S. Edward Rose, Barker, Rose and Clin- 
ton Company, Elmira, New York. 

Discussion—“Catalogue Efficiency’—Kenneth Gardner, Gard- 
ner Printing Company, Cleveland, Ohio. 

Discussion—“Guaranteeing Prices Against Decline’—T. R. 
Thompson, Townley Metal and Hardware Company; 
Kansas City, Missouri. 

Discussion—“Credit Conditions.” 

Discussion—“Overhead Expense in the Wholesale Distribu- 
tion of Accessories.” 

Question Box— 

Adjournment—12 a. m. 

Thursday, December 2, 1920—9:45 a. m. 

Discussion—“The Validity of Orders and the Return of 

Merchandise.” 

Discussion—“Cash Premium—Its Necessity and Its Obliga- 
tions”—Edw. O. Faeth, Stowe Supply Company, Kansas 
City, Missouri. 

Discussion—“The Advantages of Changing Discounts In- 
stead of List Prices”’—H. J. Hopkins, Geller, Ward and 
Hasner Hardware Company, St. Louis, Missouri. 

Discussion—“Developing the Dealer’—W. R. Hay, Kelley- 
How-Thomson Company, Duluth, Minnesota; J. C. Mc- 
Adams, Marquette Manufacturing Company, St. Paul, 
Minnesota. 

Discussion—“Stimulating Dealer Interest”—Felix Van Cleef, 
Van Cleef Brothers, Chicago, Illinois. 





Discussion—“The Compensation of Salesmen”—F. J. Tenk, 
Tenk Hardware Company, Quincy, Illinois. 

Discussion—“The Disposition of Unsalable and Slow-Moving 
Stock”—J. F. Miller, Bigelow and Dowse Company, 
Boston, Massachusetts. 

Discussion—“Market Tendencies in Tires and Tubes.” 

Discussion—“How Can the Methods of Distributing Tires 
and Tubes Be Improved ?”—F. R. Goodell, Converse Rub- 
ber Shoe Company, Malden, Massachusetts ; Glover S. 
Colladay, Frank Collady Hardware Company, Hutchin- 
son, Kansas ; D. T. Henne, Columbia Tire and Rubber 
Company, Columbiana, Ohio. 

Question Box— 

Adjournment—12 a. m. 

Friday, December 3, 1920—9:45 a. m. 

Discussion—“Should Manufacturers Suggesting Resale Prices 
Pay the Freight so That All Wholesale Distributors 
Receive the Same Differential?” 

Discussion—‘Federal Revenue Legislation.” 

Discussion—‘‘Recent Tendencies in Lense Legislation”—H. E. 
Patterson, Warner-Patterson Company, Chicago, Illinois. 

Address—“Postal Legislation”"—Charles D. Clark, National 
One-Cent Letter Postage Association, Cleveland, Ohio. 

Statement of Preference as to Place for Fourth Annual 
Meeting and Exhibition. 

Question Box— 

Unfinished Business. 

New Business. 

Adjournment—12 a. m. 

Entertainment Features. 

Wednesday evening, December 1, 1920, 8 p. m., Hotel Statler, 
smoker and informal dance. 

Thursday evening, December 2, 1920, 7 p. m., annual dinner 
of the Accessories Branch. (Informal dress.) 





Tells How Income Tax Affects 
Expenses Paid by Partner. 

The law provides that an individual may deduct 
from his gross income the ordinary and necessary 
expenses of his business. 

But this provision does not permit an individual 
who is a member of a partnership to deduct from his 
personal income any amounts expended therefrom 
for and on account of the partnership. 

The individual members of a partnership and the 
partnership itself are treated separately for federal 
tax purposes. 

The individuals comprising the partnership are not 
considered to be engaged in the business conducted by 
the partnership merely because they are members of 
the firm. 





Is Incorporated to Manufacture 
Automobile Accessories. 

With a capital stock of $25,000, the Auto Pointer 
Company, Springfield, Massachusetts, has been incor- 
porated to make automotive accessories. The incor- 
porators are John H. Madden, Michael M. Kiley, and 
Owen J. Marra. 





Carburetor Company Gets Charter. 

With a capital stock of $500,000, the Taft Carbure- 
tor Company, Hartford, Connecticut, has been or- 
ganized. The incorporators are R. J. and L. E. White, 
of East Weymouth, Massachusetts, and W. A. and 
J. J. Kinney, of Providence, Rhode Island. 
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Advertising Help and Comment 


Send Us Copies of Your Advertisements. 
You Get Bigger Results by Advice and Suggestions. 
Service Is Free. 


In many lines of merchandising, 
conditions are extremely uncertain. 

To some extent, prices are demor- 
alized. This is particularly true 
with regard to textiles. 

The public does not differentiate 
between unrelated groups of com- 
modities. 

The impression is more or less 





regular valve 100.00, sale prise”. S173.00 
valne 8120.00, ssle price’. © $99,50 


le Pi cnet CO0.00 


py ns ig Range, pie = $59.00 
cant amine > $89.00 


Saat ut Betis Beate = $29.00 
~ $28, 00 


Silver National Oak, heating stove, re- 
gular value $38.00, sale price.. ........ 

Ideal Oak No. 16, heating stove, re 

lar value $30.00, sale price... — $19. 75 





general that all goods are sooner or 
later to be included in the downward 
sweep of prices. 

In presenting a bargain sale to 
the people, therefore, it is advisable 
where hardware is concerned, to 
offset such false impressions. 

J. H. Knapp is careful to empha- 
size the fact that there has been no 
decline in the price of the com- 
modities which he carries. 

His advertisement, reproduced 
herewith from the Hinckley Review, 
Hinckley, Illinois, gives as a reason 
for the eleven-day sale the need of 
turning some of the stock into quick 
cash. 

Twice in the course of the adver- 
tisement he puts stress upon the 


11 Day Special Sale at Knapp’s 


Beginning Friday morning, November 12th, and ending Wednesday evening, Nov, 
24th, we are going to share with you, practically all of our profits on the follow- 
ing goods, not because there has been any decline in our line whatever, but we 
wish to tarn some of our stock into QUICK CASH and are therefore offering you 
these great bargains. Read them over carefully then come in and make your 








Also many other bargains during this 11 day sale. Remember prices have not 
declined in our line, we are simply sharing with you, our profits during this sale. 
Do not neglect to take advantage of these great bargains. 


J.H. ANAPP 


HINCKLEY, ILLINOIS 


Let Us Help 
The 


Don’t Hesitate to Take Advantage of It. 





declaration that prices have not de- 
clined in the line of goods of his 
store. 

Not only does he quote in bold 
figures the bargain prices of this 
special sale but in each instance he 
states the regular value of the 
articles. 

J. H. Knapp is a consistent ad- 









Voss Bros. Electric Washing Machine 
regular value $120.00, sale price. ..... 










Voss Bros. Power Washing Machine 
regular value $80.00, sale price......... $66. 00 
Horton Miracle hand er washing 

machine, regular value 3 50, sale price $8 l 9. 50 
Corn King seed corn racks regular price 

per dozen $20. 00, sale price....... ..... s l 6.50 
A good Broom usually sold at $1.25, 

GERD PURED cose scocccccevccece socscogeeseces 69c 
10 per cent discount on al] Mirror Aluminum ware. 
10 per cent discount on al! Casseroles. 

10 per cent discount on al] Universal Cacuum bottles, 
10 per cent discount on al] Enameled ware. 

10 per cent discount on all Tinware. 

20 per cent discount on al) Kiddie Kars and- Coaster 
wagons. 












He has gained the good 
will of his customers by the accu- 
racy of his copy. 

Consequently, in this special 
sale his patrons are very likely to 
accept without question his state- 
ment that there has been no decline 
in the articles of his line and that 
he is simply sharing with them his 
profits. 

The original of this advertise- 
ment occupied a space 6% inches 
by 4 columns wide. 

Ordinarily, illustrations are help- 
ful in driving home the message of 
the advertisement. 

But in the case under considera- 
tion, there is no room for pictorial 
aids because all the space is re- 


vertiser. 


quired for the presentation of the 
bargains included in this special 


sale. 
-_ * * 


The 
ends. 
Enterprising merchants are al- 


advertising season never 





Week-End Specials in Summer | 
Goods---- Three Days 


A Few Screen Doors 
Slightly damaged, to clear 
at greatlhy— 

REDUCED PRICES 





Lawn Reclining Chairs— 
Made of hardwood, with 
striped duck seat; regular 
$2.75. Sale— 


$2.35 


Folding Camp Chairs— 


Fly Swatters—Af rubber, 
screen and rubber, screen 








$3.50 |10.15,20c 
Marshall-Bevers slardwere 


MITED. 
131 EIGHTH Ave. east.” 








1218 FIRsT sr. 


ways preparing their copy ahead. 

Many of them keep a portfolio 
classified according to the time of 
the year from which they derive 
valuable hints. 

In the accompanying illustration 
is shown an effective advertise- 
ment worthy of a place in such a 
portfolio. 

It was published by Marshall- 
Bevers Hardware, Ltd., in the Cal- 
gary Daily Herald, Calgary, Alber- 
ta, Canada. 

Attention is directed particu- 
larly to the conspicuous mention of 
prices in bold figures. 

In the original, this advertise- 
ment occupied a space of four 
inches by two columns wide. 

* * * 





Advertise Auto Accessories. 

If you carry a line of automotive 
accessories, you ought to advertise 
them. 

If you don’t carry such a line, 
you ought to add these money mak- 
ers to your regular stock and ad- 
vertise them. 

Don't allow the enthusiasm of the 
salesman to tinge your advertise- 


‘ments. 


State the facts and put the en- 
thusiasm of your own service into 
your copy. 
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Warm Air Heating and Ventilating 


Better Installations. 


How to Sell More Warm Air Heaters. 


Reports of Progress in Warm Air Heater Research Work. 


Ventilating Factories, 


Garages, 


Theaters, and Houses. 





TURNS WARM AIR HEATER INTO 
A VENTILATING PLANT. 


By placing an ozone air conditioner in the cold air 
intake, the warm air heater can be turned into a ven- 
tilating plant thus enhancing its service as a heating 
plant. 

This fact opens a new avenue of profit to the en- 
terprising warm air heater and installer. 

It can not be said too often that the most successful 
business is that which gives the most comprehensive 
service. 

The natural superiority of the warm air heater to 
other systems of heating is greatly strengthened by 
the latest development in air conditioning which puts 
at the disposal of the householder a simple ozone air 
conditioner of the portable type. 

The possibilities for the enlargement of the trade 
of the warm air heater dealer and installer along these 
new lines do not admit of exaggeration. 

Fresh warm air has always been the slogan of the 
trade. With the latest device for adding ozone—na- 
ture’s most powerful disinfectant and tonic—the slogan 
can now be made a perfect reality. 

We are indebted to the Air Conditioning and En- 
gineering Company, St. Louis, Missouri, for the fol- 
lowing details and arguments in behalf of ozonized 
air in the home: 

“The necessity of fresh air is of such importance 
that as a public health measure many states have passed 
laws compelling the installation of ventilating appara- 
tus in public buildings, such as schools, theatres, halls 
and other public places where crowds gather. Some 
cities have enacted additional legislation amplifying the 
state laws and have created permanent bodies to | in- 
vestigate and report on these matters. 

“The work of the Chicago Ventilating Commission 
in this line is well known to all ventilating engineers. 

“The large successful business houses being quick to 
recognize the fact that fresh air makes for efficiency, 
have spent thousands of dollars on ventilating plants 
in their offices, stores, factories, banks and other places 
where the employes must work at top speed. 

“While this is done to provide comfort for the em- 
ploye, the main reasons for spending money for fresh 
air is because it pays. 

“It is a recognized fact that in offices and other 
places where there are no means for mechanical ven- 
tilation or air purification provided, that the workers 
slow up in the afternoon, they are less efficient and be- 
come-logy all of which is due to the fact that the air 
in the room has become more or less filled with the 
products of respiration (foul gases discharged from 
the lungs along with the expired air). 

“The oxygen supply has to some extent diminished 
and has been mixed with the expired air. 





“This impure air causes the workers to slow down, 
get careless and make mistakes, thus a great economic 
loss is taking place and the reason can be laid directly 
to impure air. 

“The foul gases that are given off by the human 
system, products of respiration, body odors caused by 
perspiration, and so called house odors are the cause 
of air becoming vitiated and impure in places where 
there are many people. 

“Not only does this condition cause a loss to the em- 
ployer but it impairs the health of the employes. This 
impure air is the cause of drowsiness, afternoon head- 
aches, colds, and other disorders of the mucus mem- 
brane. 

“Some means must be provided for destroying these 
foul nauseating and disease bearing gases. 

“The lightning turns part of the oxygen in the air 
into ozone and the ozone then attacks the impure gases 
and literally burns them up. Every one has noticed 
the freshness of the air after an electrical storm. 

“You can set up in your office, home or factory, a 
miniature electrical storm that will purify the air while 
the doors and windows are closed, filling the room 
with fresh air full of health giving ozone with the O, 
Air Conditioner which is operated from an electric 
light socket. 

Ozone Is the Most Powerful Germicide Known to Modern 
Science. 

“Ozone (QO, as the chemist symbolizes it) has been 
called ‘Nature’s disinfectant’ and rightly so. 

“It is nothing more than concentrated oxygen 
(O,). While it destroys deleterious matter in the air, 
it at the same time makes the air more healthful and 
invigorating. 

Ozone In Nature. 

“Ozone is found in the air of the open sea, the 
mountains, in the country and in the forests where 
it plays an important role in keeping the air pure and 
fresh, but not at all in the cities where the great 
amount of decomposing animal matter causes it to 
be rapidly used up. 

Ozone in Practical Use. 

“Europeans have, for years, made use of its wonder- 
ful possibilities. In London it is used in the sub- 
ways to keep the air fresh in the tubes, and is also 
used in many of the large theatres and stores. In 
Paris and many other continental cities, it is used for 
purifying the water supply and for ventilating 
purposes. 

“Many firms in this country are using Ozone suc- 
cessfully in their offices to keep the air fresh and 
pure. We can supply the names of satisfied users up- 


.on request. 


Food Preservation. 
“These machines are used in cold storage plants 
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throughout the country to keep the air in the cold 
storage rooms free from odors and to prevent butter 
and cheese from taking up odors. In the egg rooms 
they are very useful in destroying bacteria which cause 
the eggs to spoil. The number of spoiled eggs are 
thus greatly reduced through their use. 

Influenza. 

“During the influenza epidemic these machines 
were used in hospitals successfully in the treatment 
of this dreaded disease and in the treatment of pneu- 
monia, which usually follows a case of influenza. 
Pure air being imperative in combating these diseases, 
Ozone machines produce wonderful results. Many 
schools are now being equipped with this device. 

General Effect of Health. 

In schools where O, Air Conditioning apparatus 
was installed the records show that the children were 
immunized from influenza and that there were fewer 
cases of children remaining at home due to colds and 
other pulmonary troubles. 

Easy to Install. 

“The O, Air Conditioner can be installed in any 
room in your office or factory without making any 
alterations, no cutting of walls, doors or windows, no 
‘extra wiring; simply connected to any electric light 
socket. 

“No skilled labor is required to set the O, Air Con- 
ditioner up and it requires no attention to keep it in 
operation. It takes up about as much space and is 
operated as easily as an electric fan. 

Low Cost of Operation. 

You can have the fresh Ozone laden air of the 
mountains, pine forests, and seashore in your home 
or office for what it costs to operate an ordinary elec- 
tric lamp. 

“The O, Air Conditioning machine will not only 
purify the air, but, will also destroy all odors. 

“All objectionable odors in kitchens (private hotel 
restaurant) arising from cooking, handling, and pre- 
paring of food which is a common source of com- 
plaint, can be removed by the O, Air Purifying 
System. 

“This system can also be used very successfully in 
store rooms, smoking rooms, lavatories, sick rooms, 
packing houses, soap factories, bone mills, hide and 
skin warehouses, tanneries, sewage works, reduction 
plants. 

“This system is especially beneficial when used in 
hospital wards, as it removes all sick room and hos- 
pital odors, and creates an atmosphere equal to that 
found in the mountains and forests. 

Fresh Air for the Home. 

“Heretofore fresh ozonized air for the home was 
limited to those homes equipped with expensive ven- 
tilating systems, or the small portable type of 
Ozonator. 

“We have developed an O, Air Conditioner that 
can be placed in the air intake of the ordinary warm 
air furnace that will turn your furnace into a ventilat- 
ing plant as well as a heating plant. 

“With the O, Air Conditioner in your furnace the 
air in the house will be fresh and sweet. It is like 
having your windows open the year around, the air 
is always invigorating and fresh. . 


“Cooking odors are quickly dissipated as are all 
other odors. 

“With the O, Air Conditioner installed in your 
furnace you can recirculate the air in your house in- 
stead of having to take in all outside air. This will 
result in a considerable saving of your fuel enough 
to pay for the equipment in a short time. 

“The O, Air Conditioner can be installed by any 
one, simply place it in the furnace intake and connect 
it to any electric light socket.” 





Assigns United States Patent 
Rights for a Furnace. 


Under number 1,358,861, United States patent rights 
have been granted to Clarence M. Lyman, New Hart- 
ford, and Frederick R. Butters, Utica, New York, as- 
signors to International Heater Company, Ultica, New 
York, a Corporation of New York, for a furnace de- 
scribed as follows: 

In a warm air heat- 
ing unit, the combina- 
tion of a heater hav- 
ing ash, fuel and 
clean-out passages 
projecting outward 
therefrom, an outer 
casing about the heat- 
er, an inner casing in- 
termediate the heater 
and the outer casing 
and provided at its 
lower end with a pas- 
sageway connecting 
the air chambers on 
opposite sides of the 
inner casing, a separate cold air pipe leading into one 
portion of the top of the outer casing and a separate 
warm air pipe leading from another portion of the top 
of the inner casing, the top of the inner casing slanting 
upwardly as it extends inwardly forming on its in- 
terior surface a funnel directing.the warmed air toward 
the warm air pipe and on its exterior surface forming 














. a cone adapted to spread the air from the cold air pipe 


to all parts of the outer air chamber. 





Patents Furnace Structure. 


Charles J. Holub, Columbus, Ohio, assignor to The 
W. E. Lamneck Company, Columbus, Ohio, a Cor- 
poration of Ohio, has procured United States patent 
rights, under number 1,358,550, for a furnace struc- 
ture described in the following: 

In a furnace 
structure, a join- 
« ing ring com- 
prising a flexi- 
ble band, one 
end of which has a tongue struck outwardly there- 
from, the opposite end being provided with a plurality 
of spaced slotted openings designed to fit said tongue 
and being also provided with a plurality of apertures, 
any one of which will register with the opening formed 
by said struck-out tongue, said apertures being located 
between said slots. 





1.358.550. 
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Practical Helps for Tinsmiths 


No Two Jobs Are Exactly Alike. 


Metal Worker Has to Meet 
Send Your Problems to Us. 


Therefore, the Sheet 
Each Difficulty as It Comes. 
Let Our Experts Help You. 





BLOW PIPE PLAN. 


By O. W. Kothe, Principal St. Louis Technical Institute 
and Instructor in the David Rankin, Jr., School of Mechanical 
Trades, St. Louis, Missouri. Written especially for American 
Artisan and Hardware Record. 


In this drawing we have a very simple layout for 
a shaving system. The main suction makes a straight 
run, while the branch pipes range from 4 to 6 inches 
in diameter. 

We have 5 machines to connect, a moulder, sticker, 


Where more or less heavy stuff is handled, clean 
out holes should be placed at intervals for cleaning 
out. 





To Be Teachable Means to Be 
Abreast of the Times. 
Are you teachable? If you are not, then your wife 


and family and business associates deserve all the sym- 
pathy which all their friends can give them, for if there 
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Blow Pipe Plan. 


jointer, sander and planer with two floor sweeps. Three 
machines are not piped. 

Tees should always be tapped in the large end of 
a taper joint, or placed in the straight pipe just be- 
yond the taper. The making of hoods for such ma- 
chines is very important. 

Careful watch must be taken so the shavings have 
free exit, and the hoods designed to aid free travel. 

The fan furnishes the pulling power and by pro- 
portioning the pipes to take care of the shavings, the 
suction will carry all the substances away. 


Too heavy blocks, etc., should be provided against 


being pulled in the system. 





is anything which is nerve-wrecking, and happiness- 
destroying, and success-killing, it is to be continually 
associated with an individual who never learns by ex- 
perience or observation or reading. 

It is said that many people know as much when they 
are born as when they die, except for the few acquired 
arts of speech and locomotion. They simply are not 
teachable. 

You can not tell them anything, they know it all. 

And the queer part of it is that it never dawns upon 
them that they are their own worst enemies. 





Don’t be ashamed to practice what you preach. 
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Kelly Lost a Big Ventilator Contract Because He 
Figured on Cutting the Cones and Discs by Hand. 


There Can Be No Competition Between Shops with Plenty of 
Machinery and Shops Where Most Jobs Are Done by Hand. 
Written Especially for AMERICAN ARTISAN AND HARDWARE RECORD by J. C. Greenberg, 
Peoria, Illinois. 
(Copyright, 1920, by J. C. Greenberg.) 


I want to tell you of a deal that went through in a 
town which I had visited lately. 

It was the slickest thing I ever heard of, and as 
simple as a pumpkin pie. 

I just want to tell you of this, because you can’t tell 
but maybe you will be the next victim. 


less hours which amounted to the difference in price. 

Something was wrong, so we went to it again. In 
analyzing the hours of labor necessary for the job, 
we found that the flaw was in the cutting out of the 
cones and discs on the ventilators. You see, poor in- 
nocent Kelly figured on cutting them out by hand, 
and Schneider had a circular shears. 


It happened between Kelly and Schneider. 


No, this is not their right 
names, and I won’t mention the 
name of the town where it hap- 
pened either, because I like the 
town, and don’t want it to go on 
record. Do you blame me? 

In this town, there was a 
big ventilator job to be handed 
out, and the man who had this 
job, wanted home trade to fur- 
nish it. 

It was a ventilator job which 
comprised, all told, fifty-two 
ventilators. 

Oh yes it was some job! 

Well Kelly and Schneider 
bid on it, and Schneider got 
the job because he was $46.00 
lower than Kelly was. 

Kelly be ing Irish, and 
Schneider being German, made 
quite a difference. They were 
good bullies both of them, and 
I heard the argument in Kelly’s 
shop. 

Kelly called Schneider a cut- 
throat, and felt as if he would 
like to do things to Schneider. 

Well, maybe he would have 


Kelly and Schneider have 





1 


their counterpart in every in- 
dustrial center. In other words, 
there are two main classes of 
business men. 


One class is satisfied to move 
along in the old grooves. 


The other class is constantly 
on the lookout for improve- 
ments, for new ways of doing 
things, for better methods of 
production and service. 

The time probably will never 
come when competition will 
cease to be active. Sheet metal 
contractors can overcome the 
undesirable forces of compe- 
tition by standardizing their 
shops with regard to tools and 
machinery. 

This will leave room for a 
healthy and constructive com- 
petition a competition of 
service. 



























This was all the difference. 
It was enough wasn’t it? Just 
enough to get the job. 

The time it would take to do 
this by hand as compared to 
the time it could be done by the 
tool amounted to the difference 
of enough money to land the 
job. 

Kelly was as cool, and as se- 
rious as a preacher, and all he 
could say was, “Well, I'll be 
damned.” 

Well, he paid for the lunch, 
because he always was a good 
sport. After they shook hands, 
and forgot all about the hasty 
words, Schneider left us alone, 
and went on about his business. 

For several minutes neither 
of us said a word. Then sud- 
denly Kelly grabs the telephone, 
rings Schneider up, and to my 
surprise left word to have 
Schneider call him up as soon 
as he got back. 

For ten minutes we waited 
till Schneider called him up, and’ 
all that Kelly asked him was: 





done things, but I being there, and both of them 
being friends of mine as well as customers, I sug- 
gested a cooling off, and using a little reasonable ar- 
gument. 

We all went to lunch, and the one who was wrong 
was to pay for the feed. You see I had nothing to 
lose. I was sure of a free lunch, so I was as safe as 
a baby in this matter. 

After lunch, we went to Schneider’s shop, and he 
showed his figures and how he derived them. 

Then we went to Kelly’s shop and he went over the 
figures also, and Kelly seemed all right except he 
figured a lot of more hours on the job at the rate pre- 
vailing in that town. 

Both men were right on the face of things, but we 
could not see how Schneider figured to do the job in 


“Say Schneider, where the hell did you buy that 
circular shears? I want one right now.” 

Believe me, gentlemen, Kelly had good sound horse 
sense. 

He saw the error of his ways, and was ready to 
remedy it. 

This one little tool by being absent lost a good big 
contract, because it threw the bid away off, and looked 
like big money to the customer. 

Schneider in turn profited by it because he had the 
tool which landed this nice juicy job—and he deserved 
it too. 

That is the very reason why people make tools. 
They save time, money and labor. 

It behooves all sheet metal men to have all such 
tools, because it helps out in doing rapid, and efficient 
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work. 

While we are on the subject of a circular shears, 
let us see what really can be done by way of making 
money with them. 

Did you stop to think of the possibilities which are 
embodied in this tool? 

Well, I am not a sheet metal man, but I do know that 
any shop who has this tool can make dampers out of 
scrap metal. 

That is getting something out of your scrap pile. 
Yes, of course, you can buy them so cheap that it does 
not pay to bother. 

All good and well, but scrap is no good for any- 
thing else, and it cost you money before it became 
scrap. 

How about oil cans, garbage cans, fire buckets, 
sprinkling cans, refrigerator cans and a slew of other 
things that I don’t know anything about. 

These things will bring money, and in that money is 
the price of the circular shear and some profit beside. 

Seriously speaking, both men involved in the above 
story were right. 

Both men figured right, both men wanted the job, 
and they both were conscientious about the proposition 
—but Kelly had the wrong viewpoint. 

That was all the difference. 

Schneider had a modern viewpoint and a progres- 
sive idea. He figured that when he bought that cir- 
cular shear he was going to bid with it. 

The opportunity presented itself and he took ad- 
vantage of it. 

This is clean, modern business—nothing else. It 
looks like a simple matter to own one. 

It was so simple that Kelly could not see it, and 
after all it is the: simple thing that makes business. 

One brick is a simple thing, but many bricks put 
together in proper order soon make a beautiful struc- 
ture. 

Everything, including the sheet metal business, is 
constructed out of simple things, but put them all to- 
gether, and you have one great big complicated thing 
which marks the world’s progress. 

This is as true as gospel, and you can not beat this 
truth either. Just try it and see what the answer 
will be. 

Whenever you enter your shop, just think of Kelly. 


If you have a circular shear, just smile. If you do not 


have one, just think of how Kelly lost out, and get one. 

You do not know just when you will be called on 
to need one. When this call comes, and you have not 
this tool, you may as well kiss that job good bye, and 
save time for yourself by not bidding on the job. 

You will find it a pretty good pastime to look over 
the AMERICAN ARTISAN AND HARDWARE REcoRD ad- 
vertising pages and see what tools you need. 

Write to the maker, mention this paper, and get on 
the money side of your business. 

After you think over this a little while, you will 
see that it is very practicable. You will find that all 


we know is gathered from the experiences from others. 
Others’ mistakes teach us to do differently, and 

others’ successes teach us to adopt successful plans. 
This is the only way that business has developed to 


the stage it is now. 


Kelly and Schneider have taught me to write this 
article, and this article teaches you to learn a good 
business moral which is, 

Money well invested, 
Has eompetition bested. 





Patents Metal Shearing and 
Punching Machine. 


Under number 1,357,842, Harry Cameron, Man- 
chester, England, has been granted United States pat- 
ent rights, for a metal shearing and punching machine 
described as follows: 

In a’ metal shear- 


ing or punching 
machine, a_ vertic- 
ally reciprocating 


member, a vertic- 
ally movable tool 
slide adjacent 
thereto, two super- 
posed sets of teeth 

\ ! a <. pointing in oppo- 

AV ee ual site directions 

ae formed in the face 
y at [¢ of said tool slide 
ah % and means pivoted 
to said member 
adapted to be brought alternately in and out of en- 
gagement with said two sets of teeth to intermittently 
progressively depress and raise said tool slide, for the 
purpose specified. 











Has Been a Subscriber for 
Thirty-Eight Years. 


To AMERICAN ARTISAN AND HARDWARE REcorD: 

Enclosed find money order for renewal of my sub- 
scription. I have been a subscriber for 38 years and 
many are the problems which your paper helped me 
solve. 

It should be in the hands of every sheet metal man 
in the country who wants to be progressive. 

Yours truly 
T. B. CALLAHAN. 

Akron, Ohio, November 22, 1920. 





Registers Trade-Mark for 


Metal Sheets. 


The Newport Rolling Mill Company, Newport, 
Kentucky, has been granted United States Patent Of- 
fice registration, un- 
der number 135,523, 
for the trade-mark 
shown herewith. No 
claim is made to the 
spelling of the words 
“Genuine” and “Open 
Hearth Iron” apart 
from the mark shown. 
The particular de- 
scription of goods to which it is applied is corrugated 
metal sheets and plain metal sheets. The Company 
claims use of this trade-mark since August, 1919. Ap- 


OH 





195,523 
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plication for registration was filed by the Company 
July 28, 1920. 





Indiana Sheet Metal Contractors’ 
Prepare for Convention. _ 

The officers of the Sheet Metal Contractors’ Asso- 
ciation of Indiana are leaving nothing to chance or 
mere enthusiasm in making preparations for the con- 
vention of that organization to be held February 2, 3 
and 4, 1921, in Indianapolis, Indiana. 

A meeting has been called for November 27, 1920, 
at 8:00 p. m., in the old Dental Coilege Building, cor- 
ner Desplaines and Ohio Streets, Indianapolis, to talk 
over plans for making the forthcoming convention a 
pronounced success. 

All employers of sheet metal workers (whether they 
employ union or non-union mechanics) have been in- 
vited to be present. 

Members of the Jobbers and Salesmen Auxiliary to 
the Sheet Metal Contractors’ Association of Indiana 
have also been asked to come to the special meeting to 
help arrange ways and means for taking care of the 
convention. 


Establishes New Sheet Metal 
Factory in Kansas City. 


With double purpose of increasing productive fa- 
cilities and serving its Western patrons more promptly, 
the Milwaukee Corrugating Company of Milwaukee, 





By the erection of this big building, the interest of 
ha¥dware dealers, jobbers and sheet metal contractors 
in the south and west will be greatly advanced, for 
two reasons: 

The warehouse capacity for the storage of sheet 
metal products is greatly increased and the manufac- 
ture of such products as are most needed in that 
territory can be more promptly arranged. 

The factory is located on S. W. Boulevard at B 
Street, Kansas City, Missouri. 

H. H. Siefert, who has for several years been man- 
ager of the branch office in Kansas City is very proud 
of his new office and factory, and extends an invitation 
to the trade in general to visit the plant. 


Summarizes Zinc Situation. 


In its quarterly report just out the Butte and Su- 
perior Mining Company in part says of the zinc situa- 
tion: “During, and since the close of the quarter, it 
has become increasingly evident that productive opera- 
tions could not be maintained without serious loss in 
the face of continuing high costs and the prevailing 
unsatisfactory market and price for zinc. 

“Operations have for several months been conducted 
on the basis of reduced output and all means toward 
economy have been employed in an effort to limit op- 
erating losses to some moderate amount, which would 
be no more burdensome than the unavoidable mainte- 
nance expenses in connection with suspended opera- 
tions. 





New Kansas City Factory of the 


Wisconsin, has established a new sheet metal product 
factory in Kansas City, Missouri. 


Milwaukee Corrugating Company. 


“To this end the tonnage was recently reduced to 


the minimum that would support continuous operation 


The acccompanying illustration gives an idea of the at one-half the mill in hopes that some improvement 


bigness of the new structure. 


in metal price might justify continuing operations on 


Ample switching connections are provided so that 4 ™mimum scale. 


there need be no delay in shipment. 


“Such hope has proved futile and, as this report is 


This spacious plant will be used in the production written, the directors have decided to suspend pro- 
pf many articles in the regular line of the Company, ductive operations entirely until such time as the mar- 
oreviously manufactured only in the Milwaukee fac- gin between costs and selling price warrants their re- 


sory. 


sumption.” 
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Instructive Notes and Queries 


The Service of This Information Bureau Is Free to 
Our Subscribers and They Are Urged to Use It Freely. 





TELLS HOW TO JUDGE SOLDER. 


The appearance of the solder when cold is what 
plumbers judge the quality by, and, as plumber’s solder 
is akin to that used by tinsmiths, only not so fine, it 
follows that this method will apply for tinsmith’s 
solder. Naturally, though, more tin is to be looked 
for. 

A small quantity is poured out on a level stone or 
brick and the color on setting is noted, also the number 
and size of bright spots on its surface. 

On a piece about the size of a silver dollar will ap- 
pear, if the correct proportions are present, about four 
spots one-eighth inch or so in diameter. 

The side of the solder which was in contact with 
the stone will be bright. 

Adding lead to the solder will reduce the size or 
number of bright spots, and if continued will turn out 
solder of chalky appearance and coarse texture. Add- 
ing more tin to the solder will brighten it. 

The solder should be well stirred before a test is 
made or an incorrect impression of its quality will be 
received and the rate of cooling also affects its appear- 
ance. 

If cooled too quickly, as would happen when the 
solder is poured on an iron plate, the metal will appear 
much finer than it really is. 

If the appearance is chalky with numerous minute 
bright spots, there is probably a small, percentage of 
zinc or antimony in it, which, of course, means that 
it is not as pure as it should be. 





Here Is a Formula for Paste. 


The following is a good formula for a paste for 
holding labels to tin cans: 

I. Four parts shellac, two parts borax, thirty parts 
water. Boil until the shellac is dissolved. 

2. Add four ounces dammar varnish to a pound 
of tragacanth mucilage. 

, 3. Balsam of fir, one part; turpentine, thrée parts. 
Use only for varnished labels. + 

4. Butter of antimony is good to prepare the tin 
for the label. 

5. Venice turpentine added to good starch paste 
makes an excellent mounting medium. 

6. A good paste is composed of the following: Dis- 
solve rye flour in a solution of caustic soda, dilute with 
water, and in so doing stir all the time. To this paste 
add Venetian turpentine—a few drops to each half 
pound of flour. 





States Range of Copper Prices. 

The lowest price for Lake copper in recent times 
was made in 1894 when for a short period 9 cents was 
paid for this metal. 

The high price for Lake copper was 36 cents made 


in I917, just prior to the time that the government 
affixed prices first at 23.50 cents and then at 26 cents. 

The average price for Lake copper during the last 
30 years has been 15.68 cents, which compares with a 
present price of 15 cents. 

The average price for electrolytic copper during the 
past 20 years has been 17.23 cents with the low point 
II cents in 1902 and the high point 37 cents in 1917. 

+s © 
Tinners’ Tools. 
From G. A. Dawson, Rolfe, Iowa. 

Can you furnish me with the names of dealers in 
new and used tinners’ tools? 

Ans.—1. Joseph T. Ryerson and Son, 16th and Rock- 
well Streets, Chicago, Illinois; Berger Brothers Com- 
pany, Philadelphia, Pennsylvania; Bertsch and Com- 
pany, Cambridge City, Indiana; Frederick J. Knoedler, 
68 North Second Street, Philadelphia, Pennsylvania ; 
Merchant and Evans Company, 347 North Sheldon 
Street, Chicago, Illinois; Niagara Machine and Tool 
Works, Buffalo, New York; Viking Shear Company, 
Erie, Pennsylvania; Marshalltown Manufacturing 
Company, Marshalltown, Iowa; Whitney Manufactur- 
ing Company, Rockford, Illinois; Whitney Metal Tool 
Company, Rockford, Illinois; Dreis and Krump Man- 
ufacturing Company, 2911 South Halsted Street, Chi- 
cago, Illinois; Parker Supply Company, 780 East 136th 
Street, New York City, can supply you with new tin- 
ners’ tools. 2. Charles Moliter Machinery Company, 
118 South Clinton Street, Chicago, Illinois ; B. L. Saltz- 
man, 524 West Van Buren Street, Chicago, Illinois, 
can furnish you with second hand tinners’ tools. 

Cast Iron Smoke Pipe. 
From P. A. Flathan, Crown Point, Indiana. 

What manufacturer in Iowa makes cast iron smoke 
pipe ? 

Ans.—Waterloo Register Company, Waterloo, Iowa; 
Chicago agent, Manny Heating Supply Company, 131 
West Lake street, Chicago, Illinois. 

Roll Brass. 
From C. Cartwright, 716 Harrison Street, Fort Wayne, In- 


diana. 
Please tell me who manufactures roll brass 2% and 


3 inches wide to be used for the manufacture of radia- 
tor cores. 

Ans.—International Radiator Company, 1507 South 
Michigan Avenue, Chicago, Illinois; Beloit Iron 
Works, Beloit, Wisconsin. 


Stove Pipe and Elbow Machines. 


From The H. Wetter Manufacturing Company, South 
Pittsburg, Tennessee. 
We would like to know who manufactures machines 


for making stove pipe, also machines for making cor- 
rugated and adjustable elbows. 

Ans.—Hemp and Company, St. Louis, Missouri; 
Joseph T. Ryerson and Son, 2558 West 16th Street, 
Chicago, Illinois; Niagara Machine and Tool Works, 
Buffalo, New York; Berger Brothers Company, 237 
Arch Street, Philadelphia, Pennsylvania. 
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Illustrations of New Patents 


Watch This Page. Keep Yourself Informed Concerning 
Improved Devices Which May Save Labor in Your Shop 
or Add Another Source of Income to Your Retail Store. 


1,355,148. Clothespin. Don D. Johnston, Jasper, Mo. Filed 1,355,685. Tool Handle. John L. Osgood, Buffalo, N. Y. 
June 21, 1917. Filed December 16, 1918. 

1,355,326. Sadiron-Support. Harriet L. Galbraith, Wash- 1,355,695. Fishing Rod. John D. Robertson, New Haven, 
Conn., assignor to Winchester Repeating Arms Co., a Cor- 
poration. Filed February 16, 1920. 

1,355,698. Tool Holder. Peter H. Rouillard, Springfield, 
Mass., assignor to Rouillard Tool Corporation, Philadelphia, 
1,355,387. Combination Lock. Louis Cohen, Johnstown, Pa., a Corporation of Pennsylvania. Filed June 13, 1919. 





ington, D. C. Filed September 30, 1919. 


1,355,332. Cooking Utensil. Hans C. Hanson, Albert Lea, 
Minn. Filed January 22, 1920. 


N. Y. Filed August 27, 1919. 1,355,733. Wrench. Henry M. Cheek, Ferndale, Ark. Filed 
1,355,507. Vacuum Nozzle for Sifting Ashes. August E. February 17, 1919. 
Roever, Brooklyn, N. Y. Filed May 27, 1920. 1,355,735. Combined Latch and Lock. Edwin Crompton 
1,355,526. Attachment for Safety Razors. George Bakutis, and Charles L. Crooks, Pueblo, Colo. Filed August 5, 1918. 
Chicago, Ill. Filed February 4, 1920. 1,355,743. Screwdriver. Frederick A. Holt, Arlington, N. 
1,355,546. Wrench. George F. Edgecomb, Norfolk, Va. J., assignor to Jewel Tool Specialty Company, New York, N. 
Filed March 16, 1920. Y., a Corporation of New ork. FiYled October 28, 1919. 
1,355,556. Stove. Samuel S. Hipple, Spring City, Pa. Filed 1,355,762. Safety Razor Blade Stropping Handle. Antanas 
March 26, 1920. Kauneckas, Waterbury, Conn. Filed September 18, 1919. 
1,355,574. _ Flue Cleaner. Carl H. Ryberg, Seattle, Wash. 1,355,773. Automobile Bumper. Edward Parradee, Grand 
Filed May 3, 1920. Rapids, Mich. Filed April 29, 1920. 
1,355,577. Dustpan. Henry L. Sperling, New Yorok, N. Y. 1,355,813. ‘Rasor Strop. George D. Coleman, deceased, 
Filed October 13, 1919. rg nee ogy Coleman, executrix, Revere, Mass. 
sande nian ; ' . _ Filed November 21, . 
1,355,647. Household Article. Samuel Breakstone, Brook 1,355,858. Artificial Fish Bait. Ezekiel M. Smith, Birm- 


am, gpg to ThY¥e a Pigg ny wag! re ingham, Ala. Filed November 13, 1919. 
lyn, N. Y., a Corporation of New ork. Firle June » 1920. 1,355,883. Wrench. Leon Benoit, Vancouver, British 
1,355,676. Knife. Joseph F. Lamb, New Britain, Conn. Columbia, Canada. Filed February 15, 1919. 


assignor to Landers, Frary & Clark, New Britain, Conn., a 1,355,902. Tool Holder. Silas Stillman Fuller, Lewiston, 

Corporation of Connecticut. Filed January 31, 1918. Me., assignor to Parker Machine Company, Boston; Mass., a 
1,355,680. Screw on Skate. Robert G. McLean, Chicago, Corporation of Massachusetts. Filed May zi, 1919. 

Ill., assignor to Winchester Repeating Arms Co., New Ha- 1,355,912. Bottle Capping Machine. Wilson T. Robbins, 

ven, Conn., a Corporation. Filed January 21, 1920. Salt Lake City, Utah. Filed August 6, 1919. 
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W. eekly Report 


General Conditions in the Steet Industry. 


of the Markets 


Review of 


Prices and Tendencies in Sheet Metals, Pig Iron, etc. 





LEADING INTEREST TAKES STEPS 
TO STABILIZE PRICES. 


The big event in the steel industry during the past 
week was the announcement of the price policy of the 
leading interest with regard: to future output. 

Elbert H. Gary, chairman of the board of directors, 
made the statement that the corporation and its sub- 
sidiaries would adhere to the March, 1919, schedule 
at least for the present. 

The statement as to the future price policy of the 
leading interest has been awaited with a great deal of 
interest throughout the iron and steel industry as a 
basis on which to shape future business. 

It was generally believed that the co~poration could 
not mark prices much lower under present conditions 
and revisions upward were anticipated, cspecially in 
rails. 

That rails will advance despite the statement is still 
expected. 

The fact that more than half the country’s produc- 
tion of iron and steel will be sold indefinitely at the 
schedule of prices maintained now for over a year 
and a half will have more than a stabilizing influence 
on the present demoralized market. 

The buying public is waiting for the independents’ 
prices of iron and steel products to settle at the cor- 
porations’ level, but the independents are resisting 
what pressure has been brought to bear on them and 
the spread between the two markets continues, al- 
though it has narrowed appreciably during the past 
few weeks, especially in pig iron. 

That the prices asked by the independents will 
eventually come to rest at the corporation level is gen- 
erally expected, but when this will be accomplished 
still remains a mystery. 

The iron and steel industry in general expects a ma- 
terial increase in transportation service in the near 
future in view of the recent modification of the Inter- 
state Commerce Commission service order No. 20 di- 
verting gondola cars with sides up to 42 inches to 
general freight service. 

It will be remembered that this order was originally 
limited to cars with “flat bottoms,” and with the strik- 
ing out of this term some 500,000 cars, formerly re- 
stricted to the hauling of coal, became available for 
general use. 

From some quarters in the iron and steel industry 
comes the prediction that the turn in the market will 
not be accomplished until present bookings at the mills 
are cleaned out and the independents drop their sched- 
ule of prices to the level of the leading interest, when 
all concerned can make a fair start toward better 
business. 

However, iron and steel masters are far from pes- 
simistic, although the much talked of “revival” in busi- 


ness is now being set for April instead of February, 
as formerly. 

The larger steel companies are very favorably situ- 
ated as to surplus and reserves and can go through an 
extended period of depression without omitting divi- 
dends. Also labor is becoming more efficient every day. 


Steel. 


Manufacturers of-bolts, nuts and rivets in the Pitts- 
burgh district claim that no price reductions have been 
made on these products, that what cancellations they 
have received have come from the automobile trade, 
and that some of these orders are being reinstated. 

Dealers and manufacturers of machine tools report 
a larger volume of sales and inquiries, one sale last 
week amounting to $100,000 worth of miscellaneous 
tools and was placed by the Texas and Pacific Railroad. 

October figures as to the amount of orders placed 
for fabricated structural steel were out last week and 
showed a material drop from the figures of September. 

According to the report of the Bridge Builders and 
Structural Society, October orders amounted to only 
45,600 tons, as against 77,700 tons placed during Sep- 
tember. 

The October orders were equal to only 25% per 
cent of the capacity of the bridge and structural shops 
of the country, as compared with orders aggregating 
43 per cent during the previous month. 

The October figures are the lowest since April, 1919, 
when they amounted to only 43,800 tons. 


Copper. 

Aside from the further decline in prices, the most 
interesting development in the copper market is that 
large consumers are actually placing substantial orders. 

In fact, during the last two months, that is, October 
and November, sales of copper have been equal to the 
total bookings during the previous four months, that 
is, in June, July, August and September. 

Before the end of the month sales probably will have 
been as large in November and December as in the pre- 
ceding five months. 

The orders taken recently, however, have.not yet 
reached a magnitude to be dignified by the name of 
“buying movement” and, of course, the increased buy- 
ing recently has been at the expense of prices. 

Producers have taken business this week in elec- 
trolytic at 1434 delivered for shipment in January, 
February and March of next year. 

Electrolytic for shipment in December is offered at 
14% f. o. b. refinery, while for shipment over the first 
quarter of next year, the average price is close to 14% 
f. o. b. refinery or 145% delivered ; that is, % under the 
prices current in the major market. 

It is an interesting fact that while production of 
refined copper in this country has decreased about 
20,000,000 pounds a month since the first of the year, 
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domestic consumption has decreased during the same 
time about 30,000,000 pounds a month. 

Total sales since the first of the year have exceeded 
domestic deliveries slightly and total deliveries into 
domestic and foreign consumption have exceeded re- 
fined production by about 140,000,000 pounds. 

In view of the present condition of the copper indus- 
try there is a distinct movement on foot by the princi- 
pal producers to restrict production until the present 
massive surplus is absorbed and production costs re- 
duced to somewhere near the selling price. 


The mines of the country at present have already 
reduced their output in the aggregate to about 55 per 
cent of capacity and the Calumet and Hecla and a few 
smaller mines in that region have reduced wages. 

No wage reductions have been announced in the 
Western camps as yet, although it is morally certain 
that some such step will have to be taken before long. 
Tin. 

It is quite evident that tin is affected by the general 
serious business conditions and declines going on in all 
commodities, and while this continues the statistical 
position ef the metal, and the fact of the enormous 
London decline from £ 420 early this year, is lost sight 
of in the general depression, which in tin does not ex- 
tend to consumption, in which the rate in the United 
States shows outside of the automobile trade, so far, 
comparatively little decline. 

Unless we are to go into a great slump in our con- 
sumption we may find London bears have overplayed 
the situation, and should the business situation improve 
they may find themselves in an awkward position 
later on. 


It is well known a large amount of tin abroad has 
been accumulated for all positions by strong interests, 
who are satisfied to await a change in business condi- 
tions to enable them to demonstrate their confidence 
in the metal, and the control they have acquired. 

The domestic market has not fully reflected the sharp 
decline abroad, sellers being very shy, which is quite 
natural as in spite of the lower London prices import- 
ers have received no limits permitting them to meet the 
decline, and sellers decline to increase their losses by 
selling what they can not cover for some other position, 
abroad or here. 

Bids at 35.50 cents for spot Straits find sellers ask- 
ing 36.25 cents which is, say I cent per pound under 
what the metal is offered for January and February 
delivery next year. 

Tin declined one cent per pound in the Chicago mar- 
ket. Pig tin is now selling at 40% cents and bar tin 
at 42% cents per pound. 


Lead. 


The domestic lead market remains dull and quiet 
with another shading in prices amounting to 5 points, 
making the New York and St. Louis quotations now 
6.15 cents a pound. 


No buying interest has been aroused by this cut. 
The leading interest continues to quote 6.50 cents a 
pound both for New York and St. Louis deliveries. 

American pig lead went down in price in the Chi- 
cago market from $7.00 to $6.25 per Io0o pounds and 
bar lead from $7.75 to $7.00 per 100 pounds. 
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Solder. 


No further declines have occurred in the Chicago 
prices of solder. Quotations in force are: Warranted 
50-50, per 100 pounds, $27.00; Commercial 45-55, per 
100 pounds, $25.00; and Plumbers’, per 100 pounds, 
$23.00. 

Zinc. 


Further cuts in zinc prices were noted in the domes- 
tic market the beginning of this week, spot declining 
from 6.70 to 6.50 cents a pound in New York and from 
6.20 to 6.10 in St. Louis. 

Consumers are showing no interest at the present 
time, and the market continues quiet. 


Zinc in slabs was reduced in the Chicago market 
from $6.90 to $6.50 per 100 pounds. 
Sheets. 


Some substantial inquiries are reported from certain 
automobile interests who are, no doubt, seeking to 
round out requirements. 

This fact, however, is not taken as an indication of 
a revival of business in sheets. 


Chicago sheet makers have enough business on their 
books to maintain operations until January. 


One Chicago independent is said to have announced 
a willingness to book tonnages for first quarter deliv- 
ery at prices to be set January 1st, but consumers do 
not seem to respond with any degree of readiness. 


Tin Plate. 


From Pittsburgh issues the report that practically 
no new purchases of tin plate are being made. 


Indeed, no new buying is expected to occur until the 
leading interest opens its books for first half delivery 
about the middle of December. 


It appears to be the general impression that prices 
for the first half of next year will continue nominal at 
the present Pittsburgh figure of $7 a base box. 


Old Metals. 


Wholesale quotations in the Chicago district which 
should be considered as nominal are as follows: Old 
steel axles, $26.00 to $27.00; old iron axles, $36.00 to 
$37.00; steel springs, $21.00 to $22.00; No. 1 wrought 
iron, $16.50 to $17.50; No. 1 cast, $22.00 to $23.00; 
all per net tons. Prices for non-ferrous metals are 
quoted as follows, per pound: Light copper, 8% cents; 
light brass, 5% cents; lead, 4%4 cents; zinc, 4 cents; 
cast aluminum, 12 cents. 


Pig Iron. 

According to the weekly market report of the Mat- 
thew Addy Company, Cincinnati, Ohio, furnaces con- 
tinue to go out and production is declining at a rate 
very nearly commensurate with the decline in sales, 
The whole selling end of the iron trade is nothing in 
the world now but a picture of suspended animation. 

In finished lines, however, business is going on very 
much as usual, filling old orders of course. The price 
of coke, while still about 300 per cent higher than the 
price before the war, is 50 per cent less than it was 90 
days ago. 

Otherwise there has been no change in any of the 
elements that enter into the cost of making iron. 
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Current Hardware and Metal Prices. 


AMERICAN ARTISAN AND HARDWARE RECORD is the only 


publication containing Western Hardware and Metal prices corrected weekly. 


The “prices and discounts quoted on this and the following pages, are, for the most part, subject to change without notice. Owing 
to’ the unsettled conditions of the narkets and the shortage of materials it is practically tmpossible for any manufacturer to 


guarantee his prices for any given length of time. 








METALS 
PIG IRON. 
Northern Fdy. No. 2 40 70 
Southern Fdy. No. 2 44 67 
Lake Sup. Charcoal... 68 60 
Mallepble ..cccccces 40 70 
FIRST QUALITY BRIGHT 
TIN PLATES. 

Per box 

Ic 14x20..112 sheets $14 60 
Ix re 16 35 
1xx DOs és cecen sews 17 90 
IxXxxX ee 19 30 
os 20 70 
Ic 0 ee 29 00 
Ix | ee 32 70 
Ixx IRS a5 44.0%. see 35 80 
IxXxxX ee 38 60 
i «oS Ae 41 40 

* COKE PLATES 

Cokes, 180 lIbs.... 20x28 $20 85 
Cokes, 200 Ibs.... 20x28 21 20 
Cokes, 214 ibs....IC 20x28 23 05 
-IX 20x28 25 90 


Cokes, 270 Ibs... 


BLUE ANNEALED SHEETS. 


Base ...........-per 100 lbs. $6 


ONE PASS COLD ROLLED 


15 


HARDWARE 





ADZES. 
Carpenters’. 


Plumbs Per doz. $29.00 


Coopers’. 
Barton’s 


eee eee ee ew eens 


Railroad. 


Plumbs . Per doz. 30.00 


AMMUNITION. 
Shells, Loaded, Peters. 


Loaded with Black Powder, 
- Less 18% 


with Smokeless 
medium grades, 
Less 18% 


Loaded with Smokeless 
Powder, high grade, Less 18% 


Loaded 
Powder, 


Winchester. 


Smokeless Repeater Grade, 
Less 15% 


Grade 
Less 15% 


U. M. C. 
Nitro Club 
Arrow . 
New Club 


Gun Wads—per 1000. 
Winchester 7-8 gauge 10&7%4% 
9-10 gauge 10&7% % 











BLACK. 
= 11-28 gauge 10&7%% 
No, 18-20........ per 100 lbs. $6 90 
No. 22-24........ per 100 Ibs, 6 95/Powder. mach 
ae PSS eS per 100 Ibs. 7 ¢0/ DuPont's Sporting, kegs. .$11 36 
1, Miasuacosees per 100 Ibs. 7 05 % kegs 3 10 
EP SESS: per Stems. ¢ 0s, Helvete Contes, FS... =O 
ee on wonanns per 100 lbs. 7 20 Smokeless, drums 43 50 
“g kegs.. 22 00 
- % kegs... 5 75 
GALVANIZED. at canisters 1 00 
Ok. Bsa cccand «-per 190 Ibs. $7 &5 Hercules | “E.C.” and “In- 
No. 18-20....... wit. so See. © ae oee.. oS 
No. 22-24........ per 200 ts, 8 1g) ewes “SC”. Beg..-..- noah 
| eee ane See ee: ns 
ercules “Tnfa e”’, -can 
NO, 27...+++0e++ per 100 Ibs. . a © GD occeccestceseosene 22 00 
Bee Ba cccdsicies per 100 lbs. 6 Hercules “Infallible’, 10 can 
NO. BO..cccccces See ee OO ee ME ea cacccgcecnnscces 9 00 
Hercules “E.C”’, %-kegs... 5 75 
BAR SOLDER Hercules “E.C” and “Infal- 
Bae. GRMIIETO .cicecccss 1 00 
Warranted, Hercules W. A, 30 Cal. Rifle, 
aa per 100 Ibs. $27 00 Canisters ...ccsccccececes 1 25 
Hercules Lightning Rifle, 
Commercial, GREEIEETD ccccciccsccccece 1 25 
4B-BE cn ccccece per 100 lbs. 25 00/Hercules Sharpshooter Rifle, 
Plumbers: <.-.. per 100 Ibs. 23 00 ee er 1 25 
Hercules Unique Rifle, can- 
 . EPP TTeETTTTIEe TTT eT 1 50 
ZINC. Hercules Bullseye Revolver, 
GRMRMEETD ccccccccicccecnce 1 00 
OE CD Sts ncrweaeere ccs $6 50 
ANTILS 
SHEET ZINC, Solid Wrought....23 & 23% per Ib. 
COE BOOS oo cceescdcnscecsiorcve 13c 
Less than cask lots. ....13%4-13%c ASBESTOS. 
Board and Paper, up to 
COPPER. iki 8 @eeuebeee the 17¢ per Ib. 
MEE Keveevveceses 18¢c per Ib. 
Copper Sheet, mill base..... 23%c 
AUGERS. 
LEAD. Boring Machine ..... 40@40&10% 
American Pig ea eee eee $6 25 Carpenter’s Pibaedénnunwened 50% 
BAP ccecccccccccccccesccsses 7 00/ Hollow. 
Sheet. -  _g Weetrre per doz, 30 v0 
Full coils.....per 100 Ibs. $10 00)Post Hole. 
Cut coils......per1001bs. 10 25)Iwan’s Post Hole and Well...30% 
Vaughan’s, 4 to 9 in. 
eercesecsoccces per doz. $14.00 
TIN. 
Ship. 
GE dade cca vad ad'vi sia ven’ 40%e Ford’s, with or without 
eG setae in eivdeweneese 42%c BCTOW .cccccccccces --+-Net list 





Less 15% 
y 





AWLS. 
Brad. 
No. 3 Handled....per doz. $0.65 
No, 1050 Handled - 1 40 


Shouldered, assorted 1 to 4, 
«eee-per gro. 4 00 


Patent asst’d, 1 to 4 - 85 
Harness, 
Common ....... = 1 05 
Patent covese ° as 1°00 
Peg. 
Shouldered ....... - 1 60 
Patented ....... ™ 75 
Scratch, 
No. IS, socket 
Handled ...... per doz. 2 50 
No. 344 Goodell- 
Pratt, list less....... 35-40% 
No. 7 Stanley..... a 2 25 
AXES. 
First Quality, Single 


Bitted, 3 to 4 lb., per doz. 16 50 


First Quality, Double 
Bitted ...cc.- --per doz. 22 50 

Broad. 

Plumbs. Can. Pat., 6-lb. 65 00 
Single Bitted (without handles). 

Plumbs, 4%4-Ib. ......... 19 50 
Double Bitted (without handles). 

Plumbs, 4%-Ib. ......+.- 23 50 


BAGS, PAPER, NAIL. 
Pounds 10 16 20 25 
Per 1,000..$5 00 6 50 7650 9 00 


BALANCES, SPRING. 
Sight Spring. ..cccccccccccecs .-Ne 
Straight ccccoccccccscsovecese Net 

BARS, WRECKING 

VV. & BD We. BBicceses eonanes $0.45 

VT. @ TE We, BMewcccoscecsass 0.75 

We Ge Be T, Bsc csccccases 0.80 

Tw. Ge TE TA Bie cccccwccasens 0.85 

V. & B. NO. 880... .ccccccccoss 0.90 

BASKETS. 

Clothes. 

Small Willow....per doz. 15 00 
Medium Willow.. ” 17 00 
Large Willow.... sn 20 00 

Galvanized. 1 bu. 1% bu. 

2 eee $16 08 $18 72 
BEATERS. 

Carpet. Per doz. 
No, 7 Tinned Spring Wire..$1 10 
No. 8 Spring Wire Cop- 

pere eaeeoteee Seeadeoes 50 
No. 9 Preston...... eoccece 1, 75 

Egg. Per doz. 
No. 50 Imp. Dover........- $1 10 
No. 102 “ = Tined 1 35 
No. 150 “ - hotel 2 10 
No. 10 Heavy hotel tinned 2 10 
No. 13 8 ™ - 3 30 
No. 15 “ o - 3 60 
No. 18 og = - 4 60 

Hand. 

8 9 10 12 
Per doz.$11 50 13 00 14 75 18 00 

Moulders’. 

12-inch .........Per doz. 20 00 
BELLS. 
Call. 


3-inch Nickeled Rotary Bell, 
Brenzed base....per doz. $5 50 


Cow, 
Kentucky ..cccscccsccccces 30% 
Door. Per doz. 


New Departure Automatic $7 50 


Rotary. 
3 -in. Old Copper Bell... 6 00 
3 -in. Old Copper Bell, 
SRR csccccaceescess BQH 


3 -in. Nickeled Steel Bell 6 00 

3%-in. Nickeled Steel Bell 6 50 
Hand. 

Hand Bell polished List plus 15% 

White Metal...... ” 15% 

Nickel Plated.... - 5% 

Swiss ..... ecesee ° as 10% 
Miscellaneous. 

Church and “School, steel 

GD Secsdesesevecess -+-80% 
Farm, lIbs...40 50 75 100 
Each ....$3 00 375 6 50 7 25 
BEVELS, TEE. 

Stanley’s Rosewood handle, new 


— eer rrr eee ccccc cts 
Stanley iron handle.......... Nets 
BINDING CLOTH. 

MONOOE co sccdcceccse ateseeness 55% 
PE snweteeccesentssecsent --40% 
Oe, WUNONE akc isccsescana 60% 
BITS. 
Auger. 
Jennings Pattern .......... Net 
POOS GPs cccccces List plus 56% 
Ford’s Ship...... ad “ 6% 
TPWIM 2 cccccccccsccces +222 +85% 
Russell Jennings......plus 20% 
Clark’s Expansive ....... 33% % 
Steer’s “ Small list, $22 00..5% 
e “Large “ $26 00..5% 
a oeee+- 85% 
Ford’s Ship Auger pattern 
GRP ccvesecce -+++--List plus 5% 
DE Gstannseucateen ceceee de® 
Countersink. 
No, 18 Wheeler’s..per doz. $2 25 
No. 20 = va > 3 00 
American Snailhead - 1 75 
- Rose.... - 2 00 
ad Piat.cce = 22 
Mahew’s Fiat.... ni 1 60 
” a - 1 90 
Dowel. 
Russel Jennings.......plus 26% 
Gimlet. 
Standard Double Cut Gross $8 40 
Nail Metal Single 
ee Gross $4 00—$5 00 
Reamer. 
Standard Square...... Doz. 2 50 
American Octagon... “ 2 560 
Screw Driver. 
No. 1 Common...... 40 
No. 26 Stanley...... 75 


BLACKING, STOVE. (See Polish) 
BLADES, SAW. 





Wood. 
Disston 20-in. 
errr 6 66 26 
$9 45 $10 65 $9 45 
BLOCKS. 

WOeOGER ccccccces ovesendceses 20% 
POO. 6:04 cecces TTT TTY TT Tt 20% 
BOARDS. 

Stove. Per doz. 
Dn Giictknutkncewaeee -- 13 60 
Dt. wihtadaedes aeseee 16 05 
EE pesecesedeeoune eee 18 85 
EE sikardacadavncwnteem wedded 21 30 
a ee 25 50 
Se  detwaesesndcdauwnds 30 50 

Wash. 

No. 760, Banner Globe, 
(single) ...... per doz. $5 25 
No. 652, Banner Globe, 
(single) ...... per doz. 6 75 
No. 801, Brass King per doz. 8 25 
No. 860, Single—Plain 
POD cccvcvccccevcecse 6 25 
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BOLTS. 
Carriage, Machine, etc. 


cut thread, %x6 
smaller and 
40 & 


sizes larger and 
+15% 


sizes 


Carriage, 
and sizes 
shorter 


10% 


Carriage, 
longer than %xé6.. 


Machine, %x4 and 
smaller and shorter 


Machine, sizes larger and 
longer than %x4........ 


Stove 


40% 


eee eee eee ee ee eee 


er eeeeeee 


Barrel. 
Cast 
Wrought .. 
Wrought, bronzed .. 

Flush. 
Wrought 

Spring. 
Wrought ..... 
Wrought, 


eee eee eee eee eeee 


Square. 
Wrought . 


Mail. No.... 10 
Per doz...$18 00 23 00 29 00 


Mitre. 
Stanley’s .-.-Net Prices 
Stearns, No. 2..per doz. $48 00 


BRACES, RATCHET. 


Goodell-Pratt No. 408 .......$4 60 

- S WR, 430 wccccce 4 80 

= 5 No. 412 .....08 5 00 
Vv. & B. No. 444 8 in........ $4.65 
V. & B. No. 333 8 in....... 4 30 
V. & B. No. 222 8 in.......- 4 00 
V. @ RK We BSR S Mis ccsccnes 3 50 
7. i Hh Oe BB GO BWassdccces 3 05 


BURRS, RIVETING. ° 
Copper Burrs only..25% above list 


Tinners’ Iron Burrs only..... 30% 
BUTTS. 
Geb DOM os <cesx pisecsanees Th% 
Wrought Bronze, No. 175 AC . 
peek behhed kvebeeNewese> 7 
Steel, Bright, Narrow 15-74%4-5% 
Steel, Japanned, Narrow 
eékbeekeneebneseceeed List+65% 
CALIPERS. 
Double 0060600 62beossosere Nets 
Inside and Outside......... - 
WERE ccceccccccvcescaccsoce - 
CALKS. 


Logger’s Boot. 
(Lufkin R. Co’s.), per M..$7 00 


Toe. 


Blunt and medium, 1 prong 
per 100 lbs 6 20 


Sharp, 1 prong, per 100 lbs. 6 70 


CANS. 
Milk. 
Ohio. 
Gals. occces 5. 8 10 
Each .....$3 65 $4 45 $4 70 
Gem, 
Gaels. ccecec 5 8 10 
Each .....$3 85 $4 95 $5 20 
Jersey. 
GOs «ccves 6 8 10 
Each .....$4 15 $5 60 $5 90 
Holstein. 
Gals..... oe & 8 10 
Each .....$4 15 $5 60 $5 90 


CAN. OPENERS. 
See Openers. 


CAPS, GUN. 
See Ammunition. 


CARPET STRETCHERS. CHURNS., 
See Stretchers, Anti-Bent Wood, 
GRE sccccedese 5 7 10 
CARRIERS. BAG 3 ccccccee $3 00 460 4 85 
Hay. Belle, Barrel ........ «+ -65&7%% 
, Diamond, Regular...each, Nets|Common Dash, 
Diamond, Sling..... “ - Gal cecccccceccce coe §& 7 
POP GOB ccccccccs $17 00 19 00 
CARTRIDGES. 
See Ammunition. CLAMPS. 
Adjustable. 
CASTERS. 
Martin’® cccccvcsccccccccss 30% 
Standard—Ball Bearing, saened Be Oy Ceci ctthbaeeees 20% 
oeeeee POOP eee eee eee eee ‘0 
EGE Rial EINER Mes 40% | Cabinet. 
BOPOW ccccccccccccccccccces 20 
Common Plate. ? 
Carpenters’. 
Brass Wheel .ncccccccceses 15% 
Iron and porcelain wheels, Steel Bar...List price plus 25% 
MEW list ..cccccccscccecs % \Carriage Makers’. 
wre BUA eee eseereeeees per doz. 7 00 
Martin’s® ccccccccsccsccceee 40% 5 ne eeneeeeees a 14 00 
TTT TTT TTT Te ad 28 00 
CATCHERS, GRASS. Be” lcduceseccess 7 46 00 
No, 1608S, per doz.......... $12 25 Quilt Frame. 
No. 1658S, O.  ¢enewastes 14 01 
No. 30 Ball and Socket, 
CEMENT, FURNACE. 2%” head..... per gross $13 00 
‘ No. 50 Ball and Socket, 
American Seal, 5 lb. cans, net $9 45 3%” head.....per gross 14 50 
= 7 10 lb. cans, “ 90 
“  251b. cans, “ 1 87/ Hose. 
Asbestos, 51b.camns..... “ 45| Sherman’s, brass, ”", per 
Pecora, 5lb.cans.,.... “ 45 GOB, ccccccscccceccs evcces $0.48 
“ 10 lb. cans...... ‘ 90| Double, brass, 4%”, per doz. 1 20 
™ 25 lb. cans...... wa 1 87 Saw Filers. 
CHAINS. Wentworth’s, No. 1, $12.50; No 
Breast Chains. 2, $18.25; No. 3, $16.25. 
With Slide...... doz. paira, 5 50 CLAWS, TACK. 
Without Slide. . 5 06| wood hdl. No. 10...per doz. $0 95 


Doubleslack. .. . “ 9 35 Forged steel, wood hdl. “ 1 76 
With Covert Snaps “ 6 88lsold steel..........+- “ 240 
Picture Chains. Glamt .nccccccccccccces ™ 50 
Light Brass, 3 ft. per doz. $1 25 
Heavy Brass, 3 ft. - 1 75 CLEANERS. 
Drain. 
Sash Chain. (Morton’s) I . djustadt 5 
Steel, per 100 ft. er A jus a ” Kecenesed 25% 
D> inside sdtancsiend g2 so} Twan’s Stationary.......... 30% 
2 PPTTTTLIT TTT TTT TT 3 10 
Dikhit akiedndadaaed dts oui 3 60/ Pot. 
Champion Metal. WUD ceccesesvcss per doz. $0 75 
GE Medeeeuedeesenesoeseces 5 40 CLEAVERS. 
Ten sebececessewoedoeoncence 5 60),. 
Tbh once 7 75| family. 
Beatty’s, 
Champion Metal.—Extra Heavy. ERcess. F 8 9 10 
LE cccccccccccccecsccsssce 9 Per doz. $2700 2900 3300 36 00 
Cable Sash Chains. : 
~ = ee a List Net Plus 15% CLEVISES. : 
Mallen dl® cccccscccsecseses 10¢ Ib 
CHALK, CARPENTERS’. CLIPPERS. 
BBO cccccccccccese per gro. $1 40 
OE sccecccsceccoees = DD: weéedsadesansanns $2 25&6 00 
WEED coccccesecere = 1 25 
Common White School CLIPS. 
Crayon ..+.+e+-+- ca ee 65 @5% 
CHIMNEY TOPS. Damper. 
In bags ..e---eeees per bag $1 70| Standard .......... per doz. 70c 
SG sexvasessaeeunse m 38c 
CHECKS, DOOR. - a 50 
SEO LDL ek BA fet eeneeeeencess . 
RRUBTEM ce cccccccccecccesosees 20% COLLARS, STOVE PIPE. 
CHISELS. Lacquered. 
Cold. . Inches 5 6 7 
ancy pattern, 
Good quality, % in., each $0 49 
[ ro “an, * 0 32 per doz.... 80c 85c $1 15 
Diamond Point. COMPASSES. 
V. & B. No. 15, % in..,...... 0 37|Carpemters’ .........eeeeeeee 15% 
Vv. . No, » SD EMecccccce 
oom. GS oo COPPER—See Metals 
FIRMER BEVELLED. COPPERS—Soldering. 
Berg’s (Swedish). 
%-inch, per doz......... $ 4 45 Pointed Roofing. 
he — eneeees 7 15/3 Ib and heavier....per Ib. 37c 
i = pen wears 10 15 “ 
ar =.  Saeegnes 17 Lg[2, Weseeeeeeeee ces - js 38¢ 
2%- “ ee ee eT Ts 26 95/234 ID.ne eee eeeeeeenees 7c 
Meund ese. “on ~ weeTTTTETiTTT Ty. ° * yo 
V. & B. No, 65, % in........ CaN Peetmacseseseons eons . 
Vv. & B. No. 65, % in......... 0 49 CORD. 
Picture. 
SOCKET FIRMER. * 
Berg’s (Swedish). White Wire .....eeeeee- 60&5% 
%-inch, per doz......... $11 95/Sash. 
> 7. - eoengeds 16 75 
pe i. Sampson Spot, No. 7, per 
a ae (cereus aH a eererrerrrrts $24 5) 
a Sampson Spot, No. 7, per 
Cape. GOR, wecdcccccesecs seceee $29 4° 
V. & B. No. 50, % im........ 0 29 
V. & B. No. 50, &% in........ 0 71 COTTERS, SPRING 
All BIZOB .ccccccccees eecese 87%% 
7 CHUCES, Bas. COUPLINGS, HOSzZ. 
Goodell’s, for Goodell’s Screw 
Drivers ........ J.ist less 35-40% | Brass ......++-.+++-per doz. $2 2» 


Yankee, for Yankee Screw 





Drivers 6 00 


ee eeeee 


CRADLES, GRAIN. 





Morgan’s Grapevine per doz. $45 


CRAYONS—See Chalk. 


CUTTERS 
Glass, 
Woodward ....ccssccccces 40% 
Meat. 
Enterprise—Nos. 5 10 12 
Each.... $2 50 $4 25 $38 75 
Nos. 22 32 
“se . 6 60 8 60 
Pipe. 
Saunders’, No. 1 2 3 
Mae cccccs $1 85 2 76 6 75 
Slaw and Kraut. Per doz. 
4-knife Kraut...... $20 00-55 00 
3-knife Kraut, 

Say GR. ceccccess 138 00-18 00 
1-knife Slaw...... 2 60 
2-knife Slaw ...... 3 00 

NE cecessovncss qe 11 00 

DAMPERS, STOVE PIPE. 

Diamond. 


All sizes....40% from New List 


DIES AND STOCKS. 





DineOUME ccc cccsicecevse New List 
DIGGERS. 
Post Hole. 
cs consents per doz, $14 50 
Iwan’s Split Handle (Eu- 
reka) 
4-ft. Handle..per doz. 15 00 
7-ft. - ..per doz. 20 00 
Iwan’s Perfection (Atlas) 
DOF GOB. ccccccceccece 16 50 
Iwan’s Hercules pattern 
wer GOR, cesceccccsesse 18 00 
See also Augers—Post Hole. 
Dividers, Wing ....... Tit, 
DOOR CHECKS- -See Checks 
DOOR HANGERS—See Hangers 
DRILLS. 
Blacksmiths’ Twist. (New 
EAD a cdpese este csessenes 40% 
Breast. 
Millers Falls No. 12, each $46 00 
i m "228, “ 26 00 
Hand. 
Goodell’s Automatic. 
Nos. 01 03 
Per doz. 12 00 14 40 
Goodell’s Single Gear, per 
GEE. ocsecsesecveesdenese 15 76 
Goodell-Pratt No. 4%, per 
Gee, Mat, leBB.cccccccces 30% 
Goodell-Pratt No. 379, per 
doz, list, less.......06.+. 
Reciprocating. 

Goodell’s........- per doz. 26 00 
DRIVERS, SCREW. 
Standard ..ccccccsccccsecses Nets 
Lock Ferrule .......+s+e++ - 
Champion cccccccccceccess - 
Champion Pattern ........ ™ 
Clark’s Interchangeable ™ 
TGONOR cecnacevecsocosccece ‘ci 
Reed’s Lightning ........- as 
Goodell’s Spiral .........+.+. = 
Yankee Ratchet .........-. - 
” BE ccc cucececsse = 

EAVES TROUGH. 

50% off Standard List. 
ELBOWS—Stove Pipe. 
1-piece Corrugated, Uniform 

Dos. 
eG on ceccwescecetsedsesd $2 36 
. .nccnvnscdetesv chs cease 2 30 
DE. .c00seneereers sess ened 2 60 

Uniform, Collar Ajdustable. 

Doz. 
De, -  dneeankt.véseeeapeane $2 65 
$-inch_ ih ita int eae ae aa 2 70 
DG Lath cakiedeinetuaeaiin 3 00 
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ELBOWS—Conductor Pipe. 


Galvanized Steel, Tin and Terne, 
Round Corrugated. 


Size. Doz. 
SMG cvccccccccccessensscooee 
SGwaks <vccose PTTTTTTITTiTT. lk 
Geimoh cccccccce obtececanescecnen 
POMOR  scccocvscescccecee ++ +-50% 
UN: aeeeasdonedetce<seKs - 50% 
ENAMEL, STOVE. 

Iron, Black. Per Gross 
Peerless Gloss, % pt.......$16 20 
» * . Bibeccscoee me OS 
Per doz. 

ba * % gal......$12 00 

o sa . wt... BO 
Aluminum Per Gross 
Peerless, % pt.......... ees $42 60 
sad OO ea cvesseye. CO 


EMERY, TURKISH. 


EYES. 
Bright Wire Screw—See Woods, 
B. W. 


Drifting Pick 
Hooks and Eyes— 


Brass, 1%”, No. 60, per 
BUOED cccccccccecces oeeee $83 50 


Iron, 1%” No. 50, per gross 1 60 


60, 10 & 5% 


FASTENERS, STORM SASH. 


Shroeder’s .........per doz. $1 60 
DED. gaccccincns = 3 00 
FILES AND RASPS. 

Delta 
DL: ¢¢adenasuwe $6060000000ND 
 eaererere List plus 25% 
Utiltiy “ net. 
Nicholson’ 
DD wtceresecoeed 50-74% % 
DE ict casctetaenee 50-7%% 
Black Diamond ......... -40% 
DE. -scenndeaceedecesed 60-7140 
Great Western ..... ..-50-74% 
Kearney & Foot....... 50-74% 
McClellan ........... - 50-74% 
Nicholson brand ... ~--40% 
J. Barton Smith......50&74% 
X-F Swiss Pattern...List-+10% 
Simonds’ ...... cccccccsvceccenseee 
POSTEO. dbinvccsccccccccusseee 
Heller’s (American)... ...50&10% 
GND. cccccccce peeedeteeunes 5% 
BRSSO ccesesces jeenweeweaws 75% 


FIRE POTS. 


Clayton & Lambert’s— 

each .--$4 00 @ $6 00 
Gate City ..... o+see--@ach, 6 25 
Gem ........each, $6 75 @ 8 50 


FORKS, 


Manure. 
4-tine .. 


GAUGES. 

Cream Pail. 
Fairmount.......per dom $3 75 
Marking, Mortise, etc.. 


POEL 5) oS PORE See --Nets 
Wire. 
A Oe ea 25% 
GIMLETS. 
Discount ........ jaeasceet 35@40% 
GLUE. 
Bulk. 
B Amber....... neneee per lb. 35c 
BD We iiaw vc cspecece “ @ 
» i ee Pee “ $83%c 
Liquid. 
Army & Navy...... «eevee 240% 
Le Page’s— 
Be Ee cecécvscocenes «+-837%% 
cercateuceses «++ -884%% 
I cooooe & 
GREASE, AXLE. 
Wood Boxes. 
Frazer’s ...... .-per gro. $13 00 


Wood Pails. 


Frazer’s, 15 Ib, $1.00; 25 Ib. $1.50 
each. 


Hub Lightning, 15 Ib. 90c; 26 Ib. 
$1.21 each. 
Tin Cans, 
Frazer’s 
1% Ib. per doz......... ..$1 75 
3 BD. POF GOB. cccccccccce 3 25 
GRINDSTONES. 
Family. 
Inches. . 7 8 10 13 
Per doz. 2050 2175 2625 3050 
Mounted. 
Ball Bearing.. 1 2 3 
WMach ..ccccece $475 6 00 5& 25 
GUN WADS. 


(See Ammunition) 


GUNS. 


Iver Johnson Champion Single 
Barrel Shot Guns....Net Prices 


Double Barrel, Hammer- 


CT eee ee eccece 
HAFTS, AWL. 
Brad. 
Common ........- per doz. $0 35 
‘eg. 


Patent, plain top.. on 80 


Patent, leather top 90 
Sewing. 

GOTO cccccscecs = 24 

PRES. oc ccwcccsces = 55 

HAMMERS, HANDLED. 
each, net 
Stetetiin, Hand, No. 0, 

De WE bees kencensscenes --$1 35 
a a No. 1, 26 oz - 1 85 
Farriers’, No. 7, 7 0Z........ 1 41 
Machinists’, No. 1, 7 oz.... 1 06 
Nail. 

Vanadium, No. 41%, 16 oz., 
each ..... seeeuceentened $2 00 

Vv. & B,, No. 11%, 16 oz., 

GRER cccccccccsccesecees 60 

Garden City, No. 111%, 16 

CBin CBO cccccccccsces -- 1 35 
Tinner’s Riveting, No. 1, 8 
Sz erie ae 1 10 
Shoe, Steel, No. 1, 13 oz. 
reer Te 1 vd 
Tack 
Magnetic 
Be. G, OOGMecccccscccces 1 00 
HAMMERS, HEAVY. 

SE * coteasecennccscate 20% 
Mason’. 

Single and Double Face....50% 

HANDLES. 
| Auger. 


Common Assorted, per doz. $0 75 


Pratt’s Adjustable, Nos. 
1 & 8 POF GOBSccccccccee 6 OO 


Ives’ Adjustable....per set 1 35 
me sceee oseetentveeneetenede 30% 


Chisel. 


Hickory, 
sorted, 
doz. 


Hickory, 
sorted, 
per doz. 


CE ete 40% 
Drifting Pick ...........-+..40% 
Wile, assscted, 0c; Large, 35c per 


As- 
per 


Tanged, Firmer, 
55c; Large, 85c 


As- 
80c 


Socket Firmer, 
70c; Large size, 





Hub Lightning .......... 7 50 


Adze Eye ..per doz. 40c to $1 00 

Blacksmiths’ sa 45c@1 00 

Machinists’ - 50c@1 00 
Hay and Manure Fork.......25% 
Screw Driver. 

Assorted ..........+. cecevcees @ 

BRD © és cocsicccios cvsccces @ 
Shovel and Spade............ 25% 


HANGERS, 


Barn Door. 
U. 8. Roller Bearing.....124%% 
Matchless ...... 000000201 BK% 


Warehouse Tandem, No. 
oon ee 


Conductor P. 
Iwan’s Perfection 


Eaves Trough. 

All sizes, 5” or smaller, 
eee per gross $3 80 Net 
All sizes, larger than 

6” ...+.+--pergross 6 00 


ee 


Garage Door. 
See SED. cov vcecseds 50&10% 
Sliding Folding ...... ++00+50% 
ST «cease eeseseancn ++ -50% 
Parlor Door. 
ROMO cccccccccece per set, $3 75 
Ives’ Improved.... - 3 40 
Lane’s Standard... = 3 50 
Lane’s New Model ' 3 10 
Le Roy Noiseless..... - -40&10% 
Peer rere eer o00ee 25% 
BOGS oc cccavecccesess 40&10% 
HASPS. 
Hinge, Wrought...Add 50% to list 
With Staples—See Staples. 
HATCHETS,. 
Plumbs, Claw No. 1........$1 65 
Cast Claw, per doz... 1 50@ 1 85 
Cast Shingling - 1 50@ 1 85 
Germantown ..........+. +00 Th 
Plumbs, Octagan, Half.....$2 00 
Plumbs, Broad, No. 1...... 1 90 
Plumbs, Lathing No. 1..... 1 50 


HAY KNIVES. 
See Knives. 


HAY RACK BRACKETS. 


Wenzleman’s No. 1 


beeeseeeceds i. doz. sets $18 00 
Wenzleman’s No, 

eeeateessdse per ie, sets, 19 20 

HINGES. 

Blind. 

Clark’s Gravity 

i eee per doz. sets, $2 25 

PL, Meaneeens os S| Se 
Gate. 

Ce ‘ccccace 1 2 t 

Hgs & Ltch, dz. $550 700 9765 

Hinges only “ 475 650 800 

Latches only, 190 190 .... 
Screen Door, 

BOROMEEED 60 0s0scseced doz. $2 30 

1753—24%4x2% ......... = 83 
Spring. 

CHEMO cwcecce Add 124%% to list 

Columbia Dbl. Acting, 

nbeeedeetbendbenme 40&10&5% 

GOM  ccccccccccecs cceccccee eBO% 

Ideal Detachable, per gro. $11 00 

Matchless ...... cocccescce OO 

Se Ge encuwsed per gro, $7 20 

SE te ncews 6ocennnene ~+-20% 
Wrought Iron. 


Per 100 pairs with screws: 

Light Strap Hinges, No, 3 $13 
Heavy Strap Hinges, No. 4 16 
Light T Hinges.....No, 3 12 


Heavy T Hinges....No. 4 20 


Extra Heavy T Hinges, 
panel ecate wii No. 


Screw Hook and Strap. 
6 to 12 in....per 100 tee. $7 
14 to 20 in.... 7 
22 to 36 in... 7 


Screw Hook and Eye. 


4 22 


% in.........per doz. pair $2 00 
Te Qiscccsscces ™ - 3 50 
MH IMi.cccccces - o 5 00 
HOES. 
GOPEOR cc cccccccccccccoecces .-Net 
HOOKS. 
Awning, No. 60..... per gro. 50% 
Belt. 
DD. occccssvcteuned --T0R5% 
MG ccccnceees . .+--6545% 





Bench. 
See Stops, Bench. 





sere eee eeee 


9 10 12 
én0ee - 033 685 @ 40 
Bush, 


Commun Axe Handle, 
per doz. 


Chain, 


Inch.. %&5/16 % 1/16 % 
Pr 100 $7 60-8 10 9 75 11 60 1260 


Clothes Line. 


Japanned 
Galvanized. 


ead doz. my 40 
5c@2 50 


Coat and Hat. 
Common Wire per gro. 1 25-1 66 


Conductor, 

Iwan’s Tinned Sickle.......List 
Corn, 

Common, riveted, painted 

FOE cccccccecece --perdoz. Nets 

Little Giant...... ” ” 
Gate. 

See Goods, Bright Wire. 
Grass. 

Common Nos. 1 3 6 7 


Per Doz...$450 35@ 375 325 


Hammock. 

With plate....... per doz. 1 10 

With screw....... - 1 oe 
Lambrequin, or Drapery, 

OOP GOR cccccsees eeeeeeeve --300¢ 
PD .cstcen oven ee 50% &50R10R 
Potato and Manure....... ...-Nets 
Screw. 

BPRS ccavevcesesees ~.70% 

(See — — Wire.) 

Seat Spring............per lb. §%o 
HUSKERS. 
errr rr see B E 

Per GOB.0.00 0 sseeees- New Nets 

Te. Diicawasan per doz. New Nets 

IRON, PIG. 
See Metals.—First column. 
Plane. : 

Wood Bench...Add 16% to list 
Sad. 

Charcoal ........per doz. $11 00 

Common, polished, per 

BOB FRR cccccccccocses FT 

No. 70 Asbestos......$1 50 net 

No. 100 - ccocoe 3 TS Bet 

Common, nickel plated.... 8 25 

Mrs. Pott’s, 

No. 50 J, Enterprise, oer get ute 

No. 55 J,, 

No. 50 y A o iT) oe 

No. 55 T, ae ° iid 
Tailors’ Sad......... Leh. “ 
Tailors’ Goose......... perlb “ 
Ideal. 

6 lb. Heusehold.......... $3 50 
9 lb.Dressmakers’ ........ 4 25 
14 1b. Tailors’ Googe....... 5 50 


Single Duck Nest..per doz. $5 25 





Double Duck Nest... “™ 6 26 
BERGER. . ccccscccscecsc eh 3 @ 
JACKS. 

Lecomotive ..... ccecccccocscoeee 

Wagon. 
Richard’s No. 1..per doz. $15 60 
Miller wcccgeeccccccccccs 90 OO 
Oliver, 

NOB. ccccces eevee 00 
WAGER cccccccce "90 60 $0 80 
es. 
ee ono" aee “Os "00 
R-W 

Bee EA cccccces Se | 
PE as 64000 eésensnteseetess -40% 
KETTLES. 

BPAGS ...0.. cocncegesetowsemee 
Cauldron “as cevecees  4085% 
Copper .+.per lb. 27 
Maslin ..... -.- -40&10% 

WT ceccccoce vosbedteoceceoeee 

















e 


November 27, 1920. AMERICAN ARTISAN AND HARDWARE RECORD 


41 





KNIVES. 


Beet Topping. 
— 9-in. Scimiter Blade, 


terecscereccsceccess GS 85 


oz. 
Calsermim cccccccccccccscoee & 


Butcher, Per doz, 
Beechwood Handles, 6” 


BORED coccccceccccccescstt 
Beechwood Handles, 7” 

BENE §ossnescaceceses ecoe 4 65 
Beech wood Handles, 8” 

EE @eeseseessccocosese 6 OF 
Cooper’s Heop ....... eee -15% 
Corn, 

GEE cscccesese «per gee. $1 75 
Disston’s ....... 2 75 
eer - 5 00 
We + coucsccs - 2 25 
Drawing. 

Standard .............List&56% 
ROSOMOMO cccccccccccsesecl®® 


Barton’s Carpenters’.......15% 
Hay. 


Iwan’s Solid Socket. - doz. 13 00 
BE nctecenscaees 13 00 
Iwan’s, Sickle Edge... “ 18 00 
Iwan’s Impv’d Serrated “ 18 00 
Hedge. ° 
Challenge ........per doz. $6 00 
Disston’s ......... sa 3 75 
Mincing. 
Common, Single .. - 60 
Common, Double.. bit 90 
Streeter, 4-blade.. = 1 30 
Streeter, 6-blade.. = 2 00 
Putty. 
Common ...per doz. $0 + + 50 
Landers .... ™ 1 76@2 50 
Scraping. 
Beech pantie ovees 0@1 10 
BOE sccckcen +» & 50@6 50 
KNOBS. 
Door. 
a oe doz, $1 80 
POORER 3 ccceses 1 90 
joseueueeseens = ; 00 
LADDERS 
Common Leng. 
ur Ge 66008604084 0e00d 17c@23c 
Extension, 
Bee Gs ccccceccesuccess 22 to 28 
Step. 
Common, per messe 
Common, with Shei ‘add 10c. 
EREEs ccccccccccccccoccscesccecet® 


Challenge, 6 to 9 ee 
BD GD BS Bsccccsccecsecss .-60c 
LANTERNS. 


Bull’s Eye Police. 
3-in. Flash Light per doz. $13 00 
LEADERS, CATTLE. 


Nos. 
Per 


ee 


52 
GOB. cc ccccccecs <a 35 1 45 


LEATHER, LACE 


LEATHERS, PUMP. 
Valve and Plunger 


LEVELS. 


Disston, No. 28 Asst........$22 
No, 18, 20 in...... 21 
No. 22, B46 Qheccccce 88 
pees, 6 Ricceces 

in. gr. glass s 
ma 3 aan. eeccccee 
No. 10, 12 in.......- H 
No. 14, 16 in....... 
No. 9 Agst..ccccces 
24-26 in. 
28-20 in. 


LIFTERS. 
Steve Cover. 


po +-per gro. $3 sos 
eese< a 


60-ft. Jute......per doz. $0 95 


++ +100. ft. ° S ; 


LINING, STOVE. 


Bricks ...........-per crate 42c 
LOCKS 
Barn Door. 

No. 60 Stearns...per doz. $12 00 
No. 80 see ” 24 00 
MACHINES. 

Riveting. 
Stearns No. 1...per doz, $16 00 
Tenoning. 
No. 50 Peace’s Spoke, each $16 00 
MAIL BOXES. 
See Boxes, 


MALLETS. 
Carpenters’, 
Fibre Head, No. 2 per doz. $16 60 
- No. 3 - 19 &e 
” No. 4 " 28 60 
Round Hickory 
seeseses per doz. $3 00— 56 00 
Round Lig- 
numvitae.. “ 6 25—10 560 
Square Hickory “ 3 50— 56 60 
Square Lig- 
numvitae.. “ 8 00—12 00 


Tinners’. 





60-ft, Sisal ...... 40 
60-ft. Cotton..... 15 
60-ft. Braided Cot- _ 


Hickory .........per doz. $2 25 
MATS. 
Door. 

National Rigid ....... 6&10&5% 

Acme Steel Flexible....... 50% 
Stove. 

Be, Beccocece -per on. Nets 

No, _ SARA ar ee ate as 

No. 1 Asbestos Toasters or 

wire-covered Stove Mats, 

with handle....per doz. 1 10 

No. 2 Asbestos Toasters, 
with ring......per doz. 60 
MATTOCKS, 
POR ecceecsecudesesuces 25% 
MAULS. 
Wood Choppers’. 
—. Superior & Grgee 
eecccccceseoces 40&5% 
MEASURES. 
Galvanized, doz ........+.:. Nets 
Japanned, doz, .......6-se00+ Nets 
MILLS, COFFEE. 
Enterprise ....ccceeseeees lL EKS 
Parker ccccccccsccccseces -50&5% 
APOREO coccccccccccccescs 40-10 
MITRE BOXES. 
See Boxes, 
MOPS. 

Cotton, Star (Cut Ends). 

Pounds 12’ 15’ 18’ 24’-8 oz. 
Per doz. $4 50 5 65 6 75 9 00 
NAILS 
Cut Bheek..nwcccccccesccccccs $4 45 
Cut Irom ......... oesees conn 6 @& 

Wire. 

Common ....--++:+ cenecece 4 465 
Cement Coated. 

Ball Lote .....ccsccccess 4 20 
Horseshoe. 

AUMBEDIO cccccccccvcccces 55&5% 

Capewell ......seeeeecces ~-15% 

Perfect cccqeccccces os -55R5% 

Putnam ebesveneovece - -20465% 

BOP cccccccccvcccccceses 80&a5% 
Picture. 

Brass Heads ........+++++++-35% 
MeRED ccccccccccvecescess -50a5% 
Furnitare . .-.-List plus 15% 

NAIL PULLERS. 
See Pullers. 


NAIL SETS. 
See Sets. 


NETTING, POULTRY. 


Galvanized before weaving...50% 
Galvanized after weaving... .40% 


NIPPERS. 


End Cutting. 

Berg’s (Swedish) In. 

Per dozen civbanedill 60 
End and Diagonal oe 
Berg’s (Swedish) In, 


6 
15 20 


6 
13 00 


Per dozen ....... $10 “Os 

Hoof. 
BN ccccccsconce «++ -40&10% 
Vv. & B., No. 52, each....$2 26 

NOZZLES. 

Hose. 
Magic .....-- per doz. 4 60 
Diamond ....... 6 76 

NUTS, HOT PRESSED. 


Squar Tapped. 
$1 85 off per 100 Ibs. 


exagon Tapped. 
$1.85 off per 100 Ibs. 


OILLERS. 
Chase Pattern. 
Brass and Copper.......... 10% 
Zine ceccccccece seeeseoesecs 20% 
Railroad. 
Coppered ....ceseeseceeee 33%% 
Steel. 
Copper Plated ........ 50-10-5% 
OPENERS. 
Box. 

See Box Chisels. 
Delmonico .......per doz. $1 30 
Never Slip.......-- ’ 65 

Crate. 
V. & B......per doz. $7 25-11 00 


OUTFITS, COBBLING. 


Combination .....per doz. $16 00 
Economy ..seeeess ” 8 50 
Family ......see+s - 14 50 
PAILS. 
Cream. 
14-qt. without gauge 
aplivereoriti iy doz. $9 560 
18-qt, without gauge, 
eee doz. 11 00 
0-qt. without gauge 
ae ee owt Unper Gea. 11 15 
Sap. 
10- -qt., IC: Tin....- per dos. $4 00 
12 eccee 5 50 
“Galt 1 ts. 14 16 20 
alv. q 
Per doz $975 1076 12 1. 14 50 
Water. . 
Galvanized qts. 10 12 7 
Per doz, .......-$5 75 650 725 
Wood. 


Cable, Pee. oes per dos. ote 


Cable, 3-H 
Cedar, 3- Hoop. brass Nets 


PANS. 
Dripping .......-++++++++e00-Net 
Fry. 
Common ceceeeeecesceeees Mote 
Acme eTTTTICTi Tt ti 
Roasting. 
Paxton, 

Nos. ....1 2 3 4 
Per doz. seteeceesteceseess Note 
Neverburn ....- 

Savory, No. 200. .per" dos. $8 40 
PAPER. 

Roofing. per square 

Major, BeMhM cocccveccccoccsts & 

Te BEF ccccdeccccccoes TM 
oo =—Beply cccccceces 2 66 


Red Rosin........per ton $111 45 


Sand and Emery. 


No. 1, per ream, best grade $5 40 
No. 1, per ream, cheaper 





grade sacovesese 6 Ue 


PARERS. 


Apple. 


Goodell’s .......per doz. $10 80 
Turntable ..... - 11 40 


White Mountain nie 8 40 
Reading No, 78 > 11 40 
Potato, 
Goodell’s Saratoga, 10% 
Sn GOB, coccccocceres oe © 
Goodell’s Saratoga, 5 in., 
GOB, cocccccccccccccesecs 6 
PICKS, 
Adze Eye Ore -22%% 
Driftmg and Poli "Picks. . eee) 
Plumbs, Railroad .........22 
Surface ....... TrTTiTTTire 224%2% 
PINCERS. 
Carpenters’, * ia steel, 
NO. ccccs 8 10 12 
Each “$0 63 -80 106 ’* 
Blacksmiths’, No. 10 ........ 1 @ 


Heller’s .......+.+-List plus ies 


PINS. 
Clothes. 


Common, per box of 5 gro, $0 96 
Picket. 





Fluter, 15-in.....per doz. " 1° 
Fluted, 21-in..... 1 6 
Spiral .cccccccece = 1 9e 
PIPE. 
Conductor. 
Plain Round and Round Corru- 
gated. 
SO GORBO ccccccccccccccces 50% 
28 soe -- 40% 
26 - --30% 
24 S ° List 
Square Corregated A and B and 
Octagon. 
BO GAUSS ccccccecececeseses 40%, 
28 ~~ . geeadsecbene +++ 85% 
26 we onnetecnse eveeee 5% 
24 oC snp weeanesetes .--List 
Galvanized Toncan Metal, Genu- 


ine O. H. Iron, Lyonore Metal, 
Charcoal Iron and Keystone 


Cc BB. 
Plain Round and Round Corru- 
gated. 
BB GOGO cccccscccevessovues 40% 
2 Tr P#@ hen eeeee sn renee 30% 
4 — ss - po NS NNEC ceeseuRs 


Square Corrugated A and B Peol- 
ygon and Octagon. 


SP GAGS ooceccceccsevesoes 35% 
ry p Sapte herent ert 25% 
24 EE re List 


14 and 16-oz. Copper. all de- 
signa 


Portico Elbows. 
Galvanized and Terne owe. 


2 MCR nccccccccccccccces 5% 
BM cEREM co wocccccoocoucese 35% 
BUR DRGR ce vecctccccccececs 35% 
BS QRER cecccceccocecosces 25% 


Discounts on Round apply on 
sizes 2-inch to 6-inch, inclusve, 

Freight allowed on 15 dozen or 
more, to all points where 
freight rate does not exceed 
$1.00 per 100 ibs. Less than 
15 dozen F. O. B. Factory. 

Terms 30 days net, 2% ten days. 

Standard Gauge Conductor Pipe, 
plain er corrugated. 

Not Nested . 


Nested solid 
Stove 
29 Gauge, 3-inch 


4-inch.. 
5-inch.. 





T-Joint Made up. 
6-inch 


Furnace Pipe. 

Double Wall Pipe and Fit- 
tings 

Single Wall Pipe, 
Pipe Fittings 

Galvanized and Black Iron 


100 $60 60 


15% 


Pipe, Shoes, etc.........10% 
PLANES. 
Stanley Iron Bench.........- Net 
PLATE, TIN. 
See Metals in Column 1}. 
PLIERS. 
% @ B. NO. 6 .....+e0---0a0h © 64 
No. 7 Gas ..ce--ss+-+ © OT 
“ Double Duty 106.... 4 4 





Nut, No, 8....++---. @T 
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Lineman’s Side Cutting. 


Berg’s 
(Swedish). In. 6 7 8 
Blk. Pol. Face, 
GO. iccnds $1670 2000 2335 
Long Nose Side Cutting. 
Berg’s (Swedish) In. 6 6 


Blk, Pol. Face, doz. $12 25 15 20 


Flat and Round Nose. 
Berg’s (Swedish) 
Flat, In. 4 6 8 
Blk.Pol. Face. 
DOS, ccoe 
Berg’s (Swedish) 
Round. In. 7 6 8 
Blk. Pol. Face. 
Doz. ..... 


$890 1335 1965 


$1115 1630 2335 


PLUMBS AND LEVELS. 
See Levels. 


POINTERS, SPOKE. 


--per doz. $10 00 
12 00 


Stearns’ No. 1.. 
> wee. Boece i 


POKERS, STOVE. 


_ or bent, 
-per doz. $0 75 


1 10 


= Steel, 


eee ewww eee 


Nickel Plated, coil hanl’s “ 


POLISH. 


Metal. 

Wizard, 6 -oz.. per gross $21 00 
24 00 
12 00 
21 00 


“ %-pt 4. “ “ 
“ ve -gal. “ 
“ 1 -gal. “ 


Stove. Per gross 


Black Eagle Paste 5 -oz, $19 20 
%4-lb. 21 60 
Black Eagle Liquid, 6-oz. 

per gross ..... 
Black Kid Paste, 

OE GRO ctcaccssescesse BB 
Black Kid Paste, %-lb... 21 60 
Black; Jack Liquid, %-pt. 

per gross 16 20 
‘Black Kid Liquid, 4-pt.. 24 00 
Black Jack Paste, No. 10 

GOP GOED cadeciccscess 16 20 


16 20 


eee eee 


5-oz. 


ee 


POWDER. 

See Ammunition. 
PRESSES, FRUIT AND JELLY. 
Enterprise Manufacturing Co. 25% 

PRIMERS. 

See Ammunition. 


PRUNERS. 


Disston’s Pole....per doz. $18 00 


Water’s Improved..per doz. 60% 
PULLERS. 
Cork 
BP Scidedecavsesed each $3 10 
PEGE -cesssvociacse * “DRE 
Quick and Easy...... ba 2 70 
Nail. 

We > wecnondaee per doz. $14 560 
Never-Slip ..... - 17 00 
PULLEYS, 
Awning—Jap’d .............. 10% 
CD sv oakenebdecenan -10% 

Hay Fork. 
Iron Wheel, 5-in..per doz. $2 50 
Wood Wheel, 6-in. “ 2 65 
* Wood Wheel, 6-in., 
are ed 3 00 
Sash. 
Common ee ...-Net 
Common-Sense, 2-in. ......Net 
Empire Pattern, 2-in.......Net 
DN. Gh wibawwesdeenseweoen -Net 
GONE Te dicscedvvsctdvcdssssond Net 
PUMPS. 
Spray. 
Midget Junior....per doz. $3 75 
New Misty ....... = 6 00 
Crescent .......6 ° - 6 50 


Adjustable Ceiling Ventilators 10% 
REGISTER FACES. 











SAW FRAMES. 





Japanned, Bronzed and Plated. Commen, plain... .per one. = 
Se Or BONE < ccennsvesenes 10% |Common, painted... 2 10 
14x14 to 38x42........ 0000+ 25% 

REVOLVERS. SCISSORS. 

Iver Johnson Safety Automatic 
Hammer ...... a eebik aa'atel New Nets|Star ......+e0-- errr ee 60% 

Hammerless ....s.eeee% oe 

I, J. Model 1900........ ” 

RINGS AND RINGERS — 

Bull. 5 Hubbard Western Pattern Riveted. 
oe ee eee 2%-in. 3-in.| Size... A B c D 
Per d0Z. ...sess0e- $2 40 $2 65 1 ..$16 75 1600 15 25 14 45 
Rea's Improved Seif- 4 .. 1785 1710 16 35 15 60 

chen See GOs, 8 40 6 .. 1865 1785 1710 16 35 
Steel, per doz...... 1 50 1 80 
Hog. SCRAPERS. 
Blair’s Rings... per doz. $ 75/ Box. 
Blair's Ringers. - pa 1 bg Triangular, No. 6 per doz. $6 26 
Brown’s Ringers 62 1 o. Road. 
Hill’s Ringers... = 1 00 
HiN’s Ring, boxes “ 72 Cults GT ~.wes 7 5 3 
Major Rings.... “ 60| With runners, ea. $700 6 50 6 20 
Perfect Ringers ou 1 50 
Wolverine Rings 8 1 65 : 
Wolverine Ringers *“ 1 10 SCREEN DOOR HINGES. 

Fruit Jar. ’ ‘ 

White per Ib an oe .-gross $13 00 

—- ato pais: ER Ae ree ms 9 650 
Split, round ...... per doz. $0 17 
Split, square...... 7 32 SCREWS 
Ball, round ...... 40 Bench. 

RIVETS. Iron,ins. 1 1% 1 1% 

Copper Belt Add 15% to list $682 $787 945 16 80 
CREEPER TIER cn cccceccsves 30%| Wood, white maple, per doz. 6 00 
ee oC cecccccccecccacces 30% |Hamd—Wo0d ......cccccccecs 50% 
ie tebe seh ee 46a per Ib. $0 17 Hand Rail 22% 

Slotted Guess...per Gon, COG 18,-—mC—C—“™S=‘éFéf%**°** cavees “4 

Tubular, a Feary eee re eee 
Nos. 1 and 2 assorted sizes, Lag or Coach—all sizes, gimlet 

50 im box ........6-- We ME occ. eewieuccedad 45-50% 
Nos. 1,and 2 assorted sizes, 
_- & eee doz. 1 40|Saw—Centennial, 
Db. si66e66 1 2 3 4 
RIVET SETS. Per doz..... 47c 55ce T5ce 90c 

See Sets. w 
son, are. F. H. Bright.......... 671%4-20% 
*.. = 16 in. Com. on reels, 7, ee Mc eb cevcaas - -65-20% 

ee 3 eS eee 65-20% 
Me 5 16 tm. Com. tn colle, ate F. H. Brass.......... -57%4-20% 

Sisal. Se TE Dives cccads 35%-20% 

is ; gpeved tieseeenennae 18%c 
Sout eees been 806 eees 17%e SCYTHES. 

aaa. sheitbe. 
1st Quality, base per Ib. 28%c/Clpper, Grass ...per doz. $13 50 
Hardware Grade...per Ib. 27%c!Honest Dutchman... “ 13 00 
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PUNCHES. SAWS. ; SETS. 
Conductors “"s Ba head per doz. 1 84 
uctors. quare head...... er 
-i 8-in. “ 
“ee ;+Per, doz. $3 00 Digston'? in to 1%in 208104 | CUP point, knurled 1 78 
Machime ......csce+s per Ib. Rivet. 
| putchers’. Vv a 2 50 
Saddlers’. Disston’s No. 2, 14-in..... 18 20 4 amen O panaionretraert * 
Common..per doz. 1 50 to 5 00 “ Me Se. ccs ee we eteetersss core 
49 No. 2, oes ae 86 = DENSE ASSES +9 
Revolving Spring. ” No. 7, 16-in.. Saw. 
Stearns, ~ + ea doz. 4 4 82 — i 20-in... Aiken's, Pattern. .p .per doz. $6 $ 50 
om oO. eee fia ° , “IM. cess sston’s a 
- No. 60... oe 19 00 No. 7, 28-in... Disston’s X-cut. “ os se 
Leach’s .....ssee- ” 
Compass. “ 
PUTTY. Disston’s No. 20 Jackson... 4 30 ~—— aad ninth’ oo ? & 
Strictly pure..per 100 Ibs. $6 00 “ No, 40 Sampson - 2 60 eutmante py ce 1 30 
” No. 277, 10-in.. 6 70 ah “ 
RAIL “ No. 9 10-in 7 70 Stillman’s X-cut .. 2 60 
Ba . 9 Ss iii Whiting Pattern, 
— .. Cross-Cut. No. 21...... -“ 20 
Matchless, Reds cocececacesed 5c Disston’s No. 289, ve 3 50 Eccentric An y . 1, 
Matchless, 1%-in ee eeserecere 7c “ No. 289, eR cine 6 85 Hand No, 395, 
Storm King ececeseocecese _—— “ No. 289, t..<. 22 N. P. Morrill Pat- a 
Sliding Door. Flooring. COFM ccccccces oe 14 50 
Bronzed wrought iron, Disston’s D19, 16-in....... 27 15 
eeeuers sesceseseper ft. 8%c “" ‘D19, 20-in....... 34 36 SHARPENERS, SKATE. 
DiamenG .ccccccccs per doz. * 66 
RAKE Hand and Rip. 
8. Disston’s No. 7, 30-in.... 38 50 Perfect ccccccccccce eeeecee 0 
Garden. Per doz. = No. 7. 32-in 43 90 
Steel, Bow, 12-in. Teeth $8 50 “ No. 8, 16-in.... 21 35 SHEARS. 
Steel, Bow, 14-inch “* 9 25 “ No. 8, 20-m.... 35 16 Per Doz 
Malleable Iron, 12-in. “ : 75 “ No. 8, 24-in.... 29 60 Nickel Plated, Straight, 6” $12 90 
Malleable Iron, 14-in. “ 5 00 “ No. 8, 28-in.... 35 45 = i ‘- ze = = 
Hay. “ No. 8, 30-in.... 39 90 pia 
Wood, 10 Teeth........... DE UCN ckccocceeeesan New Nets Japanned, Straig t sl: 7” 12 40 
Lawn. Keyhole. ad = <<: 2 oe 
20 Teeth .......--- per doz. 5 50 Disston’s - e cccccecees : . Tinners’—See Snips. 
BO, Biles cusannes 
RASPS—See Files. ” We. 96..ccece osce 8H SHEAVES, SLIDING DOOR. 
S—SAFETY. Miter Box. 
nasee Disston’s No. 4, 4x20-in... 36 15|/Common. . ‘ . 
re — doz. $45 00 No. 4, 5x22-in... 43 25 n- at....... $140 175 2 40 
Auto Strop ...... 45 00 a —_ & Beek... 2. tt 
ere = 8 40 Patte shanat _——_ o1 co 220 298 - 
ie rnm . er se 
Ever (3 dca. eres “ : oz Disston’s 7%4-in........-. 12 05 
Ever Ready (3 doz. lots)" 8 00) pruning. SHELLS—See Ammunition. 
Disston’s No. 20....... «++ 20 80 
RAZOR STROFS Stairbuilders’. SHELLERS, CORN 
Pe: SD osergcsenrcnss 50% |" Disston’s 6-in. ....... pet IR dccecsuases ...<per doz. $6 75 
REGISTERS. R 
Disston’s No. 111, 30-in... 22 20 SHIELDS. 
Cast Iron ....ccccce weTTtTTs “ No. 111. 32-in... 22 75 
Steel and Semi-Steel......... 10% “ No. 47, 30-in.... 20 25 Expansion Bolt Shields......60% 
Solid Brass or Bronze Metal . “ No. 47, 32-in.... 20 80 
aces ++-+--prices on | oe 7 Shoes. 
B seboard seecevess 
a DOGNEE oa ccccuewssescn sess 60% 


SHOT—See Ammunition. 


SHOVELS AND SPADES. 
Hubbard’s 
No. A B Cc D 
1 $1600 1510 1445 1376 
2 1635 1560 1485 1410 
3 1675 1600 1625 1445 
4 1710 1635 1660 14 85 
Post Drain & Ditching. 
Hubbard’s 
tt wade es A B Cc 
14” .....$17 15 16 40 15 66 
16” ..... 17 50 1675 16 00 
Ie” éccoe 19 OS IT OU 
Se" once BM NE BWP 
ae” 2. 18 55 17 80 17 05 
Snow. 
Hubbard Special, 
Long Handle ....... ---$10 00 
D—Handle ......+..-- - 11 00 
Sidewalk Scraper...... 6 50 
Alaska Steel 
DD. tcaceeneed mm doz. $8 b+ 


Long Handle 


SINKS. 
Cast Iron. 
POE, BORSGscccecccsevece Net 
Enameled, White, 16x24... “ 
Wrought Steel. 
Pemetes, BGR 2. ccccccceves ” 


SLEDGES—See Hammers. 


SNAPS, HARNESS. 
Covered Spring.......... Add 30% 
Judd’s Pattern Add 33 1-6% to list 

SNATHS, 


Double Ring, Bush..per doz. ° 75 
Patent Loop, Bush. 0 00 
Patent Loop, Grass.. ™ * 76 


SNIPS, TINNERS’. 


oo gS ee eee ---40&10% 
PEE cuvceccéncassededs 40&10% 
DT teeuenene wawenenss eer 


SOLDER—See Metals. 
SPRINGS, DOOR 
Perfect. 
Nos. 2 
Per doz.. “55¢ ebc 5c 1c o0c 1 mn 
Reliance. 


Per doz... 


Light Medium Heavy 
-$1 55 210 3 20 





SORTS cecccccces per doz. 1 66 
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IN » 
= KLERS, LAWN. TAPES, MEASURING. WARE. | ADVERTISERS’ | NDEX 
Stearn’s No, 1....per doz. $11 60|Asses’ Skin..... cores A eee 
BENS coc ccsts Add 15% to list | The dash (—) indicates that the adver- 
SQUARES. THERMOMETERS. Enameled ....... si eu tla oe tisement does not appear in this issue. 
Steel and Iron... .Nets new list), ‘ Abbott Mig. Co...........sssesees _ 
or bluing, $3.00 per doz. net n Case......per doz. 80c 1 25 S—See Board Ajax Bracket and Outlet Co........ 
ys bssedocudec neappep tre enced Wood eae “ $2 ao 00 wees See ” American Furnace C0.-...~ teeeeeee 
Fey sind ‘Boyah 00000000 00000000212]Olam oversees 12 00 WASHERS. American Zine Products Go.y--2.... 81 
i Ge Se xn60 6cescecbketemns American Steel & Wire Co.......... 58 
Nets Standa SN oak ccnaees cance 52 
Fore .... ++ +++ Per doz. $6 00/ nay, TIES. DO cence cee cae, ome POF 544. | Auto-Wheel Conster Go..........+.. — 
nterbottom’s .......... --10% » Busman Co., Inc., A.M........++++ 52 
Single Loop, carload by steel in 5-lb, boxes, oo ee Saree _ 
Wel Vdelawibaceddsacens 75&7% sg Bemis & Call Hdw & Tool Co....... — 
SQUEEZERS, LEMON. ‘Single Loop, less than In 3/16 % 5/16 % | Berwer BrothersCo,,............++ 50 
Common Wood gxiees per doz. $0 70 car lots ..... déantacd 70&15%, Ife ic ibe 186 1% ant y AE - > ledeparlgatetsinee kent 4 
Porce ain ne Ww 0 La “ ~~»  «=©——(‘<(aCststi(a‘is<—s<s<z&z ZSCT”:C~C 5 lll” eee 
i i wen * + 59] Cow See “Chaine. ile 1f6 a8 116 Slack Silk Stove Poliab Co......... - 
Iron frame, pore’n Bridge & Beach Mfg. Co............ 5 
oe 1 90 so Brier Hill Steel Co... .. 2.26.6. 60005 50 
Iron frame, glass . ° WEDGES. — = Gorastey Co Pisin ks ehniee 59 
Bewe acccccccece ss . 2 35 Disston’s Universal .........- 10% Burton Co a Furnace Co 52 
Little Giant, ~ tin'd DEF woveusecaddGided per doz. Net#|csigwell Mis Go. 53 
ron 0h sateen — ad 4 00 a i ele i ee aS ae ee oS See 
Drum, japanned.. 3 60 TRA Galling ..........++. per lb. Nets | Central Heating Supply Co......... — 
Drum, nickel plated “ 4 50 PS. DO Scvcescetetencoas per Ib. 8% aa Repair Co.. 11 
pRB. cccccecccteres 55 
Game with Chains, ,Per doz. Clark-Smith Hardware Co.......... 51 
mais STAPLES. Yister we. Dinscneis Sees C2 — WEANERS. ae — sy inn gooese 52 
* t neida Jump No. 1....... 2 75 . land Castings tvern Co.... 11 
Barbed .......;..perlb. 21@22c| Newhouse No, 1 5 62 Coes Wrench Co. 
a Fuller's, per doz. $2 00 to $2 50 | eee WIeBeB CO... 2s eseveeeeenes 58 
Butter, | “ 16 @19¢ Mo: a Ra mt ers, per doz. $2 00 to $2 50 Coleman, Dh dsntnntaeuesneee o _ 
mel use an t. Net per gross yler’s Safety, per Co-operative Foundry Co........... -— 
mee per 100 Ibs. $2 45/ OUt O'Slght Mouse....... $8 00/ doz ok saapaaanes 1 85 to 2 40 Cope-Swift Co.. Ine... a paliiednn’ 11 
eeeeee A \< v | eet 15 00 arro ’s, per doz. 3 00 to 3 76 rpora’ RM. cceccccss _— 
Galvanized .... 6 15 “ “ = eb 100 00| Hoosier, per doz.. 3 50 to 4 60 Cortright Meta! Roofing Co......... 51 
Netting. No. 44 Pocket Gopher.... 20 00 ; be Curfman Mfg. Co., F L............ _ 
Galvanized......per 100 Ibs. 6 50 Victor nt epal Baakin 2 ¢60| Shaw Perfected.. 3 00 to 3 75 ee ee febsetedves saad 
° ‘ast Mouse......... 2 60 apor Stove Co............ — 
Wrought. WHE UN cc caccescccose 11 Dieckmann Co., Ferdinand........ 
Wrought Staples, Hasps and Hold Fast Rat......---- 11 00 WEIGHTS. Uiener Mig. Co., Geo W..........-- = 
Staples, Hasps, Hooks and Official Rat ............ 13 50 Disston &Sons Heury ............. _ 
Staples, and Hooks and Wood Choker Mouse, . 4 Hitehing ......cccces per lb. Nets| Dominion Achemee & Rubber Corp... — 
Staples ..cccccccccces 50&10% TEOTER sccccccccccceesce 11 00|Sash—f. o, b. Chicago. ey fa yey 
Wietye DOGS ccccccdccccccss 35% Ton lots, per ton......... $73 00] Enterprise Mig Mit. G6 
Smaller lots, per ton..... 75 00/82 
STEELYARD. Setek SROWwEES. Forest Olt rest Clty Fay. Fdy. & Mig.Co 
Discount 25%. ee BO 5. ncccasasines 30% WHEEL BARROWS. Gerock Bros Mik 
oe lessee ns 15&5 % Globe Stove & "Range Co 
STONES. NI og oan, oat hige 30% |No. 4 Tubular Steel......@$10 26 Hammond Heat 
Axe. ROSS ..cesceees erccccccces Net|Common Tray or Stave rT ryt = 
Harr meen & ring Perforating Co.. 
Hinéestan a ae per lb. New Nets Plasterers’. PREF cccoccccccceces eee @ 5 00 Sart & Cooley C 
“p= pe “ “ Angle leg, ae 0 — gb dene us6e0ehes san eeerscoe 
vat gale - " Clover Leat ....+++..0++- 40% ae 2 @ * 0°) taynes-Lanigenibors Mis. Co 
eee eee ee eee eee eeee ‘oO 
Emery. W. & MecP. ..... ss cine thd Net Hemp & Go. 
No. 126........per doz. New Nets " was, Hessie ‘ae é oy. 
Oil—Mounted. TIN | ann 00000000 e8se 50% | Hess-Snyder Co 
Hones, Inc. 
Arkansas Hard TRUCKS. BROEF cccccccccccccce reTrT. . aoa ine., Obes 
No. 7. -per doz. New Nets Well, Ins...... 8 10 12 | Hussey & Co..C.G 
Sateen " Soft. — Coeeesececescoreeses each $3 75 Ser Gen... oe $5 50 725 8 50 Hyfeld Mfg. Co 
Washita No. Warehouse or store, ‘ independent Register & Mfg. Co..... — 
asa Rn pte a = Oe Re ok $24 50 12-in. heavy hoisting, DINOS BOGE GD. 2. cc ccarccscccccecs = 
> ae sl DOF GOB. cccccccesecces $25 00| luvernational Radiator Co.......... — 
Oil—Unmounted. -  skanccnawaens 22 50 ——— Bros. Go. Cycle Works, Iver. 57 
Arkansas Hard. anon! Ib. New Nets Benes. WIRE. Kirk-Lacty ER icncekanvens dl 
Arkansas Soft. TUBS, WASH Lalance & Grosjean Mfg. Co........ = 
Lily White..... “ “ ° ° Im COMB ..ccccccccccecccess Nets mn hana <i Be cccccsccececees _ 
Queer Creek.... # 4 In 1-lb. spools, new list...Nets | “aaliphchch cakat geaheegedepiae a 
- : Standard, ’ . , tee SS sincenneseseocsees 57 
Washita ...... : Sten ‘ors . . ball Broom—Tinned...........+. Nets| Lupton: » Sea € Co., David........++. —_ 
Scythe. Per doz. $950 1125 1275 15 ° Cable—Same Price as Barbed Wire Mahoning Fa Fdy. ee Co. eseesenenrEsses Te 
J Black Diamond per gro. New Nets Copper Majestic Co - 
Crescent ...... saa Galvanized. In ott. 8 
Green Mountain ~~ = No. io: ae 2 3 arabaltt an 
LaMoille ...... “ “ Per doz. ..13 75 15 95 18 60| 1-!b. spools, new list...... Nets Marshal town Mig. ©3: - _epgeietogs “4 
5 Quinne- r Fence—Smooth. An’eald Galv’d Merchant & Byans CO... 0.000004 ~- 
in ee ala een . > ; Nos. 6 to 9, less than eyer & Bro pideneeinedawks: / = 
Red End ..... TWINE. car, per 100 Ibs, $4 35 $4 95 Mayers Mix. Go, tred 3.0°000220012 = 
Hair—New list.......... 40 & 10% | Michigan Safety Furnace Pipe Co 9 
? b -ply Cotton Wrapping....... -85 : M ilwaukee Co 
noi be ria a: “s renee $ 85) picture—in coils. .80% @80 & 10% Modern Way Furnace Go... = 
0. orr at- e - Mon. rnace = 
OOP cccocess ..per doz. $11 00 ‘ 7 << o ~~ — = ee National Cash Register Co. = 
No. iu Stearns pat- 4 ” Wrapping on tubes Nat'l Enameling 4 stamp! ; i 55 
COTM cocvccenccocs oe 10 00/3 di see . Repair —_ 
No. 16 Smith pattern o 7 00/4 - “ “ = eancage WRENCHES. Niagara hachine & Tool Works..... 53 
India Hemp, %-Ib, balls, e , a ee Sve Gncscacecarcoocecce = 
STOPPERS, FLUE. genistein de saeco ne SES RSs Sy--- Ee Michel Plate Stove Polish Co seseseee — 
- WO, © cocccccccsesecccesess 35c “- “ “ eB hee: Northwestern Stove Repair Co...... ll 
.  < acneauaed per doz. $1 10 10- +++ 80% eve Do ccces 
Gem, flat, No. 3.... “ 1 00 _ . eee ereeesesseesseees 33c “ “ “ 12- “ 102 30% Parker bene ecececcesscesesese rr 
eh, TR Beciecoecs - 110 sla a git = bg phy sete ay Coes Knife-Handle, 6- “ ....30 Peerless Foundry ingen oe 
2-ply Jute, 1%-lb. balls, Ib..49c/~ « “ “ ee a on e+ 4 Penn. & Xtlantic Seaboard Hdw. Ass'n 56 
STOVE PIPE—See pipe. Seins. a EE SUMETET .3 3) 4.) + Seeeeeee = 
iii ci) iad 12- cry —— - 30% “eee ee eeeneeeee 
Deis case ey Sie Pa aaa 11 
STOVE BOARDS—See Boards. | frig POT ent Netlcoes All Patterns...........- 30% | Richards: Wilcox Mtg Co. 0. - 
, Hard ETT LITTLE “ |Bemis & Call’s: Rock Island M ee eens 
es aes te. Staging, %-Ib. ball, size 21“ Aijetable & 10%: Atiatthlinnnees.......... = 
— = S Pipe, 10%; Briggs’ Roesch, Geo. B. .. 0... ce cesescscces 47 
STRAPS. “ 4 “ a EE ax acs0ctais caiaibiel 20% | ReeeRIeIEE ass so erseecseccess | 
ee per doz. s6c&1 20| Peesing.., Walp, bay size ., | Combination Bright ...... 25% Ryerson & Son, Joseph: 222202501. 50 
Se “Re “ “ t Mea ow ale wie o% e-Moncr @ater U0......+. —_ 
a STRETCHERS. 3. ” TAM tetera = noel ay um a og 1, a } 
Carpet . 3- “ Silver Finish in hanks “ oer, tens bod | — 7 J 1 $ 
. Merrick Pattern .......... 30% Sedgwick Machine ‘Works ececcccccce 57 
Bullard’s .....0.. per doz. $3 90 Special Chemicals Co.............- == 
8... .. “ 5 25| Fodder or Lath. Knife Handle Pattern, Standard vurasce & Supply GBicses 2 
Malleable Iron.... es 70 Ee tandard Ventilator Co. ......+.. 51 
a la we ¢ ae 130 strand .. - Screw Wrench, een Stanley Rule & Level th aaletapie oz 
ae A phate a PLUS. seeveereseeeeesees Stearns Register Oo. 00s... 
 @0. Stes) Man@le........ s titute ae ae 
Wire. oe VISES. No. 60, Steel Handle 30% Suilivan-Ge — Hf 
wood, No. 1 per. doz. Nets le yy Seeeeee errr ererrrn 52 
O: S. Elwood, No. 2 No. 700, Hand, WRINGERS Been Gieewreee WS. 0000000008 a 
Inches ..... 4% 5 5% . Tubular Heat, & Vent. « biepaplgeticheis 
SWIVELS DOS. cocces $11 15 18 00 14 85). Turner B Works ~ seecageeor 52 
Sgatteabie fren Ib. $0 10 -— 701.. In.. 4 6 |No. 790, Guarantee, per doz. $132 00 Tee & Bale PD ee hae 8 
seesces per Ib. OZ. ....-.$11 15 18 00 16 70|No. 770, aN oe ry Hea ent.Co.... 5 
Wrought Steel.......pergro. 4 50/No. 1 sicaiai Wentworth, _ ee ‘ 128 00) Vaughan & Bushnell Mtg. Co — 
° No. 310, Kingston : 114 00| Vedder Pattern worms. 11 
Noiseless Saw...per doz, 15 00|.— Vikine Co 53 
TACKS. ~, io Suse Wentworth, No. 110 Brighton o 110 00 Walworth Rup Fay. Go 4 
oiseless Saw...per doz. 22 50|)No. 2 Old Reliab) = . —_ 
Bill Posters’ sige 25 lb. boxes. No. 3, Genuine Wentworth, N 0 me oe 81 00/7 Whitaker-Glessner Ca: ET Ceabe oo 
9 lo ap iain: AcaaitF 15c| Noiseless Saw...per doz. 20 00)” 740, Bicycle.. 128 Of | whitoey Mtg Co. W_A......-.-++ 53 
Upholsterers’ 6-0z.,  25-ib, No. 600, All Steel Folding No. 22, Pioneer... “ 100 as Whitney Metal Too! CO wes eeeevees 53 
boxes, per Ib.......++++-+- Set GOR ssciedincyses per doz. 16 00!No. XGG Guarantee “ 279 «t\g. T Soot & Gas Consumer Co..." ae 
} 
' 
/ 
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CLASSIFIED INDEX 








A ri Aut biles. 
Curfman Mfg. Co., F. L., 
Maryville, Mo. 


International Radiator Co., 
Chicago, Ill. 
Richards-Wilcox Mfg Co. 
Aurora, Illinois 


Asbestos Sheets. 
Manny Heating Supply Co 
Chicago, Til. 
Auto Radiators 
International Radiator Co., 


Chicago, Il. 
Bail Ties. 
American Steel & Wire Co., 
Chicago, Ill. 
Pittsburgh Steel Co,, 
Pittsburgh, Pa 
Bearings—Damper. 





Parker Supply Co., 
New York, N. ¥. 


Bicycles. 
Johnson’s Arms & Cycle Wks., Iver, 
Fitchburg, Mass. 


Bolts and Nuts. 


Corbin Screw Corporation, 
New Britain, Conn. 
Ryerson & Son, Jos. T., 
Chicago, Ii. 


Bolts—Stove 


Kirk-Latty Mfg. Co., 
Cleveland, Ohio 


Brackets 


Ajax Bracket and Outlet Co., 
Cleveland Heights, Ohio 


Brakes—Bicycles. 


Corbin Screw Corporation, 
New Britain, Conn. 


Brakes—Cornice. 


Bertsch & Co., 
Cambridge City, Ind. 
Dreis & Krump Mfg. Co., 
Chicago, II. 
Niagara Machine & Tool Wkzs., 
Buffalo, N. Y. 


Brass and Copper. 

Hussey & Co., C. G., 

Pittsburgh, Pa. 
Merchant & Evans Co., 

Philadeiphia, Pa. 


Builders Hardware. 
Bullard & Gormley, Chicago, Il. 


Castings—Malleable 


Fanner Mfg. Co., 
Cleveland, Ohio 


Ceilings—Metal. 


Burton Co., W. J., Detroit, Mich. 
Friedley-Vosbardt Co., 
Chicago, Il. 
Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Chain—Furnace. 
Corbin Screw Corporation, : 
New Britain, Conn. 
Chain—sash. 


Parker Supply Co., 
New York, N. Y. 


Chaplets 
Fanner Mfg. Co., 
Cleveland, Ohio 
Chisels. 
Vaughan & Bushnell Mfg. Co., 
Chicago, Iil. 
Cleansers—Hand. 
Nickel Plate Stove Polish Co., 
Chicago, Il 
Clips—Damper. 
Waterloo Register Co., 
Waterloo, Iowa 
Closet Cleaners 
Coleman, Allan J., 


Chicago, Il. 

Coal Chutes 

Peerless ses | Co., 
ndianapolis, Ind. 


Coasters. 
The Auto-Wheel Coaster Co., Inc., 
“No, Tonawanda, N, Y, 





Cc s—Gas and Soot. 
T. Soot & Gas Consumer Co., 
Oshkosh, Wis. 
Cores—Radiator, 


Curfman Mfg. Co. 


oi 
Maryville, Mo. 
International Radiator Co., 
Chicago, Til. 


Cornices. 


Burton Co., _ < 6 Detroit, Mich. 
ley-Voshardt Co., 
sateen Chicago, Ill. 


Mil k Corrugating Co., 
recom ilwaukee, Wis. 
Cribs and Bins. 
homas & Armstrong Mfg. 
—_— Londen, Shite 
Cut-Offs—Rain Water. 
Sullivan-Geiger Co. 
Indianapolis, Ind. 
Dampers—Hot Air. 
Howes Co., The S. M., 
Boston, Mass. 
Doors—Fire. 


Merchant & Evans Co. 
Philadeiphia, Pa. 


Dumb Waiters. 


Sedgwick Machine Works, 
New York, Y. 


Eaves Trough. 
Abbott Mfg. Co., Cleveland, Ohio 
Berger Bros. Co., Philadelphia, Pa. 


Burton Co., The W. J., 
Detroit, Mich. 
Clark-Smith Hardware Co. 
Peoria, Il. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 
Elbows and Shoes—Conductor 


Dieckmann Co., Ferdinand, 
Cincinnati, Ohio 


Lupton’s Sons Co., David, 
Philadelphia, Pa. 


Elevators—Hand and Power 


Kimball Bros. Co., 
Council Bluffs, lowa 


Sedgwick Machine Works, 
New York, Y. 


Enamel—Iron. 


Black Silk Stove Polish Works, 
Sterling, Ill. 

Nickel Plate Stove beolish Co., 

Chicago, Il. 


Fence Gates. 


American Steel & Wire Co. 
Chicago, Il. 


Pittsburgh Steel Co., 
Pittsburgh, Pa. 
Fencing Wire. 


Pittsburgh Steel Co. 
Pittsburgh, Pa. 


Fenders. 


Meyers Mfg. Co., Fred J., 
Hamiiton, Ohio 


Files. 
Disston & Sons, Inc., Henry, 


Philadelphia, Pa. 
Heller Bros. Co., 
Newark, N. J. 


Nicholson File Co., 
Providence, Rhode Island 


Flux—Aluminum 
Roesch, Geo. E., Aurora, Ill. 


Freezers—Ice Cream. 


North Bros. Mfg. Co., 
Philadelphia, Pa. 


Furnace Rings. 


Independent Reg. & Mfg. 

| RB *Onio 
Walworth Run Fdy Co., 
Cleveland, Ohio 


Grindstones 


Richards-Wilcox Mfg. Co., 
Aurora, IIL 


/Meyers Mfg. Co., Fred J., 
Hamilton, Ohio 
Hammers. 


Stanley Rule & Level Plant, 
New Britain. Conn. 

Vaughan & Bushnell Mfg. Co., 
Chicago, Ill. 


Handles—Boiler. 


Berger Bros. Co., 
Philadelphia, Pa. 


Hangers—Door 
Richards-Wilcox Mfg. Co., 
Aurora, Ill. 
Hangers—Eaves Trough. 
Abbott Mfg. Co., Cleveland, Ohio 


Heaters—School Room. 


Globe Stove & Range Co., 
— Ind. 


Hammond —— : - 
neinna: » 


Ohio 

Haynes-Langenberg on & 
St. uis, Mo. 
Meyer Furnace Co., Peoria, Iil. 





‘| Bertsch & Co. 


\ 
Heaters—School Room—Cont. 


Monroe Fdy. & Furnace Co., 
Monroe, Mich. 


Peerless Foundry Co., 
Indianapolis, Ind. 


Standard Furnace & Supply Co., 
Omaha, Neb. 


Heaters—Warm Air. 
American Furnace Co., 
St. Louis, Mo. 
Bridge & Beach Mfg. Co. 
St. Louis, Mo. 
Cooperative Foundry Co., 
Rochester, New York 
Danville Stove & Mfg. Co., 
Danville, Pa. 
Farris Furnace Co., 
Springfield, Mass. 
Forest City Fdy. & Mfg. Co., 
Ceveland, Ohio 
Globe Stove & Range Co., 
Kokomo, Ind. 
Haynes-Langenberg Mfg. Co., 
St. Louis, Mo. 








Hall-Neal Furnace Co. 
sosinnapetie Ind. 


Hammond ae ce 1, ont 
n ~ ° 


Henry Furnace & Fdy. 

Fn aon | Ohio 
Hess-Snyder Co., Massillon, Ohio 
Magee Furnace Co., Boston, Mass. 
Mahoning Fdy. Co., 

Youngstown, Ohio 

Majestic Co., 

Huntington, Ind. 


Manny Heating Supply Co., 
Chicago, Il. 

May-Fiebeger Furnace Co., 
Newark, Ohio 

Meyer Furnace Co., 

Peoria, Ill 

Modern Way Furnace Co., 
Fort Wayne, Ind. 


Monroe Fdy. & Furnace Co., 
Monroe, Mich, 
Peerless Foundry Co, 
Indianapolis, Ind. 
Premier Warm Air Heater Co., 
Dowagiac, Mich. 
Rybolt Heater Co., 
Ashland, Ohio 


Scheible-Moncrief Heater Co. 
Cleveland, ‘Ohio 


Schill Bros. Co., —_ Ohio 


Schwab & Sons Co., R. 
Wis 


Standard Furnace & Supply Co., 
Omaha, Neb. 


Tubular Heating & Ventilating 
Co., Philadelphia, Pa. 


XXth Century eee * & Venti- 
lating Co., Akron, Ohio 


Waterloo Register Co., 
Waterloo, Iowa 


Wise Furnace Co., Akron, Ohio 
ee ee Pole 


Enterprise Mfg. Co. of Pa. 
Philadelphia, Pa. 


American Steel & Wire Co., 
Chicago, I1l 


Humidifiers 


Haynes, Kansas City, Mo. 


Indoor Closet. 


Independent Reg. & Mfg. 
Au Big Ohio 


Jobbers—Hardware. 
Bullard & Gormley Co., 
Chicago, Ill 
Clark-Smith Hardware Co., 
Peoria, Il) 


Kitchen Utensils 


jLalance & Grosjean Mfg. Co., 


Chicago, Il. 


Lamps—Gasoline 
Nat’l Stamping & Electric Works, 
Chicago, IIl. 


Lanterns—Gasoline 


Nat’! Stamping & Electric Works, 
Chicago, Il. 


Lath—Expanded Metal 


Milwaukee Corrugating oe. wee 
waukee, 


Machines—Crimping. 
Bertsch & Co., 
Cambridge City, Ind 
Niagara Machine & Tool Works, 
Buffalo, N. Y 


Machinery—Culvert 





Cambridge City, Ind 


Machines—Razor Blades 


Hyfield Mfg. Co., 
New York, N. Y. 


Machines—Steve Pipe. 
Hemp & Co., St. Louis, Mo. 


Machines—Tinsmiths’, 
Bertsch & Co., 
Cambridge City, Ind. 
Dreis & Krump Mfg. Co. 
Chicago, ti 
Hemp & Co., St. Louis, Mo. 
Marshalltown Mfg. Co., 
Marshalitown, Iowa 
Niagara Machine & Tool Works, 


or N.Y. 
Whitney Mfg. Co., W. 


Rockford, Ii. 
Mailimg Lists. 
Ross-Gould, St. Louis, Mo. 


Meat Smokers 


Chatsworth Mfg. Co., 
Chatsworth, II. 


Meat and Food Choppers 


Enterprise Mfg. Co. of Pa, 
Philadelphia, Pa. 


Metal—Babbitt 


Merchant & Evans Co., 
Philadeiphia, Pa. 


Metais—Perforated. 


Harrington & King ym | 
Co., Chicago, Ill. 


Miters, 


Friedley-Voshardt Co., 
Chicago, Il. 


Motorcycles. 


Johnson’s Arms & Cycle Wks., Iver, 
Fitchburg, Mass. 


Nails—Slating. 
Hussey & Co., C. G., 
Pittsburgh, Pa. 
Nails—Wire. 
American Steel & Wire Ce., 
Chicago, Ill. 
Pittsburgh Steel Co., 
Pittsburgh, Pa. 


Nut Crackers 


Enterprise Mfg. Co. of Pa. 
Philadelphia, Pa. 


Ornaments—Sheet . Metal. 
Friedley-Voshardt Co., 
Chicago, Il. 
Gerock Bros. Mfg. Co., 
St. Louis, Mo. 


{nternational Radiator Ce., 
Chicago, Il. 


Parts—Bicycies 


Corbin Screw Corp., 
New Britain, Conn. 


Parts—Tools. 


corbin Screw Corp., 
New Britain, Conn. 


Patterns—Stove 
Cleveland Castings Pattern Co., 
Cleveland, Ohio 
Cope-Swift Co., Inc., 
Detroit, Mich. 
Quincy Pattern Co., Quincy, Jl. 
Vedder Pattern Works, 
Troy, N. Y. 


Pipe and aig ge aga 
Henry Furnace & Fdy. 
a Chio 
Howes Co., 8. M 


Boston, Mass. 

Lamneck Co., w E., 
Columbus, Ohio 
Manny Heating 


in 
Meyer & Bro. Co., F., Peoria, Ill, 
Michigan Safety ease Pi e. 
ro 


Standard Furnace & Supply Co., 
Omaha, Neb. 


Pipe and Fittings—Stove 
Hemp & Co., St. Louis, Mo. 
Howes Co., 8. M., Boston, Mass. 
Meyer & Bro. Co., F., Peoria, Ili. 


Sullivan-Ge Co. 
_ Indianapolis, Ind. 


Pipe—Conductor 
Berger Bros. Co., 
Philadelphia, Pa. 
Burton Co., W. J., De oh. 
Clark-Smith Hdw. Co., 
‘Peoria, TiL 
Dieckmann Co., Ferdinand, 
Cincinnati, Ohio 
Friedley-Voshardt Coe m 
icago, ‘ 
Hussey & Co., C. G., 
Pittsburgh, Pa. 
Milwaukee Corrugating Co., 
Milwaukee, Wis., 


Plumbs and Levels 
Stanley Rule & Level Plant, 





New Britain, Conn. 
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Polish—Metal and Stove 


Black Silk Stove Polish Co., 
Sterling, 


Nickel Plate Stove Polish Co., 
Chicago, [Il. 


Posts—Steel Fence 


American Steel & Wire Co., 
Chicago, Ill. 


Presses—Lard 


Enterprise Mfg. Co. of Pa., 
Philade! phia, Pa. 


Punches 


Bertsch & Co., 
Cambridge City, Ind. 


Niagara Machine & Tool Wks., 
Buffalo, N. Y. 


Whitney Mfg. Co., W. A., 
Rockford, Ill. 


Punches—Combination Bench and 
Hand 


Ill. 


Parker Supply Co., 
New York, N. Y. 
Punches—Hand 
Parker Supply Co., 
New York, N. 
Quadrants—Damper 


Parker Supply Co., 
New York, N. Y. 


Ranges—Combination Gas & Coal 


Globe Stove & Range Co., 
Kokomo, Ind. 


¥. 


Quick Meal Stove Co., 
St. Louis, Mo. 
Ranges—Eiectric 
Globe Stove & Range Co., 
Kokomo, Ind. 
Rasps 


Disston & Sons, Inc., Henry, 
Philadelphia, Pa, 
Heller Bros, Newark, N. J. 


Nicholson File Co., 
Providence, Rhode Island 


Refrigerators—Iceless 


Sedgwick Machine Works, 
New York, N. 


Register Shields 


¥. 


Hall-Nea!l Furnace Co., 
Indianapolis, Ind. 
Registers—Cash 
Nat’] Cash Reg. Co., 


Rochester, N. Y. 
Registers—Warm Air 


Hart & Cooley Co., 
New Britain, Conn. 


Henry Furnace & Fdy. Co., 
Cleveland, Ohio 


Independent Reg. & Mfg. Co., 
Cleveland, Ohio 


Majestic Co., Huntington, Ind. 


Manny Heating Supply Co., 
Chicago, Indiana 


Marsh Lumber Co., Dover, Ohio 


Rock Island Register Co., 
Rock Island, Ill. 


Standard Furnace & Supply Co., 
Omaha, Neb. 


Stearns Register Co., 
Detroit, Mich. 


Tuttle & Bailey Mfg. Co., 


Chicago, Ill. 


Walworth Run Fdy. Co., 
Cleveland, Ohio 


Register Go., 
Waterloo, Iowa 
Regulators—Damper 


Parker Supply Co., 
New York, N. Y. 


Repairs—Stove & Furnace 
Central Stove & Furnace Repair 
Chicago, IIl. 


Hessler Co., H. E., Syracuse, N, Y. 


Nat’l Stove Repair Co., 
Cincinnati, Ohio 


Northwestern Stove Repair Go., 
Chicago, Ill. 
Revolvers 
Johnson’s Arms & Cycle Wks., 
Iver, Fitchburg, Mass. 
Rivets—Stove 
Kirk-Latty Mfg. 


Waterloo 


Co., 
Cleveland, Ohio 


Roasters. 
Lalance & Grosjean Mfg. Co., 
Chicago, Ill. 
Rod Clips—Damper 
Parker Supply Co., 
New York, N. 


Rods—Stove 


Y. 





Kirk-Latty Mfg. Co., 
: Cleveland, ssc 


Rolls—Forming 
Bertsch & Co. 
Cambridge City, Ind. 


Niagara Machine & Tool Wks., 


Buffalo, N. Y. 
Roof—Flashing 
Hessler Co., H. E., Syracuse, N. Y. 


Roofing—Iron and Steel 


American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 


Brier Hill Steel Co., 
Youngstown, Ohio 


Burton Co., W. J., Detroit, Mich. 
Cortright Metal Roofing Co., 


Philadelphia, Pa. 
Friedley-Voshardt [o., 
Chicago, Ill. 
Inland Steel Co., Chicago, Ill. 
Merchant & Evans Co., 
Philadelphia, Pa. 
Milwaukee Corrugating Co 
Milwaukee, Wis. 
Sykes Co., The, Chicago, Ill. 
Roofing—Zinc 


American Zine Products Co., 
Greencastle, Ind. 


Rubbish Burners 
Hart & Cooley Co., 
New Britain, Conn. 


Rules 


Lufkin Rule Co.,/ Saginaw, Mich 


Sanitary Specialties 
Coleman, Allan J., Chicago, 


Sash Balances 


Mfg. Co., 
Rochester, N. 


Tl 


Caldwell 
yf 
Saws 

Disston & Sons, Inc., Henry, 
Philadelphia, Pa 


Schools — Sheet Metal Pattern 
Drafting 
St. Louis Technical Institute, 
St. Louis, Mo. 


Screens—Perforated Metal 
ee & King Perforating 
Co. Chicago, Il. 
Screws—Sheet Metal 
Parker Supply Co., 


New York, N. Y¥ 
Serew Drivers 
North Bros. Mfg. Co., 
Philadelpha, Pa. 


Sheets—Black and Galvanized 


American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 


Brier Hill Steel Co., 
Youngstown, Ohio 
Inland Steel Co., Chicago, TI). 


Sheets—Blue Annealed 


Brier Hill Steel Co.. | 
Youngstown, Ohio 
Sheets—Planished 
Sykes Co., The, Chicago, Ill. 
Sheets—Steel 
Ryerson & Sons, Joseph T.. 
Chicago, III. 
Shotguns 
Johnson's Arms & Cycle Wks., 


Iver. Fitchburg, Mass. 
Sifters—Ash 
Diener Mfg. Co., G. W., 
Chicago Til 
Sifters—Flour 
Mevers Mfg. Co., Fred J., 
Hamilton, Ohio 
Skylights 
Burton Co., W. J., Detroit, Mich. 
Sleds 
The Auto-Wheel Coaster Co., Inc., 
No. Tonawanda, N Y. 


Smoke Pipe—Cast Iron 


Manny Heating Supply Co. 
Chicago, Indiana 


Waterloo Register oor 
aterloo, Iowa 


deiniatincen 
Niagara Machine & Tool Wks., 
Buffalo, N, Y. 
Solder—Aluminum 
Roesch, Geo. E., Aurora, Il. 
+ nang 


Merchant & Evans 
Philadelphia, Pa. 


Soldering Fluid 
F. A., Muskegon, Mich. 


Soldering Fluxes 


Special Chemicals Co., 
Highland Park, Ill. 


Towner, 





Soldering—Furnaces 
Ashton Mfg. Co., Newark, N. J. 
Bernz Co, Otto, Newark, N. J. 


Burgess Soldering Furnace Co.,, 
Columbus, Ohio 


Clayton & Lambert Mfg. Co., 
Detroit, Mich. 


Diener Mfg. Co., G. 


pe Til. 


Double Blast Mfg. Co., 
er Chicago, Ill. 


Hones, Inc., Chas. A., 
Brooklyn, N. Y. 


Quick Meal Stove Co., 
St. Louis, Mo. 


Turner Brass Works, 


Sycamore, Ill. 


Soldering Irons 
Sons Co., David, 
Philadelphia, Pa. 
Soldering Paste 
Towner, F. A., Muskegon, Mich. 


Special Chemicals Co., 
Highland Park, 


Lupton’s 


Tl. 


Specialties—Hardware 


Bemis & Call Hdw. & Tool Co., 
Springfield, Mass. 


Bullard & Gormley, Chicago, III. 
Caldwell Mfg. Co., 
Rochester, N. Y. 
Co., 
Chatsworth, 
Screw Corporation, 
New Britain, Conn. 
Diener Mfg. Co., G. W.., 
Chicago, Il. 
Disston & Sons, Inc., Henry, 
Philadelphia, Pa 
Enterprise Mfg. Co. of Pa., 
Philadelphia, Pa. 
Heller Bros. Co., Newark, N. J 
Hessler Co., H. E., Syracuse, N. Y. 
Hyfield Mfg. Co., New York, N. Y. 
Lufkin Rule Co., Saginaw, Mich. 
Nicholson File Co., 
Providence. Rhode Island 
North Bros. Mfg. Co., 
Philadelpha, Pa. 
Richards-Wilcox Mfg. Co., 
Aurora, Ill. 
Rock Island Mfg. Co., 
Rock Island, Til. 
Rule & Level Plant, 
New Britain, Conn. 
Vaughan & Bushnell Mfg. Co., 
Chicago, Ill. 


Chatsworth Mfg. 
Til. 
Corbin 


Stanley 


Speedometers—Bicycle 


Corbin Screw Corporation, 
New Britain, Conn 


Sporting Goods 
Bullard & Gormley, Chicago, Il. 


Stars—Hard Iron Cleaning 
Fanner Mfg. Co., Cleveland, Ohio 


Statuary 


Friedley-Voshardt Co., 
Chicago, Iil. 


Gerock Bros. Mfg. Co., 
St. Louis, Mo. 
Stock Tanks 


Thomas & Armstrong Mfg. Co., 
London, Ohio 


Stock Waterers 


Rock Island Mfg. Co 


Rock Island, Il. 


Stoves—Camp 


Quick Meal Stove Co., 


St. Louis Mo. 


Stoves—Gasoline and Kerosene 


Detroit Vapor Stove Co., 
Detroit, Mich 


Nat’l Enameling & Stamping Co. 


Milwaukee, Wis 
Quick Meal Stove Ca, 
St. Louis, Mo. 


Stoves and Ranges 
Bridge & Beach Mfg. Co., 


St. Louis, Mo. 
Danville Stove & Mfg. Co., 

Danville, Pa. 
Globe Stove & Range Co., 

Kokomo, Ind. 
Quick Meal Stove Co., 

St. Louis, Mo. 
Schill Bros.-€oe:, Crestline, Ohio 


Stove Pipe Reducer 
Sullivan-Geiger Co., 
Indianapolis, Ind. 
gra ag 
Enterprise Mfg. of P 
Philadelphia, Pa. 


Suction Cups 
Coleman, Allan J., Chicago, IIl. 


Tacks, Staples, Spikes 
American Steel & Wire Co., 
Chicago, Iil. 


Tapes 
Lufkin Rule Co., Saginaw, Mich. 


*-|Niagara Machine & Tool 


Tiles and Shingles—Metal - 
American Zine Products Co., 
Greencastle, Ind. 
Burton Co., W. J., Detroit, Mich. 
“0D Suyooy 18I9W IUS}4)40p 
Philadelphia, Pa. 
Merchant & Evans Co. 
Philadelphia, Pa. 
Milwaukee Corrugating Co., 
waukee, : Wis. 
Thomas & Armstrong Mfg. 
London, Ohio 


Tin—Perforated 
Harrington & King Perforating 
Co., Chicago, III. 


Tinplate 
American Sheet & Tin Plate Co., 
+ aga Pa. 
Merchant & Evans 
Philadsiphia, Pa, 


Tools—Auto peqete 
Curfman Mfg. Co., F. 
chines Ii. 
Internatonal Radiator Co., 


Maryville, Mo. 
Tools—Carpenter 

Disston & Sons, Inc., Henry, 
Philadelphia, Pa. 
Lufkin Rule Co., Saginaw, Mich. 

North Bros. Mfg. Co., 

Philadelphia, Pa. 

Stanley Rule & Level Plant, 
New Britain, Conn. 

| Vaughan & Bushnell Mfg. Co., 
Chicago, Ill. 


Tools—Tinsmiths’ 
Bertsch & Co., 
Cambridge City, Ind. 
Dreis & Krump Mfg. Co., 
Chicago, Ill. 
Howes Co., 8S. M., Boston, Mass. 
Marshalltown Mfg. Co., 
Marshalitown, Iowa 
Wks., 
Buffalo, N. Y. 
Ryerson & Son, Joseph T., 


Chicago, Ill. 
Vaughan & Bushnell Mfg. Co., 
Chicago, Ill. 
Viking Shear Co,, Erie, Pa. 
Whitney Mfg. Co., W. A., 
Rockford, Til. 
Torches 
Ashton Mfg. Co., Newark, N. J. 


Bernz, Otto, Newark, N. J. 
Burgess Soldering Furnace Co., 
Columbus, Ohio 
Clayton & Lambert Mfg. Go., 
Detroit, Mich. 
Diener Mfg. Co., G. W., 
Chicago, Ill. 
Blast Mfg. Co., 
North Chicago, Ill. 
Chas. A., 
Brooklyn, u. ¥- 
Quick Meal Stove Co., 
St. Louis, Mo. 
Turner Brass Works, 
Sycamore, III. 


Double 


Hones, Inc., 


Trimmings—Stove 
Fanner Mfg. Co., Cleveland, Ohio 
Valves—-ipeiaibone 
Haynes, Kansas City, Mo. 
Ventilators 

Basman Co., Inc., A. M., 
Detroit, Mich. 
Berger Bros. Co., Philadelphia, Pa. 
Friedley -Voshardt Co.. 
Chicago, Ti. 
Standard Ventilator Co., 
Lewisburg, Pa. 
Merchant & Evans Co., 
Philadelphia, Pa. 


h & Armstrong Mfg. Co., 
— Lendon, Ohio 


entilators—Celling 


Hart a ome Co., 
New Britain, Conn. 


Furnace & Fdy. Co., 
age a Ohio 


Tuttle & Bailey Mfg. 


Henry 
Guinan, Til. 


Vv 
North Bros. Mfg. Co 
Philadelphia, Pa. 


Rock Island Mfg. Co., 
Rock Isiand, Til. 


Wagons—Auto-Wheel Coaster 


The Auto-Wheel Coaster Co., Inc, 
No. Tonawanda, ’N. » A 


Water Outlets 
| Ajax Bracket and Outlet Co.. 
Cleveland. Heights, Ohio 
Win 


dow 
Coleman, Allan J., Chicago, Ill. 


Wire 
teel & Wire Co., 
American Stee 3 me 
Pittsburgh Steel Co., Chicago, Ill. 


Wood Faces 
Marsh Lumber Co., 


Dover, Ohio 
Wrenches 
Bemis & Call Hdw. & Tool Co., 
Springfield, Mase. 
Coes Wrench Co.. 
Worcester, Mass. 





Zine 
American Zine Products Co., 


Greencastle, Ind. 
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WANTS AND SALES 


BUSINESS CHANCES 


TINNERS’ TOOLS 











For paid yearly subscribers, 
AMERICAN ARTISAN AND 
HARDWARE RECORD will insert 
under this head advertisements of 
not more than fifty words W/THOUT 
CHARGE. Employers wishing to 
secure employes, parties desiring to 
purchase or sell business, secure part- 
ners, or to exchange, etc., will find 
that these pages offer excellent 
opportunities to satisfy their wants. 
Clerks and tinsmiths looking for situ- 
ations will find it to their advantage 
to use these columns. Those who re- 
spond to these announcements please 
mention that they “READ THE 
ADVERTISEMENT IN AMERICAN 
ARTISAN AND HARDWARE 
RECORD.” 


BUSINESS CHANCES 














For Sale—800 Pioneer wire bound wood 
shipping cases, 24%x15-x8 inches deep. 
Address Banks and Company, Warsaw, 
Indiana. 21-3t 


COLLECTIONS — Notes and accounts 
collected anywhere in United States. Ref- 
erence, any bank in Battle Creek. H. C. 
Van Aken, Lawyer, 309 Post Building, 
Battle Creek, Michigan. 20-4t 


Lightning Rods—Big profits and quick 
sales to live dealers | selling ‘“‘DIDDIE’S 
UNIVERSAL RODS.” Our copper tests 
$9.96% pure. Prices are right—get our 
agency. L. K. Diddie Company Marsh- 
field, Wisconsin. 18-ufn 


Wanted to Buy—Small hardware store 
in or near Chicago. When replying 
please state particulars. Address B-55, 
care of AMERICAN ARTISAN AND 
HARDWARE RECORD, 620 South Mich- 
igan Avenue, Chicago, Illinois. 22-ufn 


For Sale—Complete equipped tin shop 
in live central ashington town. Fine 
location and good business possibilities. 
$400.00 will handle this deal, balance as 
you make it. Chance for a live man. 
Lentz Hardware Company, Yakima, 
Washington. 21-4t 


“Wanted to Buy—Two good mechan- 
ics wish to hear from someone who 
has a tin shop for sale on small sum 
down and balance as it is earned. 
Central states only. After March Ist. 
Address H. J. Lang, 315 So. 31st Street, 
Omaha, Nebraska. 22-3t 


For Sale—Only tin shop in good Mon- 
tana town of 2,000. Plenty of work. 
This years’ business over $10,000. Tools 
and stock invoice about $3,000. Can re- 
duce stock. Good tools. Clean stock. 
Terms half cash down. Address B-50- 
Care of AMERICAN ARTKAN AND 
HARDWARE RECORD, 620 South Mich- 
igan Avenue. Chicago. Illinois. 21-3t 


For Sale—Tin shop in Northeastern 
Iowa. Established twelve years. At 
invoice price. Full set of tinners tools 
brake. Population is 3,500. Good 
schools and churches. Plenty of work. 
Only one other shop in town. Address 
B-56, Care of AMERICAN ARTISAN 
AND HARDWARE RECORD, 620 South 
Michigan Avenue, Chicago, ere. 

22-3t 

Business chance. A good opportu- 
nity to organize a smal! manufacturing 
company or a chance for some person 
who wants to get his own business and 
who has not sufficient money to start 
alone. On account of the increase of 
our business we have moved our manu- 
facturing plant from this village to a 
larger city and are now offering our 
vacant building which is 32x42, two- 
story, with a garage in connection 
either for sale or rent on very easy 
terms. As an inducement to get a cor- 
poration manufacturing plant started 
we offer to subscribe and pay for in 
cash from one to fiye thousand dol- 
lars worth of stock to start with. We 
are not particular what line of manu- 
facturing it is as long as it is a good 
and saleable article and managed by 
a good, reliable man who can give 
good references. This village is lo- 
cated on two railroads and has good 























shipping facilities as well as a brass 
Address B-57, 
AND 
South 
Illinois. 

22-3t 


and aluminum factory. 
Care of AMERICAN ARTISAN 
HARDWARE RECORD, 620 
Michigan Avenue, Chicago, 








For Sale—9-3 colamn radiators, hot 
water; one No. 230 Ideal Standard boiler. 
Has been used but very little. All in good 
condition. Reasonable price. Oscar Pet- 
erson, Lincoln, Kansas. 22-3t 


For Sale—One set tinner’s tools. Red- 
lich & Son, Jerseyville. Illinois. 20-3t 
Wanted—tTinners tools. State price on 
each article or complete set. Address 
Dan Quigley, 1228 Oneida Street, Apple- 
ton, Wisconsin. 21-3t 











HELP WANTED 








Wanted at Once—Two good tinners for 
guttering and general repair work. Ray 
Wright 216 S. State Street, Jackson, be 
sissippi. 20-3t 


Wanted—A good tinner and plumber. 
Steady employment. Please state wages 
desired. C. J. Johnson, Dell Rapids, South 
Dakota. 20-3t 

Wanted—tTinner. Steady employment 
for one to do general run of job work. 
$9.00 per day. M. S. Warren, Port Ar- 











thur, Texas. 22-3t 
Wanted— A _ (first-class tinner and 
plumber; also to do pump repairing. 


Must be steady worker. Give wages and 
references in first letter. Address Lin- 
gard and Martinson, Mt. Horeb, Wis- 
consin. 19-3t 

Wanted—An experienced bookkeeper 
for general hardware store. State age. 
number of years experience, salary 
wanted, in first letter. Address J. Ed. 
Guenther, 524 Allen Street, Owensboro, 
Kentucky. 22-3t 

Wanted—First-class sheet metal work- 
ers. $1.25 per hour. Steady position. 
Good southern town. Address B-54, 
Care of AMERICAN ARTISAN AND 
HARDWARE RECORD, 620 South Mich- 
igan Avenue. Chicago, Illinois. 21-3t 

Wanted—tThree first-class tinners or 
men who have had experience on venti- 
lating work. Only first-class men need 
apply. Union shop. One dollar per hour. 
Write or telegraph before coming. Foster 
Metal Products Co.. 217 South Fourth 
Street, Springfield, M[linois. 22-3t 

Wanted—Practical sheet metal work- 
ers for open shop, doing all kinds of 
sheet metal work, cornices, skylights, 
etc. Best tools, best working and living 














conditions. Nine hours per day and good 
wages to the right men. Harry T. Klue- 
gel, North Emporia, Virginia. 21-3t 








SITUATION WANTED 








Situation Wanted — By enameler; Al 
with large concern or stove manufactur- 
ing firm in all lines, kitchenware in all 
colcrs, stoves and ranges, refrigerators, 
etc. Good references. Piease address B-49, 
care of AMERICAN ARTISAN AND 
HARDWARE RECORD, 620 South Michi- 
gan Avenue, Chicago, Illinois. 20-3t 


Situation Wanted—By plumber and 
heating man. Can lay out own work and 
understand all branches of the trade. 
No pump or windmill work. State wages, 
size of town and shop in first letter. Ad- 
dress B-52, Care of AMERICAN ARTISAN 
AND HARDWARE RECORD, 620 South 
Michigan Avenue, Chicago, Illinois. 21-3t 


Situation Wanted — By combination 
tinner and plumber. Have experience in 
all lines of heating; have followed the 
trade all my life. Am 25 years old and 
married. Would prefer town under i0,- 
000 population, in Southwestern states. 
Please state wages and living conditions 
in first letter. S. K. Fesler, P. O. Box 
129, Palestine, Texas. 22-3t 


Situation Wanted—By sheet metal 
worker and layout man. Am thoroughly 
familiar with warm air furnaces and 
furnace fittings. Have had 15 years’ ex- 
perience, 7 years as foreman. Will be at 
liberty about December 15th. Address 
B-53, Care of AMERICAN ARTISAN 
AND HARDWARE RECORD, 620 South 
Michigan. . Avenue, Chicago, Illinois. 21-3t 


Situation Wanted—By a first-class 
plumber and tinner with eleven years ex- 
perience. Can work from blue prints; 
am capable of running a shop. Prefer 
Western territory in city or country town 
of 2,000 population or better. Will be 
able to start the first of March. Noth- 
ing but a steady job considered. 
State salary. Address B-51, Care of 
AMERICAN ARTISAN AND 
HARDWARE RECORD. 620 South Mich- 
igan Avenue, Chicago, Mlinois. 21-3t 


TINNERS’ TOOLS 


Wanted to Buy—A_ set of second- 
hand tinners’ tools. They must be in 
good condition and priced right. Ad- 
dress H. C. Walcott, 906 West Terrell 
Avenue, Fort Worth, Texas. 22-3t 





























Wanted—To buy—A Wrights 42 inch 
sheet metal folder and a standard size 
pipe crimper. Describe condition and 
state price. E.. Little, Tahlequah, 
Oklahoma. bade 21-3t 

For Sale—One Peck Stow and Wilcox 
square shears, very good condition; set 
rolls, 2 inch; one groover; one setting 
down machine; one wire machine; one 
large burring machine; one stove pipe 
crimper; one small edging machine and 
burrs; one conductor stake; one mandrel 
stake; one stove pipe folder; one 20 inch 
folder; one small stake; one bench plate. 
J. H. Elsey, Marionville, Missouri. 21-2t 











SPECIAL NOTICES 








Special Notices are charged 
at the rate of $3.00 
per inch per _ insertion 


ATEN TS 


HUBERT E. PECK 
Pacific Building. WAS HINATON, D. C 


ATTENTIEN STOVE MANUFACTURERS 


Would like to get in touch with stove manufacturer 
who is anxious to run his plant full capacity entire 
year. Will sell the output on commission in the 
following States: Indiana, Illinois, Kentucky, 
Missouri, Iowa and Michigan. Address D-50, care 
of AMERICAN ARTISAN AND HARDWARE 
RECORD, 620 South Michigan Avenue, Chicago, 
Illinois. 22-ufn 


SALESMEN 


State representatives wanted to handle 
high grade line of gas and combination 














ranges. Can carry as side line or devote 
entire time. Liberal commissicn paid to 
good men. State territory desired, also 


what line if any you are now handling. 
Address D-48, care of AMERICAN 
ARTISAN AND HARDWARE 
RECORD, 620 South Michigan Avenue 
Chicago, Illinois. 22-1t 


RADIATOR MEN 


Have you any use for made-up core 
material, shipped to you in strips ten feet 
long, one inch wide and ia thickness all 
from two to six inches, of which you could 
build on spot without having to use special 
tools, any size and shape, any cooling 
capacity core in less than two hours? If 
so, Address E. E. Zideck, Care of 
AMERICAN ARTISAN AND 
HARDWARE RECORD, 620 South 
Michigan Avenue, Chicago, Illinois. 


WARM AIR FURNACE 
SALESMEN 


We have openings for several 
first-class furnace salesmen in 
desirable territory, engagement to 
begin about January Ist. Kindly 
give full particulars in first letter. 
Address the Wise Furnace 
Company, Akron, Ohio. 21-UPN 




















